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What  is  the  Marketeer  doing  besides  providing  near  100%  penetration  levels  for  our  ROP 
&  Insert  advertisers  in  Brooklyn  and  Staten  Island?.. .Well,  spots  like  the  one  pictured  above 
are  running  thousands  of  times  monthly  as  part  of  a  value-added  program  for  advertisers 
participating  in  our  MPM  (Marketeer  Preferred  Merchant)  Club.  This  is  just  one  of  the 
many  MPM  club  member  benefits.  Our  4  Color  LED  Message  Center  is  strategically 
located  at  the  entry  of  one  of  the  busiest  commuter  hubs  in  the  borough  of  Brooklyn.  The 
Marketeer's  newest  addition  has  a  multitude  of  duties  from  providing  the  neighborhood 
with  community  information,  time  and  weather,  to  promoting  the  latest  catalogue  from 
Toys‘R’Us  &  others.  Advertisers’  messages,  slogans  and  logos  appear  24  hours  a  day  and 
it's  quickly  becoming  the  talk  of  the  town.  So  if  you'd  like  to  light  up  your  New  York  sales 
figures  without  lighting  up  your  ad  budget,  we’d  like  to  hear  from  you. 
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2625  East  14th  Street.  Brooklyn,  N.Y.  •  718-934-7676 
Larry  Ross  Weinberger,  Publisher/President 
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Introducing  Dow  Jones  News/Retrieval  - 
Newsroom  Edition. 

There’s  only  one  place  for  online  access  to  The  Wall  Street  Journal* 
the  world’s  most  respected  source  of  business  news  and  financial 
information.  Dow  Jones  News/Retrieval.*  And  now,  News/Retrieval 
has  a  service  that’s  specially  designed  for  your  needs. 

The  News/Retrieval  -  Newsroom  Edition  gives  news  organiza¬ 
tions  a  powerful  research  and  reporting  tool  for  a  budgetary 
price:  exclusive  online  access  to  The  Wall  Street  Journal,  plus  35 
million  documents  from  1,800  other  newspapers,  business  and 
industry  publications;  business  newswires;  the  top-rated  electron¬ 
ic  clipping  service;  stock  quotes;  news  briefs;  and  more.  Use  the 
Newsroom  Edition  from  Dow  Jones  to: 

•  Research  stories  from  the  world’s  top  newspapers... 

Dow  Jones  delivers  more  top  newspapers  than  any  other  online 


service,  including  the  most  respected  names  in  journalism: 

The  Wall  Street  Journal,  The  New  York  Times  News  Service, 

Los  Angeles  Times,  Financial  Times  and  The  Washington  Post. 

•  Stay  on  top  of  your  beat,  industry  news  and  trends... 

Dow  Jones  CustomClips'*^  automatically  selects  the  stories  that 
matter  to  you. 

•  Get  a  jump  on  breaking  business  news... Dow  Jones’  exclusive 
newswires  are  the  wires  of  record  for  news  on  business  and  the 
economy  around  the  world. 

No  matter  how  tight  your  deadline  or  daunting  your  information 
needs,  nobody  delivers  like  Dow  Jones. 
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Services 

Free  trial  for  new  customers  only.  All  trademarks  referenced  herein  are  the  trademarks  of  their  respective  companies.  ©  1995  Dow  Jones  &  Company,  Inc.  All  rights  reserved. 
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NOVEMBER 

1  *3  —  Audit  Bureau  of  Circulations  Conference,  Fairmont  Hotel, 
San  Francisco 

2-4  —  Suburban  Newspapers  of  America  Classified  Conference, 
Midland  Hotel,  Chicago 

15- 17  —  Editor  &  Publisher/European  Newspaper  Publishers  As^ 
sociation/Swiss  Newspaper  and  Periodical  Publishers  Association  In¬ 
teractive  Publishing  Conference,  Swissotel,  Zurich 

16- 19  —  New  England  Society  of  Newspaper  Editors  Annual  Con¬ 
vention,  Shawmut  Ocean  Resort,  Kennebunkport,  Maine 


About  Awards 


EFA  Distinguished  Jeurnniism  Award.  The  Epilepsy 
Foundation  of  America  named  the  winners  of  its  first  EFA 
Distinguished  Journalism  Awards. 

Jane  E.  Brody  of  the  New  York  Times  won  the  newspaper 
category  for  her  article,  “Childhood  epilepsy  is  no  longer  a 
life  sentence.” 

Brody  was  awarded  a  $1,000  cash  prize. 

Suburban  Newspapers  ef  America  Awards.  Subur' 
ban  Newspapers  of  America  has  recognized  the  Westport 
(Conn.)  News,  the  Southgate  (Mich.)  News-Herald,  and 
the  Loudoun  TimeS'Mirror  of  Herndon,  Va.,  as  outstanding 
examples  of  suburban  newspaper  publishing. 


JANUARY 

1  8-RO  —  Suburban  Newspapers  of  America  Editorial  Conference, 
Inter-Continental  Hotel,  Chicago 

1  8-20  —  Northwest  Missouri  Press  Association  Convention, 
Downtown  Holiday  Inn,  St.  Joseph 

FEBRUARY 

21  -24  —  Editor  &.  Publisher  Interactive  Newspapers  Conference, 
Hyatt  Embarcadero,  San  Francisco 

22-24  —  Inland  Press  Association  Weekly  Newspaper  Publishers 
Conference,  Holiday  Inn  Sun  Spree  Resort,  Fort  Myers,  Fla. 

25- 28  —  Inland  Press  Association  Key  Executives  Conference, 
Registry  Resort,  Naples,  Fla. 

29-3/2  —  National  Press  Photographers  Association  Digital  Imag¬ 
ing  Conference,  Adams  Mark  Hotel,  Denver 

MARCH 

1- 3  —  Mississippi  Valley  Classified  Advertising  Managers  Associa¬ 
tion  Convention,  Drake  Hotel,  Chicago 

2- 6  —  Suburban  Newspapers  of  America  Publishers  Conference,  In- 
nisbrook  Hilton,  Tarpon  Springs,  Fla. 

3- 6  —  Newspaper  Association  of  America  Co-op  Conference,  J.W. 
Marriott  Hotel,  Houston 

3-8  —  Newspaper  Association  of  America  Newspaper  Operations 
SuperConference,  Doral  Ocean  Beach  Resort,  Miami  Beach,  Fla. 
24-2T  —  International  Press  Institute  World  Congress  and  Gener¬ 
al  Assembly,  Amman/Jerusalem/Jericho 

26- 28  —  America  East  Newspaper  Conference,  Hershey  Lodge 
and  Convention  Center,  Hershey,  Pa. 

APRIL 

1  4- 17  —  International  Newspaper  Marketing  Association  Con¬ 
vention,  Banff  Springs  Hotel,  Banff,  Alberta 

1  6- 19  —  American  Society  of  Newspaper  Editors  Convention, 
J.W  Marriott  Hotel,  Washington,  D.C. 

26-27  —  Southeastern  Advertising  Publishers  Association  Con¬ 
ference,  Terrace  Garden  Inn,  Atlanta 

28-5/ 1  —  Newspaper  Association  of  America  Publishers  Con¬ 
vention,  Waldorf-Astoria  Hotel,  New  York 

MAY 

1  8-22  —  International  Federation  of  Newspaper  Publishers  (FIEJ) 
Convention,  Omni  Shoreham  Hotel,  Washington,  D.C. 
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Missouri  Honor  Modai  to  AAJA.  The  Asian  American 
Journalists  Association  has  been  voted  the  recipient  of  the 
Missouri  Honor  Medal  for  distinguished  service  in  journal¬ 
ism  from  the  University  of  Missouri-Columbia. 

Pross  club  award  to  Royko.  The  Denver  Press  Club 
will  present  its  second  annual  Damon  Runyon  Award  to 
Mike  Royko,  columnist  for  the  Chicago  Tribune.  The  award 
is  given  each  year  to  the  journalist  who  best  exemplifies  the 
style  of  Runyon. 

Boyor  Award.  Syndicated  columnist  and  television  com¬ 
mentator  George  F.  Will  has  been  named  the  recipient  of 
the  American  Enterprise  Institute’s  Francis  Boyer  Award  for 
1995. 

The  award,  presented  for  scholarly  or  practical  contribu¬ 
tions  to  improved  government  policy  and  social  welfare,  was 
established  by  SmithKline  Beecham  in  memory  of  former 
CEO  Francis  Boyer. 

Hallinger  Awards.  Cokie  Roberts  of  ABC,  William 
Raspberry  of  the  Washington  Post,  Chris  LaPlaica  of  ESPN 
and  Elaine  Rocchi  of  the  Wall  Street  Journal  will  receive  St. 
Bonaventure  University’s  Hellinger  Award.  Special  recogni¬ 
tion  will  be  made  posthumously  to  Thomas  Mosser,  a  pub¬ 
lic  relations  and  advertising  executive  with  Young  &  Rubi- 
cam.  Mosser,  class  of  1965,  became  the  third  victim  of  the 
Unabomber  last  December. 

Health  professionals  honor  ieurnalisis.  Three  print 
journalists  recently  were  presented  with  the  first  Primary 
Care  Journalism  Award,  provided  by  the  Pew  Health  Profes¬ 
sions  Commission  and  the  Center  for  the  Health  Profes¬ 
sions  with  funding  from  the  Pew  Charitable  Trusts. 

Susan  Brink,  associate  editor  of  Business  Week,  Paul  F. 
Cuadros  of  the  Chicago  Reporter,  and  Adam  Wolfberg  of  the 
Mobile  Register  in  Alabama  were  named  winners  of  the 
award,  which  includes  a  $2,500  prize. 

H.L.  Monckon  Writing  Award.  Dallas  Observer  colum¬ 
nist  Laura  Miller  has  been  named  the  winner  of  the  Balti¬ 
more  Sun’s  15th  annual  $5,000  H.L.  Mencken  Writing 
Award,  which  is  presented  to  the  columnist  whose  work  ex¬ 
emplifies  Mencken’s  commentary  power  and  writing  preci¬ 
sion. 
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Why  Classification  Reform  really 
can  mean  the  greatest  good  for  the 
greatest  number. 


The  Classification  Reform  proposal  now  before  the  Postal 
Rate  Commission  is  an  effort  to  stem  the  tide  of  continu¬ 
ally  rising  second-class  mailing  costs.  The  idea  is  to  re¬ 
name  the  category  “Periodicals”  and  to  establish  a  new 
that  category  called  Publications  Service  which  recognizes 
and  rewards  efficient  mail  preparation. 

Qualifying  mailers  would  realize  savings  of  about  14%  from 
Classification  Reform.  But  some  would  face  higher  rates,  and  argue 
that  Classification  Reform  could  hurt  many  small  publications. 

The  fact  is  that  some  publications  will  be  hurt  if  Classification 
Reform  does  not  occur.  This  is  why: 

At  present,  the  cost  of  second-class  mail  service  is  distributed 
among  all  users.  Without  Classification  Reform  and  its  proposed 
incentives  for  greater  efficiency,  these  costs  would  almost  certainly 
escalate.  Large-volume  mailers  might  find  alternative  ways  to 
distribute  their  publications.  This  would  leave  the  remaining  mailers 
the  burden  of  absorbing  an  increasingly  inefficient  and  costly  mail- 
stream,  and  precipitate  their  worst-case  scenario. 

Instead,  many  small-volume  mailers  could  take  advantage  of 
Classification  Reform  through  operational  changes  such  as  co-mail¬ 
ing  to  qualify  their  publications  for  Publications  Service  rates. 

Classification  Reform  proposes  more  rational  pricing,  and 
facilitates  low  operational  costs  and  better  service  through  techno¬ 
logical  efficiency.  And  that  ultimately  UNITED  STATES 

benefits  all  customers.  POSTAL  SERVICE^ 

We  Deliver  For  You. 
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9  Did  Paper 

Cave  In  To 
Coach’s  Pressure? 

Omaha  World-Herald  executives  say 
that,  despite  receiving  calls  from  Uni¬ 
versity  of  Nebraska  football  coach  Tom 
Osborne,  there  were  legitimate  reasons 
for  delaying  and  softening  a  negative 
article  on  the  football  program. 

1  1  The  Dehate 

Continues 

Society  of  Professional  Journalists  ta¬ 
bles  for  another  year,  a  new  proposed 
code  of  ethics  for  the  organization. 


1  2  Public  Relations 
Protest 

A  group  of  authors  charge  the  Public 
Relations  Society  of  America  with  un¬ 
fairly  reprinting  and  distributing  their 
work.  The  Society  maintains  it  has 
made  “fair  use”  of  the  material. 

1  3  Hard-line 
Tactics 

The  Detroit  newspapers  are  cool  to  the 
unions’  offer  to  return  to  work. 

1  4  Free  Press 
Fracas  In 
New  Jersey 

A  weekly  newspaper  files  a  First 
Amendment  lawsuit  and  accuses  the 
mayor  of  confiscating  the  newspaper. 
In  response,  the  mayor  labels  the 
weekly  a  political  sheet. 

1  9  Covering  A 

War  At  Home 

Aida  Cerkez  runs  the  Associated  Press 
news  operations  in  Sarajevo.  A  native 
of  the  city,  she  records  the  devastation 
in  her  own  country. 


23  Report 
From  Beijing: 

A  Mixed  Bag 

On  one  hand,  the  Platform  for  Action 
calls  for  fair  treatment  of  women  by 
the  media;  on  the  other  hand,  it  calls 
on  governments  or  media  watchdog 
groups  to  police  the  media. 

32  Mediator  To 
Enter  D.C. 

Contract  Talks 

The  Guild  rejects  the  Washington 
Post’s  ‘final’  offer  and  stages  informal 
picketing.  Both  sides  are  optimistic  a 
deal  can  be  made. 
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1  8  Licensing  Of 

Journalists  Debated 

Inter  American  Press  Association  de¬ 
nounces  the  practice,  but  head  of  the 
Venezuelan  journalists  association  de¬ 
fends  it. 


34  Syndicates/News  Services  — 
NFC  speaker  takes  a  look  at  the  future 

38  Interactive  Communications 

47  Classified 
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FINANCIAL  TIMES 

WiuCoimiBinTO 

™  SCRIPPS  HOWARD 
NEWS  SERVICE 
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The  Financial  Times  has  an  unrivaled  reputation  throughout  the 
world  for  accurate  news  reporting,  authoritative  feature  writing  and 
objective  commentary  with  a  truly  international  perspective.  Starting 
November  1,  The  Financial  Times  will  contribute  15  to  20  of  the 
leading  news  stories  of  the  day  to  Scripps  Howard  News  Service. 

With  its  experts  in  London,  Washington,  Beijing,  New  York  and  every 
other  political  and  business  center.  The  Financial  Times  covers 
everything  of  importance  and  interest  in  the  international  business 
arena,  encompassing  trade  and  industry,  financial  markets,  politics, 
technology,  management  and  marketing  techniques.  This  alone  offers 
Scripps  Howard  News  Service  clients  the  framework  for  a  first-class 
business  section.  In  addition.  The  Financial  Times  offers  lifestyle 
and  leisure  features  covering  the  arts,  fashion,  food  and  travel. 


To  SAMPiE  Scripps  Howard  News  Serwice, 
PLEASE  CALL  IrWIN  BrESLAOER 

Af  800-221-4816  or  212-500-0559. 


Scripps  Howard  Mews  Service.  The  Suppiementai  of  Choice. 
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James  Wright  Brown,  Chairman  of  the  Board,  1912-1959 

Robert  U.  Brown,  President,  Editor  Emeritus 
D.  Colin  Phillips,  Co-P  jblisher,  Advertising/Research 
Christopher  Phillips,  Co-Puhlisher,  Circulation/Production 
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lAPA  fights  back 

IT  IS  A  tragic  paradox  that  as  democracy  has  swept  across  the  continent  and 
island  nations  of  this  hemisphere  (only  Cuba  remains  as  a  totalitarian  state), 
the  Inter  American  Press  Association  is  having  to  fight  just  as  hard  as  it  ever 
has  against  the  abuses  of  a  free  press  by  the  allegedly  democratic  regimes.  In 
many  countries,  it  is  still  open  season  on  journalists  and  business  as  usual  in 
trying  to  put  handcuffs  on  a  free  press. 

The  unsolved  murders  of  dozens  of  journalists,  particularly  in  Colombia, 
Mexico  and  Guatemala,  has  always  gotten  the  attention  of  IAEA,  but  now  it 
is  in  a  position  to  try  to  do  something  about  them.  Through  a  generous  grant 
from  the  Knight  Foundation,  IAEA  is  launching  a  two-year  investigation  of 
these  murders.  The  results  will  be  published  and  discussed  openly  in  those 
countries.  We  feel  a  lot  of  dirty  business  that  has  been  swept  under  assorted 
political  tugs  will  come  to  light.  IAEA  cannot  tolerate  these  assassinations  and 
it  must  convince  governments  that  they  cannot  tolerate  them  either.  Up  to 
now,  these  governments,  and  some  others  as  well,  have  acted  as  if  murder  is 
just  an  ordinary  risk  of  being  a  journalist.  This  cannot  be  allowed. 

On  another  front  —  that  of  licensing  journalists  —  IAEA  has  shown  how 
hard  it  can  fight  and  how  successful  it  can  be.  Costa  Rica  is  the  second  coun¬ 
try  where  the  courts  have  ruled  the  licensing  of  journalists  through  colegios  is 
unconstitutional.  A  similar  law  in  the  Dominican  Republic  was  also  over¬ 
turned  largely  through  the  efforts  of  IAEA  members.  There  are  other  coun¬ 
tries  —  notably  Venezuela  —  where  IAEA  has  attacked  similar  laws.  It  was 
done  openly  by  way  of  a  public  seminar  at  the  IAEA  meeting  in  Caracas, 
where  the  head  of  the  Venezuelan  college  of  journalists  was  able  to  present  his 
case  for  licensing.  It  was  weak.  And  it  prompted  the  attorney  for  the  Venezue¬ 
lan  Bloque  de  Prensa,  which  is  asking  the  Supreme  Court  to  nullify  the  law,  to 
say  there  is  a  growing  consensus  throughout  Latin  America  against  these  laws, 
and  he  believes  the  victories  in  Costa  Rica  and  the  Dominican  Republic  will 
result  in  similar  rulings  elsewhere. 

The  IAEA  has  just  begun  to  fight  in  other  areas,  as  well.  Eternal  vigilance 
is  the  byword  in  many  so-called  democratic  countries  typified  by  the  comment 
of  Argentina’s  President  Carlos  Menem  that  by  winning  the  election  he  had 
“defeated  not  only  the  opposition,  but  also  the  media.”  Congress  continues  to 
consider  a  bill  which  would  impose  fines  up  to  $50,000  and  prison  terms  of  up 
to  two  years  on  anyone  publishing  what  the  courts  ruled  to  be  false  accusa¬ 
tions. 

The  Chamber  of  Deputies  in  Chile  has  come  up  with  what  we  believe  is  the 
most  outrageous  assault  we  have  seen  on  the  principles  of  a  free  press.  A  bill 
calls  for  the  “right  to  reply  through  omission.”  Based  on  a  provision  giving  the 
right  of  correction  and  clarification  to  persons  who  have  been  wronged  by  the 
media,  this  bill  establishes  the  same  obligation  on  the  press  with  regard  to  a 
person  who  has  been  deliberately  silenced  in  regard  to  an  event  or  opinion. 
IAEA  stated  “to  accept  this  norm  would  convert  the  media  into  a  daily  Babel, 
as  well  as  make  them  slaves  to  the  egos  of  thousands  of  individuals  who  be¬ 
lieve  they  have  reinvented  the  world  daily.” 

The  battle  for  a  free  press  is  a  never-ending  one  in  this  hemisphere.  IAEA 
is  in  the  vanguard  of  that  fight,  and  always  has  been. 
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Letters  to  the  Editor 

Reader  wonders  about 
claims  of  growth 


RICHARD  VEZZA,  PRESIDENT  of 
Dean  Singleton’s  North  Jersey  News¬ 
papers  Co.,  says  E&P  is  wrong  about 
his  operation. 

You  reported  that  Singleton’s  strate¬ 
gy  of  buying  newspapers  in  geographic 
clusters  has  worked  in  California  but 
“with  far  less  success  in  Northern  New 
Jersey.” 

Vezza  writes,  “we  have  succeeded  in 
creating  a  highly  successful  group  of 
newspapers  that  continues  to  grow  be¬ 
yond  industry  standards  and  most 
everyone’s  expectations  financially,  ed¬ 
itorially  and  by  most  other  measures.” 

Vezza  provides  no  figures  to  assess  fi¬ 
nancial  growth.  He  reports  that  North 
Jersey  Newspapers  sold  the  Dispatch  of 
Union  City,  N.J.,  (to  a  competitor) 


Newspaperdom» 

50  Yf  ARS  AGO  .  .  .  US.  press 
and  radio  correspondents  will  occu¬ 
py  about  100  of  the  250  press  seats 
at  the  war  criminal  trials  at  Nurem¬ 
berg  which  is  expected  to  start  Nov. 
20.  The  U.S.  Army  Public  Relations 
Section  is  expected  to  allot  seats  as 
follows:  British  50,  French  40  to  50, 
Russians  25  to  30,  Chinese  two, 
Polish  three,  Germans  five,  and  one 
each  for  other  Allied  and  neutral 
nations.  Accommodations  are  be¬ 
ing  arranged  for  400.  If  that  number 
attends,  many  correspondents,  ex¬ 
cept  for  those  representing  major 
news  organizations,  will  have  to 
take  seats  in  rotation. 

The  size  of  British  newspapers 
will  be  held  to  four,  six  and  eight 
pages  for  another  year  because  the 
government  decided  to  continue 
newsprint  rationing  until  the  eco¬ 
nomic  situation  improves. 

From  Editor  &  Publisher 
October  27,  1945 


and  closed  the  Elizabeth  Daily  Journal. 

“Today,”  he  proudly  notes,  “we  are 
one  daily,  the  Passaic  Herald  &  News, 
and  21  weeklies  (paid  and  free)  .  .  .  .  ” 

By  some  standards,  buying  three 
dailies  and  closing  two  is  no  sign  of  ed¬ 
itorial  growth. 

Hal  Davis 
White  Plains,  N.Y. 

Wrong  reference 

SORRY  TO  SEE  the  problems  of  the 
Daily  Californian  (E&P,  Sept.  16)  but 
there  was  at  least  one  light  factoid  in 
that  heavy-hearted  report. 

Small  publishers  doubtless  had  a  nice 
guffaw  from  the  reference  that  the  Cali¬ 
fornian’s  reporters  are  “reputed  to  be 
the  most  overworked  in  San  Diego 
County”  as  they  try  to  keep  up  with  the 
demonic  demand  of  two  stories  per  day. 

California  is  indeed  LaLa  Land.  Out 
here  in  the  heartland,  those  slave-dri¬ 
ven,  two-story-per-day  folks  would  have 
problems,  too.  Namely,  how  could  we 
justify  keeping  them  with  such  niggard¬ 
ly  production? 

The  reality  check  quotient  of  large- 
paper  employees  continues  to  be  a 
source  of  amusement  in  the  trenches  of 
community  journalism.  And  people 
wonder  why  metro  dailies  are  in  trou¬ 
ble. 

Patrick  Martin 

Martin  is  editor  and  publisher  of  the 
Jefferson  County  (Mo.)  Leader. 

Editor’s  note:  The  word  “reputed” 
was  a  typo.  It  should  have  read  “re¬ 
ported.” 

Two  errors 

I’M  WRITING  TO  complain  about 
errors  in  your  reporting  on  the  newspa¬ 
per  situation  in  Columbia,  Mo.  (E&P, 
Aug.  5). 

You  wrote  I  had  filed  a  Freedom  of 


Information  (Fol)  lawsuit  against  the 
University  of  Missouri  School  of  Jour¬ 
nalism  laboratory  newspaper,  the  Co¬ 
lumbia  Missourian,  to  “force  it  to  open 
its  books.” 

We  are;  interested  in  learning  more 
about  Missourian  finances,  sure 
enough,  but  we  have  filed  no  lawsuit.  I 
certainly  did  not  tell  your  reporter  that 
we  had,  and  no  such  court  record  could 
possibly  exist.  His  imagination  was 
working  overtime. 

Then,  in  your  subsequent  publication 
of  a  letter  from  Gary  Rust  of  Cape  Gi¬ 
rardeau,  Mo.,  who  had  additional  com¬ 
plaints  about  your  Aug.  5  story,  you 
identified  him  in  the  headline  as  a  “Co¬ 
lumbia,  Mo.  publisher.”  As  explained  in 
your  story  and  in  his  communication  to 
you.  Rust  is  the  president  of  Rust  Com¬ 
munications  in  Cape  Girardeau,  the 
owner  of  several  newspapers  in  south¬ 
east  Missouri. 

Henry  J.  Walters  III 

Walters  is  editor  and  publisher  of  the 
Columbia  (Mo.)  Daily  Tribune. 


Oops 

I’M  SURE  I’M  not  the  only  one  who 
noticed,  but  I  thought  it  was  amusing 
that  in  the  Nancy  &  Sluggo  comic  you 
reproduced  on  page  27  of  your  Sept.  2 
edition  that  Nancy  would  be  “peddling” 
her  car  to  the  ice  cream  shop  instead  of 
“pedaling”  it. 

Then  again,  maybe  the  ice  cream 
shop  gave  her  an  offer  she  couldn’t 
refuse. 

Robert  Anthony 

Anthony  is  editor,  Stadium  Circle 
Features,  Brooklyn,  N.Y. 


Sen.  Simon  will 
teach  journalism  at 
Southern  Illinois 

U.S.  SEN.  PAUL  Simon  will  teach, 
write  and  run  a  think  tank  at  Southern 
Illinois  University  when  he  leaves  elec¬ 
tive  office  in  January  1997. 

As  the  first  holder  of  the  Paul  Si¬ 
mon  Chair  in  public  policy,  his  teach¬ 
ing  assignment  will  begin  with  courses 
in  journalism  and  political  science  or 
history. 
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STANFORD 
UNIVERSITY 

invites  applications  for: 

The  John  S.  Knight  Fellowships 
for  Professional  Journalists 
for  1996-97 

A  journalism  fellowship  is  a  sabbatical  from  deadlines,  an  escape 
from  the  newsroom.  But  it’s  far  more — it  can  be  the  most  stimulating 
year  of  your  life. 

Each  year,  12  professionals  from  U.S.  print  and  broadcast  journalism 
are  awarded  Knight  Fellowships  at  Stanford  University.  They  pursue  an 
academic  year  of  study,  intellectual  growth,  and  personal  change  at  one 
of  the  world’s  great  universities,  located  in  the  San  Francisco  Bay  Area. 
The  Fellowship  is  pure  freedom — no  required  tests  or  papers. 

Knight  Fellows  go  on  to  great  things  in  journalism.  Among  their 
many  prestigious  awards  are  twenty  Pulitzer  Prizes. 

The  program  seeks  applicants  who  have  demonstrated  uncommon 
excellence  in  their  work  and  who  have  the  potential  of  reaching  the  top 
ranks  in  their  specialization.  All  fulltime  journalists  in  news/editorial 
work  are  eligible. 

Applications  are  encouraged  from  members  of  ethnic  minorities. 

Up  to  two  fellowships  may  be  awarded  to  those  in  business/manage¬ 
ment  positions. 

Candidates  must  have  seven  years’  professional  experience.  Fellows 
receive  a  stipend  of  $37,500,  plus  tuition  and  a  book  allowance.  All 
academic  and  social  benefits  are  open  to  spouses  of  Fellows. 

The  application  deadline  is  February  1,  1996. 

For  brochure  and  application  fornty  write  or  phone: 

John  S.  Knight  Fellowships 

Building  120,  Room  424 

Stanford  University 

Stanford,  CA  94305-2050 

(415)  723-4937 


Every  Saturday  since  1884 


October  28, 1995 


Did  Paper 
Cave  In  To 
Coach’s  Pressure? 

Omaha  World'Herald  execs  say  that,  despite  receiving  calls 
from  University  of  Nebraska  football  coach  Tom  Osborne, 
there  were  legitimate  reasons  for  delaying  and  softening  a 
negative  article  on  the  football  program 


by  Allan  Wolper 

TOM  OSBORNE  WAS  on  top  of  the 
football  world. 

His  University  of  Nebraska  Huskers 
had  just  beaten  Miami  in  the  1995 
New  Year’s  Day  Orange  Bowl  to  win 
the  National  Collegiate  Athletic  Asso¬ 
ciation  championship.  Osborne  could 
use  his  championship  to  court  the  na¬ 
tion’s  best  high  school  seniors  and  sign 
them  up  by  the  Feb.  1  NCAA  dead¬ 
line. 

And  then  he  learned  the  Omaha 
World'Herald  was  readying  a  front¬ 
page  Sunday  story  comparing  the  mis¬ 
demeanor  and  alcohol  offenses  of  the 
Husker  team  members  to  Nebraska’s 
non-football  playing  students. 

The  World'Herald  had  found  that 
the  football  players  outscored  the  reg¬ 
ular  students  in  the  Lancaster  County 
courtroom  by  a  two  to  one  margin,  a 
statistic  Osborne  did  not  want  any  po¬ 
tential  recruits  to  see. 

Osborne  lobbied  the  paper’s  news 
and  sports  editors  to  soften  the  story, 
then  worked  to  delay  it  until  he  fin¬ 
ished  making  his  pitch  to  the  high 
school  stars. 

World'Herald  reporters,  angered  by 
Osborne’s  efforts  to  kill  the  story, 
staged  a  minor,  but  ineffectual  revolt. 

Wolper,  professor  of  journalism  at  the 
Newark  campus  of  Rutgers  University, 
covers  campus  journalism  for  E&P. 


“I  had  been  concerned  about  the  scien- 
tific  validity  of  the  survey  before  Coach 
Osborne  called  me.  I  was  not  sure  that 
it  met  the  highest  standard.  As  time 
went  on,  my  editors  convinced  me  it 
was  a  good  survey,  we  printed  it  and  we 
did  not  pull  any  punches.  If  anyone  sug¬ 
gested  differently,  they’re  wrong.” 

—  Q.  Woodson  Howe,  editor  and  vice 
president,  Omaha  World'Herald 


When  the  shouting  was  over,  the 
coach  had  won  a  major  media  bowl 
game.  The  story,  originally  scheduled 
to  be  on  the  Sunday,  Jan.  22  front 


page,  was  published  on  Saturday,  Feb. 
4,  after  the  new  recruits  had  commit¬ 
ted  to  Nebraska.  The  story  was  not  run 
on  the  front  page  of  the  newspaper, 
but  on  the  bottom  of  the  sports  section 
cover  page  —  with  the  meat  of  the  ar¬ 
ticle  on  a  jump  page. 

The  headline,  “NU’s  Football  En¬ 
dures  Off  Field  Problems,”  over  a  long 
pull  quote  by  Osborne  bemoaning  the 
tendency  of  people  to  criticize  champi¬ 
ons,  watered  down  the  significance  of 
the  story. 

The  court  survey,  once  the  lead,  was 
now  in  the  15th  paragraph,  on  the 
jump  page.  And  two  other  stories  that 
were  part  of  the  package  —  one  on 
Osborne  and  a  second  on  the  court 
survey  —  were  scrapped. 

In  fact,  even  the  scaled  down  story 
was  on  hold  until  James  Allen  Flan¬ 
nery,  the  writer  who  conducted  the 
court  survey,  went  to  see  World'Herald 
president  and  CEO  John  E.  Gotts- 
chalk. 

And  last  summer,  Flannery  resigned 
from  the  World'Herald  to  become 
chair  of  the  Department  of  Journalism 
and  Mass  Communications  at 
Creighton  University  in  Omaha. 

“1  had  taught  for  four  years  at  Cali¬ 
fornia  State  University  in  Fresno  and 
it  was  an  opportunity  1  couldn’t  pass 
up,”  Flannery  said  in  an  interview. 

But  World'Herald  newsroom  sources 
said  Flannery  left  because  he  had  be¬ 
come  embittered  by  the  way  his  paper 
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journalistic  decision  making. 

“I  had  been  concerned  about  the  sci¬ 
entific  validity  of  the  survey  before 
Coach  Osborne  called  me,”  Howe  said. 
“1  was  not  sure  that  it  met  the  highest 
standard.  As  time  went  on,  my  editors 
convinced  me  it  was  a  good  survey,  we 
printed  it  and  we  did  not  pull  any 
punches.  If  anyone  suggested  different¬ 
ly,  they’re  wrong.” 

On  Jan.  19,  Osborne  telephoned 
World'Herald  sports  editor  Steve  Sin¬ 
clair. 

“He  said  he  was  aware  of  what  we 
were  doing  and  wanted  to  touch  base 
with  us  and  make  sure  that  our  piece 
would  be  fair  and  accurate,”  Sinclair 
said. 

But  Osborne  also  demanded  that 
Sinclair  not  run  the  story  until  after  the 
Feb.  1  signing  deadline  for  new  high 
school  recruits. 

When  Sinclair  balked,  Osborne 
called  Howe  again. 

By  that  time,  the  story  was  no  longer 
a  candidate  for  the  front  page  of  the 
high  profile,  Sunday  World'Herald  edi¬ 
tion. 

“One  of  my  editors  thought  it  should 
have  been  a  page  one  story,”  recalled 
Howe.  “But  I  didn’t  think  it  was  that 
kind  of  story.  It  didn’t  have  a  hard 
enough  edge  to  it.” 

Michael  Finney,  the  World'Herald 
executive  editor,  who  pushed  the  pro¬ 
ject  for  the  front  page,  indicated  the 
story  lost  its  edge  when  the  court  survey 
was  de-emphasized. 

“It  was  the  strength  of  the  story,” 
1  Finney  said  in  an  interview.  “The 
;  1  poll  was  a  helluva  good  idea.” 


had  caved  in  to  Osborne’s  pressure. 

“It  was  the  last  straw,”  said  one  re 
porter. 


What  the  survey  found 
Flannery  designed  the  survey  with 
David  Moore,  a  World'Herald  poll  tak¬ 
er  from  the  Gallup  Organization,  in 
Princeton,  N.J.,  and  Philip  E.  Myers, 
the  author  of  Precision  Journalism,  a  re¬ 
spected  book  on  the  survey  process. 

Flannery  discovered  that  17  Nebras¬ 
ka  football  players  —  or  13.2%  —  of  the 
129  members  of  the  1995  NCAA  cham¬ 
pionship  team  had  committed  misde¬ 
meanors  or  alcohol-related  infractions. 

He  also  found  that  only  6%  of  300 
non-football  male  undergraduates  who 
were  randomly  surveyed  had  run-ins 
with  legal  authorities. 

The  survey  covered  a  five-year  pe¬ 
riod. 


University  of  Nebraska  football  coach 
Tom  Osborne  was  recently  featured  in  a 
cover  story  in  New  Man  magazine,  writ' 
ten  by  a  Nebraska  alumnus.  The  article 
touts  his  Christian  values,  but  does  not 
mention  his  role  in  lobbying  the  Omaha 
World-Herald’s  editors  to  soften  a  nega¬ 
tive  story  on  his  football  program. 


Osborne’s  campaign 

Osborne  began  his  telephone  cam¬ 
paign  to  stall  the  publication  of  the  sur¬ 
vey  and  devalue  it  the  week  of  Jan.  17, 
the  start  of  a  13 -day  period  when  col¬ 
lege  coaches  are  permitted  to  contact 
high  school  players. 

His  first  call  was  to  G.  Woodson 
Howe,  the  paper’s  editor  and  vice  pres¬ 
ident. 

“I  simply  wanted  to  explain  my  point 
of  view  to  Woody,”  Osborne  explained 
in  an  interview.  “I  do  that  when  I  think 
the  World'Herald  is  doing  something 
that  is  unfair  or  when  they  don’t  have 
all  the  facts.  But  I  can’t  control  what 

the  World'Herald  does.”  ^ _  , 


On  Jan.  18,  Flannery  and  Lee 
Barfknecht,  who  were  in  charge  of  the 
football  aspect  of  the  piece,  were  called 
to  a  special  meeting. 

“We  were  told  that  the  only  way  the 
story  would  be  published  was  if  the  re¬ 
search  findings  on  the  court  survey 
were  not  in  the  lead,”  Flannery  recalled. 

Howe  denied  that  Osborne  had  in¬ 
fluenced  the 


i  Never  on  Sunday 

Howe  insisted  Osborne  had  noth¬ 
ing  to  do  with  getting  the  story 
shifted  to  the  Saturday  sports  pages 
or  having  it  delayed  until  after  the 
college  sign-up  period  had  ended. 

“We  have  enterprise  stories 
scheduled  for  weeks  in  advance 
and  we  change  when  we  run  them 
all  the  time,”  he  said.  “It  never  oc¬ 
curred  to  me  that  running  it  on  a 
Saturday  was  downgrading  it.” 
Howe  also  said  he  was  not  involved 
in  the  final  decision  on  when  the  story 
would  run. 

“I  didn’t  have  any  say  or  input  on 
that,”  he  asserted. 

Finney,  who  edited  the  final  version 
of  the  article,  was  asked  why  the  survey 


The  headline,  “NU’s  Football  Endures  Off  Field  Problems,”  over  a  long  pull  quote 
by  Osborne  bemoaning  the  tendency  of  people  to  criticize  champions,  watered  down 
the  significance  of  the  story.  The  court  survey,  once  the  lead,  was  now  in  the  15th 
paragraph,  on  the  jump  page.  And  two  other  stories  that  were  part  of  the  package 
—  one  on  Osborne  and  a  second  on  the  court  survey  —  were  scrapped. 


sure  on 


Editor6?Publisher  •  October  28,  1995 


The  Debate 
Continues 

Society  of  Professional  Journalists  has  tabled  for  another 
year,  another  new  proposed  code  of  ethics  for  the  organization 


by  Mark  Fitzgerald 

NOTHING,  IT  SEEMS,  fires  up  the 
Society  of  Professional  Journalists  like 
a  no  holds  barred  debate  about  an 
ethics  code. 

So,  faced  with  the  choice  of  sticking 
with  their  current  code  or  adopting  a 
new  one,  SPj  delegates  at  their  recent 
annual  convention  in  St.  Paul,  Minn., 
decided  to  table  the  proposed  code  — 
and  debate  it  until  they  meet  again  in 
Washington  next  year. 

As  the  occasionally  intense  argu¬ 
ments  over  four  days  in  St.  Paul  sug¬ 
gest,  the  society  will  have  plenty  to 
talk  about. 

All  of  the  divergent  views  that 
emerged  when  the  society  adopted  its 
most  recent  code  in  1987  remain. 

Some  members  want  a  very  specific 
and  practical  code  —  others  want  a 
poetic  creed  that  “sings”  and  inspires. 

Some  want  a  code  that  includes  spe¬ 
cific  penalties  for  ethics  violations  — 
others  want  the  document’s  moral  sua¬ 
sion  to  speak  for  itself. 

And  some  —  in  a  society  that 
adopted  its  first  canon  of  ethics  in 
1926  and  revised  the  code  in  1973, 
1984  and  1987  —  want  no  ethics  code 
at  all. 

“I  believe  there  are  many  people  like 
me  who  believe  adopting  a  code  of 
ethics  is  dead  wrong,”  said  Dayton 
(Ohio)  Daily  News  editor  Max  Jen¬ 
nings.  “A  code  of  ethics  that  is  unen¬ 
forceable  means  nothing.  And  if  it  is 
unenforceable,  why  have  it?” 

SPJ  ethics  debates  tend  to  be  fairly 
raucous  affairs,  and  at  St.  Paul  it  was 
apparent  that  some  participants  walked 
away  feeling  hurt  and  insulted. 

Yet  something  there  is  in  SPJ  that 
loves  an  ethics  argument  —  and  many 
delegates  threw  themselves  into  the 
discussion  with  zest. 

“We  ought  to  [revise  the  ethics  code] 


every  two  years,”  said  Jay  Black  of  the 
University  of  South  Florida.  “It’s  a  gru¬ 
eling  but  helpful  process.  What  we’re 
trying  to  do  is  rearticulate  what  it 
means  to  be  a  journalist,  which  is  a  dif¬ 
ficult  thing  to  do  in  a  time  of  cyber¬ 
space  and  everything  else.” 

This  year’s  ethics  controversy  began 
more  than  nine  months  ago  when  the 
ethics  committee  on  its  own  decided  to 
draft  a  revised  code  that  would  more 
closely  follow  the  spirit  of  an  ethics 
guidebook  SPJ  published  in  1994. 

“It  was  believed  that  the  code  itself 
needed  to  evolve  into  something  more 
contemporary,”  said  Kevin  Z.  Smith, 


Miami  (Ohio)  University  professor 
who  chairs  the  ethics  committee. 
“There  was  a  feeling  it  should  be  more 
positive  rather  than  ...  a  negative  type 
of  code.” 

The  revision  that  emerged  from  the 
committee  tends  to  be  far  more  suc¬ 
cinct  than  the  current  code.  Consider 
these  excerpts: 

•  The  current  code:  “Journalists  ac¬ 
knowledge  the  newsman’s  ethic  of  pro¬ 
tecting  confidential  sources  of  infor¬ 
mation.” 

•  The  committee’s  proposal:  “Keep 
promises.” 

Yet,  the  revision’s  preamble  was  crit¬ 
icized  as  more  of  a  ramble  that  never 
quite  achieves  the  ringing  quality  of 
the  current  code’s  first  sentence:  “The 


Society  of  Professional  Journalists,  Sig¬ 
ma  Delta  Chi  believes  the  duty  of  jour¬ 
nalists  is  to  serve  the  truth.” 

Indeed,  the  deliberately  prosaic  style 
of  the  committee’s  code  was  criticized 
repeatedly  during  the  formal  debate  — 
as  was  the  supposed  haste  in  which  the 
document  was  offered  to  delegates. 

“What  we  got  was  an  ethical  cook¬ 
book,  written  by  a  committee  and 
amended  in  hallways  and  elevators,” 
said  Peter  Sussman,  president  of  the 
Northern  California  professional  chap¬ 
ter. 

Northern  California  delegates,  who 
led  the  movement  to  delay  adoption  of 


a  revised  code,  offered  their  own  revi¬ 
sion,  a  kind  of  New  Age  meditation  on 
journalism  that  reads  like  a  collabora¬ 
tion  between  Warren  Hinckle  and 
Shirley  Maclaine. 

“We  believe  that  truth  is  best  ap¬ 
proached  through  a  multiplicity  of 
viewpoints;  that  there  is  more  than 
one  ‘truth’  and  that  the  public  is  best 
served  by  the  search  for  those  multiple 
truths  and  not  by  enforcement  of  any 
one  viewpoint  or  any  one  way  of  find¬ 
ing  or  expressing  the  truth,”  it  reads  at 
one  point. 

Ethics  chairman  Smith  —  who  said 
the  publication  of  the  committee’s 
code  in  the  Quill’s  June/July  issue 


“I  believe  there  are  many  people  like  me  who 
believe  adopting  a  code  of  ethics  is  dead  wrong,” 
said  Dayton  (Ohio)  Daily  News  editor  Max 
Jennings.  “A  code  of  ethics  that  is  unenforceable 
means  nothing.” 
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Public  Relations 
Protest 

Group  of  authors  charge  Public  Relations  Society  of  America 
with  unfairly  reprinting  and  distributing  their  work; 
Society  maintains  it  has  made  “fair  use”  of  the  material 


by  Dorothy  Qiobbe 

A  DOZEN  WRITERS  claim  that  the 
Public  Relations  Society  of  America 
(PRSA)  has  unfairly  distributed  and 
profited  from  their  copyrighted  work. 

For  almost  18  years,  PRSA  has  com¬ 
piled  chapters  from  books  and  excerpts 
of  published  articles  into  “information 
packets”  which  the  association  loans 
for  a  fee. 

For  PRSA  members,  the  fee  is  $17. 
The  general  public  pays  $55,  plus  a  $3 
postage  and  handling  charge. 

The  writers  —  some  of  whom  are 
members  of  PRSA  —  say  the  society 


never  asked  permission  to  use  the 
work. 

Also,  the  writers  believe  they  have  a 
right  to  a  share  of  the  loan  fees. 

Raymond  Gaulke,  COO  of  PRSA 
and  a  former  chief  marketing  officer  of 
the  Newspaper  Association  of  Ameri¬ 
ca,  referred  calls  about  the  matter  to 
John  Beardsley,  president  of  PRSA. 

“We  plan  to  talk  to  people  on  the 
writer’s  committee  who  are  members  of 
PRSA  and  see  if  they  feel  aggrieved  in 
any  way,”  Beardsley  said. 

“But  we  also  want  to  make  clear  that 
we  have  operated  within  the  privilege 
of  fair  use.” 

PRSA  provides  the  information 
packets  as  a  “public  service,”  Beardsley 
said,  and  does  not  make  a  profit.  The 
PRSA  loan  program,  Beardsley  said, 
“actually  operates  at  a  slight  loss.” 

“We  send  out  loan  packets  for  about 
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$55  and  about  half  of  that  goes  to 
Copyright  Clearence  Center  (CCC),” 
Beardsley  said.  “The  rest  goes  to  cov¬ 
er  our  costs.” 

The  CCC  is  an  agency  through 
which  permission  to  photocopy  certain 
material  is  granted.  PRSA  joined  CCC 
almost  a  year  ago,  Beardsley  said. 

Isabella  Hinds,  director  of  profes¬ 
sional  relations  for  the  company,  said 
“CCC  operates  on  a  contractual  basis. 
We  represent  very  specific  rights  hold¬ 
ers.  We  have  been  very  clear  with 
PRSA  that  there  are  a  number  of  pub¬ 
lishers  that  have  decided  to  use  our 
service. 


“That  does  not  represent  any  kind 
of  blanket  authorization.  There  are 
publishers  who  choose  not  to  use  our 
service,”  she  said. 

Some  of  the  material  included  in  the 
information  packets  originally  was 
published  in  Quill  and  Association 
Trends.  According  to  a  search  of 
CCC’s  member  database,  the  two  are 
not  members  of  the  service.  Articles 
from  Editor  &  Publisher,  a  member  of 
CCC,  also  were  included  in  the  pack¬ 
ets. 

jack  O’Dwyer,  a  representative  of 
the  authors’  group  and  publisher  of 
O’Dwyer's  Newsletter,  said  the  group 
recently  drafted  a  letter  summarizing 
the  authors’  position.  The  letter  has 
been  sent  to  members  of  PRSA’s  voting 
body,  which  will  convene  Oct.  28,  in 
Seattle,  for  the  group’s  national  confer¬ 
ence. 


In  an  interview,  O’Dwyer  said,  “We 
[authors]  did  not  create  our  works  to  be 
chopped  up  and  sold  piecemeal  for 
someone  else’s  profit.” 

Members  of  the  authors’  group  also 
are  troubled  by  what  they  perceive  as 
an  ethical  lapse  on  PRSA’s  part.  It’s 
only  common  sense  to  ask  whether 
material  can  be  used,  they  say,  not  to 
mention  good  public  relations. 

Howard  Hudson,  the  publisher  of 
PR  Quarterly,  a  member  of  the  au¬ 
thors’  group  and  a  former  chapter  pres¬ 
ident  of  PRSA,  said  he  was  “startled” 
to  discover  his  writings  were  being 
used  by  the  association. 

“An  association  of  public  relations 
people  should  adhere  to  the  highest 
ethical  standards,”  he  said.  “I  always 
thought  this  was  something  very  im¬ 
portant.” 

Jill  Cornish,  publisher  of  Association 
Trends  said  the  magazine  allows  associ¬ 
ations  “to  republish  our  articles  in 
their  own  publications,  but  only  with 
credit  to  Association  Trends’’ 

“We  do  not  allow  anybody  to  copy 
us  and  that’s  exactly  what  they  [PRSA] 
are  doing.  We  want  them  to  publicly 
apologize  and  say  this  has  stopped.” 

In  Associations  Trends,  Cornish 
wrote,  “Since  I’ve  not  received  any 
payment  for  materials  copied  and  in¬ 
cluded  in  the  packets,  I’m  hoping  for  a 
great  big  check  in  the  mail  soon  —  but 
1  won’t  hold  my  breath!” 

The  Author’s  Cuild  Inc.,  one  of  the 
premiere  writer’s  associations,  released 
a  statement  on  the  issue. 

“Only  authors  and  their  licensees 
have  the  right  to  reproduce,  adapt,  dis¬ 
tribute  or  publicly  display  their  work  or 
give  others  permission  to  do  so.  .  .  .  It 
is  absurd  for  anyone  to  claim  that  the 
fair  use  doctrine  protects  unauthorized, 
systematic  reproduction  and  selling  of 
entire  chapters  or  articles.” 
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O^Dwyer  said,  “We  [authors]  did  not  create  our 
works  to  be  chopped  up  and  sold  piecemeal  for 
someone  else’s  profit.” 
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Hard-line 

Tactics 

Detroit  newspapers  cool  to  unions’  offer  to  return  to  work 


by  Mark  Fitzgerald 

MANAGEMENT  THREW  COLD 
water  on  a  conditional  offer  by  six 
unions  to  return  to  work  at  the  Detroit 
News  and  Detroit  Free  Press  in  ex¬ 
change  for  several  conditions,  includ¬ 
ing  the  return  of  strikers  to  the  jobs 
they  walked  off  of  three  months  ago. 

“Our  response  is,  we’re  not  interest¬ 
ed  and  will  not  reinstate  the  old  con¬ 
tract  .  .  .  [which  would]  reinitiate  any 
of  the  featherbedding  and  work  prac¬ 
tices  which  we  were  willing  to  take  a 
strike  on,”  said  News  editor  and  pub¬ 
lisher  Robert  H.  Giles. 

A1  Derey,  the  chairman  of  the  Met¬ 
ropolitan  Council  of  Newspaper 
Unions,  said  the  six  unions  made  the 
offer  because  of  the  “terrible  strain” 
the  work  stoppage  has  put  on  mem¬ 
bers,  their  family  and  the  Detroit  com¬ 
munity  in  general. 

Under  the  conditional  offer,  strikers 
would  return  to  their  jobs  under  the 
terms  of  their  old  contracts,  which  ex¬ 
pired  April  30.  The  six  unions,  repre¬ 
senting  at  the  time  2,500  workers, 
struck  July  13. 

In  addition,  the  union  proposal 
called  for  30  days  of  “intensive  bar¬ 
gaining,”  to  be  followed  by  binding  ar¬ 
bitration  of  any  remaining  contract 
differences. 

Workers  would  return  to  their  old 
jobs  under  the  proposal,  although  the 
offer  does  envision  the  negotiation  of 
“modified  reemployment  or  buyouts” 
as  a  result  of  circulation  declines 
caused  by  the  strike. 

Knight -Ridder,  publisher  of  the  Free 
Press,  said  that  in  the  first  10  weeks  of 
the  strike,  a  total  of  340  former  strikers 
returned  to  work  at  its  paper,  the  News 
or  Detroit  Newspapers. 

Another  1,402  replacement  workers 
were  hired  to  replace  strikers,  the 
chain  said. 

On  another  front,  the  six  striking 
unions  on  Oct.  3  filed  a  $30  million 


“Our  response  is,  we’re  not  interested 
and  will  not  reinstate  the  old  contract 
.  .  .  [which  would]  reinitiate  any  of  the 
featherbedding  and  work  practices 
which  we  were  willing  to  take  a  strike 
on.” 

—  Robert  H.  Qiles,  editor  and  publish' 
er,  Detroit  News 


lawsuit  against  Detroit  Newspapers, 
the  agency  that  operates  business  and 
production  functions  at  the  two  pa¬ 
pers,  and  a  host  of  codefendants  rang¬ 
ing  from  the  security  company  hired  by 
the  newspapers  to  the  police  chief  of 
Sterling  Heights,  Mich. 

The  lawsuit  alleges  that  actions  by 
the  newspapers,  its  guards  and  some 
Sterling  Heights  municipal  officials 
have  violated  the  First  Amendment 
rights  of  the  strikers.  Detroit  News¬ 
papers’  main  production  facility  is  lo¬ 
cated  in  the  Detroit  suburb  of  Sterling 
Heights,  and  has  been  the  scene  of  nu¬ 
merous  violent  confrontations  between 
pickets  and  both  private  security 
guards  and  city  police. 


“In  Sterling  Heights,  we  have  a  lo¬ 
cal  government  committing  violence 
against  its  own  citizens  to  help  the  De¬ 
troit  Newspapers  destroy  good  jobs,” 
the  Teamsters  international  president, 
Ron  Carey,  said  in  a  prepared  state¬ 
ment. 

At  the  center  of  the  allegations  is 
$480,000  Detroit  Newspapers  has  con¬ 
tributed  to  Sterling  Heights  to  defray 
some  of  the  overtime  pay  that  has  been 
accrued  by  police  officers  on  duty  at 
the  newspaper  production  facility. 

Several  Sterling  Heights  council 
members,  sympathetic  to  the  striking 
unions,  forced  the  resignation  of  the 
city’s  manager  when  they  found  out 
about  the  Detroit  Newspapers  contri¬ 
butions.  The  council  voted  Sept.  19 
not  to  accept  any  further  donations 
from  the  newspapers. 

In  addition  to  Detroit  Newspapers, 
those  named  in  the  unions’  lawsuit 
were  three  companies  who  specialize  in 
providing  security  during  strikes.  Asset 
Protection  Team,  Huffmaster  Associ¬ 
ates  and  Vance  International.  Also, 
named  were  the  city  of  Sterling 
Heights,  its  police  chief,  Thomas  De- 
rocha,  and  its  former  city  manager 
Steven  Duchane. 

Gannett  subsidiary 
settles  lawsuit 

A  SUBSIDIARY  OF  Gannett  Co.  Inc. 
will  pay  $30,000  to  settle  charges  that 
it  violated  rules  governing  900  tele¬ 
phone  numbers. 

The  Federal  Trade  Commission  al¬ 
leged  Gannett  Satellite  Information 
Network  Inc.,  or  GANSAT,  of  Arling¬ 
ton,  Va.,  failed  to  make  appropriate  ad¬ 
vertisements  for  its  900  number  ser¬ 
vices. 

GANSAT  admitted  no  wrongdoing 
by  agreeing  to  the  settlement,  which  is 
subject  to  court  approval.  —  AP 
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Free  Press 
Fracas  In 
New  Jersey 

Weekly  newspaper  files  First  Amendment  lawsuit;  accuses  mayor 
of  destroying  copies;  mayor  calls  paper  a  political  sheet 


Mayor  bol 
blooper  of 


— ■ — ■ — ■ 


Elizabeth 


^;'J2,^AL  news 


by  Dorothy  Qiobbe 

A  NEW  JERSEY  newspaper  claims  the 
mayor  of  Elizabeth  has  organized  a 
conspiracy  to  deprive  the  weekly  of  its 
First  Amendment  rights,  according  to 
a  lawsuit  filed  recently. 

The  suit,  initi¬ 
ated  in  U.S.  Dis¬ 
trict  Court  in 
Newark,  alleges 
that  Mayor  J. 

Christian  Boll- 
wage  repeatedly 
has  organized  and 
participated  in  ef¬ 
forts  to  seize  and 
destroy  copies  of 
the  Elizabeth  Re- 
porter.  The  law¬ 
suit  was  filed  by 
the  American 
Civil  Liberties 
Union  of  New 
jersey  on  behalf 
of  the  Reporter. 

B  o  1 1  w  a  g  e 
spokesman  Sebas¬ 
tian  D’Elia  said 
the  mayor  intends 
to  answer  the 
newspaper’s 
charges  with  a 
countersuit. 

According  to 
the  Reporter's  law¬ 
suit,  Bollwage  and 
his  associates 
have  confiscated  and  destroyed  bun¬ 
dles  of  the  Reporter  on  at  least  five  oc¬ 
casions.  The  newspaper  prints  about 
7,000  copies  each  week  and  has  a  cov¬ 
er  price  of  250,  although  it  is  distrib¬ 
uted  for  free  in  convenience  stores  and 


other  local  outlets. 

Editors  at  the  Reporter  contend  the 
newspaper  has  been  targeted  by  the 
mayor  because  of  critical  coverage  of 
the  administration. 

The  two-year-old  Reporter  routinely 
blasts  the  mayor’s  policies  and  a  bias 


against  the  administration  is  evident  in 
many  of  its  news  stories  and  editorials. 

Local  political  figures  also  are  in¬ 
volved  with  the  Reporter.  Robert  jas- 
pan,  a  city  councilman  who  ran  an  un¬ 
successful  campaign  against  Bollwage 


in  the  1992  Democratic  mayoral  pri¬ 
mary,  currently  is  listed  on  the  Re¬ 
porter’s  masthead  as  a  volunteer  mem¬ 
ber  of  the  production  staff.  The  news¬ 
paper’s  offices  are  housed  in  a  building 
Jaspan  owns. 

Sam  Arena,  editor,  said  the  Reporter 
is  filling  a  void 
that  was  created 
when  the  Daily 
Journal,  Eliza¬ 
beth’s  only  daily 
newspaper,  closed 
in  1992. 

“In  light  of  the 
demise  of  the  dai¬ 
ly  newspaper,  we 
saw  a  need  for 
some  kind  of  pub¬ 
lication  to  keep 
the  city  informed 
and  to  reflect  the 
opinions  and 
comments  of  the 
community,”  Are¬ 
na  said. 

“There  is  mini¬ 
mal  coverage  of 
Elizabeth  in  other 
newspapers,”  Are¬ 
na  added.  “When 
they  do  cover  it, 
they  print  press 
releases  from  the 
officials.  Our  mis¬ 
sion  is  to  monitor 
government, 
bring  news  to 
people  and  to  comment  on  it.” 

Mayor  Bollwage  contends  that  the 
Reporter  is  nothing  but  a  political  sheet 
that  unfairly  is  trying  to  bill  itself  as  an 
objective  newspaper.  The  sole  aim  of 
the  Reporter,  Bollwage  believes,  is  to 


Political  propaganda  or  legitimate  newspaper!  It  doesn’t  matter,  according  to 
William  Volinte,  a  lawyer  with  the  Newark  law  firm  of  Reitman  Parsonnet,  who  is 
assisting  the  ACLU  in  its  lawsuit  on  behalf  of  the  Elizabeth  Reporter.  “In  the  opin¬ 
ion  of  the  ACLU,  political  propaganda  papers  are  what  the  First  Amendment  is  de¬ 
signed  to  protect.  It’s  what  we  fought  a  revolution  over,”  said  Volinte. 
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bring  down  his  administration  by  all 
means,  fair  or  foul. 

In  a  statement,  Bollwage  said,  “The 
Elizabeth  Reporter  is  a  political  publi¬ 
cation  and  does  not  represent  a  source 
of  legitimate  news.  Instead,  the  publi¬ 
cation  is  nothing  more  than  a  camou¬ 
flage  for  political  candidates  and  of¬ 
ficeholders  and  serves  as  their  political 
mouthpiece.” 

In  an  interview  with  the  Philadelphia 
Inquirer,  the  mayor  didn’t  deny  de¬ 
stroying  the  newspapers.  “The  paper  is 
free.  You  see  signs  that  say  ‘take  one,’  ” 
he  said.  “  ...  no  one  says  you  can  take 
only  one.  You  can  take  as  many  as  you 
like.” 

Other  politicians  are  not  reticent 
about  criticizing  the  newspaper.  A 
state  senator  was  quoted  by  the  Asso¬ 
ciated  Press  as  saying  that  the  Reporter 
“is  disgusting  and  revolting  and  any¬ 
body  that  throws  it  in  the  garbage  is 
performing  a  community  service.” 

William  Volinte,  a  lawyer  with  the 
Newark  law  firm  of  Reitman  Parsonnet 
who  is  assisting  the  ACLU,  said  that 
even  if  the  Reporter  has  a  strident  edi¬ 
torial  bias,  the  newspaper  unequivocal¬ 
ly  is  covered  by  the  guarantee  of  a  free 
press. 

Regarding  the  protections  afforded 
by  the  First  Amendment,  “the  ACLU 
sees  no  difference  between  a  political 
propaganda  sheet  and  a  newspaper,” 
Volinte  said. 

“In  the  opinion  of  the  ACLU,  politi¬ 
cal  propaganda  papers  are  what  the 
First  Amendment  is  designed  to  pro¬ 
tect.  It’s  what  we  fought  a  revolution 
over,”  Volinte  added. 

“Newspapers  can  be  and  are  biased. 
Most  reporters  and  newspapers  have 
biases  and  slants,”  he  said.  “That’s  what 
the  First  Amendment  protects.  The 
mayor  cannot  physically  suppress  the 
newspaper.” 

Arena  doesn’t  deny  that  his  newspa¬ 
per  has  a  political  slant.  But  he  claims 
that  the  sole  intent  isn’t  to  slam  the 
mayor. 

“We  are  a  real  newspaper.  We  have 
features,  we  have  community  news,  we 
have  obits,  and  we  have  editorial  com¬ 
ment,”  he  said. 

“We  feel  that  we  are  exercising  our 
First  Amendment  right  and  all  that  we 
ask  is  to  be  left  alone.” 

The  Reporter’s  lawsuit  seeks  an  in¬ 
junction  to  prevent  the  mayor  from 
confiscating  the  newspaper,  attorney’s 
fees,  and  compensatory  and  punitive 
damages. 


‘Second  lady^  talks 
about  newspapers  and 
the  First  Amendment 

Tipper  Gore  addresses  editors’  conference 


by  David  As  tor 

WHEN  AN  AUDIENCE  member 
asked  Tipper  Gore  to  name  “the  most 
ignored  issue  in  newspapers,”  she  was 
quick  to  reply. 

“Probably  information  about  what’s 
appropriate  for  children  at  different 
ages,”  said  the  “second  lady,”  who  was 
speaking  at  the  recent  American  Asso¬ 
ciation  of  Sunday  and  Feature  Editors 
convention  in  Atlanta. 

Gore  noted  that  there  is  an  increas¬ 
ing  amount  of  “vulgar,  decadent  and 
violent”  material  in  the  entertainment 
media.  She  said  that  if  newspapers 
“took  a  more  critical  look”  at  TV,  film 
and  music  content,  it  could  help  par¬ 
ents  decide  how  much  exposure  their 
children  should  or  should  not  have  to 
this  content. 

“1  know  from  formal  training  in 
child  development  psychology  that 
kids  process  stimuli  differently  at  dif¬ 
ferent  ages,”  the  speaker  stated.  “A 
four-year-old  and  an  eight-year-old  do 
not  see  things  the  same  way  and,  in 
some  ways,  our  society  recognizes  this. 
For  example,  you  can  go  to  a  store  to 
buy  a  toy  for  a  child  and  the  packages 
are  marked  with  the  appropriate  age 
range.” 

Gore,  who  worked  in  the  mid-1980s 
to  get  warning  labels  placed  on  records 
with  graphic  lyrics,  emphasized  that 
giving  people  more  information  about 
entertainment  content  is  not  the  same 
thing  as  censoring  this  material. 

“1  am  for  freedom  of  speech,”  she 
said. 

But  this  First  Amendment  right. 
Gore  added,  “includes  my  freedom  of 
speech  as  a  mother.  1  am  free  to  call  it 
as  1  see  it.  1  can  say  trash  is  trash,  vio¬ 
lence  is  violence,  and  that  treating 
women  as  objects  to  be  exploited,  hu¬ 
miliated,  raped,  murdered  and  forgot¬ 
ten  is  degrading  beyond  all  moral  mea¬ 
sure. 

“It  degrades  the  society  that  permits 
such  degradation  to  persist  without 


Tipper  Qore 


protest.” 

Earlier  in  her  speech.  Gore  also 
talked  about  how  difficult  it  is  to  be  a 
journalist. 

“As  some  of  you  may  know,  both  A1 
and  1  started  our  careers  as  journalists,” 
she  said.  “A1  was  a  reporter  and  1  was  a 
photojournalist  at  the  Nashville  Ten¬ 
nessean.  So  both  of  us  know  your  jobs 
are  never  easy.  With  long  hours,  extra¬ 
ordinary  pressures  and  few  obvious  re¬ 
wards,  reporting  imposes  great  mental 
and  physical  demands.” 

Gore,  who  was  introduced  by  Ten¬ 
nessean  assistant  managing  editor/news 
Catherine  Mayhew,  added  that  jour¬ 
nalists  and  politicians  may  have  more 
in  common  than  either  would  like  to 
admit. 

“Journalists  and  politicians  both  get 
whipsawed  by  the  frenzy  of  the  latest 
developments,  with  short  attention 
spans  and  fading  institutional  memo¬ 
ries,”  she  said.  “In  both  professions, 
there  are  too  few  occasions  to  step 
back  and  take  stock.” 
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Covering  A 
War  At  Home 

Aida  Cerkez  runs  the  Associated  Press  news  operations  in 
Sarajevo,  recording  the  devastation  in  her  own  country 


by  Dorothy  Qiobbe 

AMID  THE  EXTRAORDINARY  hor¬ 
ror  and  carnage  in  Bosnia,  some  of  the 
most  moving  stories  are  those  of  every¬ 
day  Sarajevans  going  about  their  lives 
under  the  deadly  threat  of  sniper  fire 
and  shelling. 

It’s  more  than  survival  instinct  kick¬ 
ing  in.  The  ability  to  maintain  order 
and  dignity  in  the  face  of  unspeakable 
atrocities  paves  the  way  for  remember¬ 
ing,  for  documenting  and  for  reporting. 

Telling  Bosnia’s  stories  is  what  Aida 
Cerkez  does  every  day.  As  head  of  the 
Associated  Press’  news  operations  in 
Sarajevo,  Cerkez  has  covered  the  dev¬ 
astation  in  her  native  city  and  sur¬ 
rounding  country  for  the  past  three 
years. 

Born  a  Muslim  in  Sarajevo,  Cerkez 
was  raised  a  Catholic.  She  married  a 
Serb  and  has  a  Serbian  son,  who  cur¬ 
rently  lives  in  Germany  with  her  moth¬ 
er. 

The  ethnic  differences  integrated  in 
Cerkez’s  life  are  the  very  ones  that 
have  ripped  apart  the  former  Yu¬ 
goslavia.  And  while  it’s  inconceivable 
that  reporting  on  the  war  hasn’t  deeply 
affected  Cerkez,  raising  a  son  with  a 
dual  heritage  helps  her  to  stay  focused. 

“What  I  say  now  to  people  is  don’t 
judge  —  don’t  hate,”  she  said.  “If  you 
do,  you  become  part  of  the  hating  and 
you  become  part  of  them.  By  ‘them,’  I 
don’t  mean  just  the  Serbs,  the  Croats 
or  the  Muslims.  ‘Them’  means  the 
people  who  have  let  their  hate  pervert 
them. 

“The  future  is  with  people  like  my 
son.  I  don’t  want  his  thought  to  be  too 
black.  I  don’t  want  him  to  be  obsessed 
with  nationality.” 

Cerkez  joined  the  AP  in  June  1992. 
As  a  “fixer,”  her  job  was  to  help  AP 
correspondents  in  Sarajevo  arrange  in¬ 
terviews,  transportation  and  fuel.  As 


Aida  Cerkez  is  all  smiles  os  she  is  intro¬ 
duced  as  an  Associated  Press  Qramling 
Award  winner  in  New  York  a  few  weeks 
ago.  Times  have  not  always  been  so 
happy  for  the  AP  correspondent.  Two 
months  before  joining  AP  in  1992,  she 
went  to  the  market  in  Sarajevo  to  get 
milk  for  her  son.  On  the  way,  a  shell 
landed  in  a  crowd  of  people  on  the 
street.  Two  people  died,  five  were 
wounded.  Shrapnel  lodged  in  her  arm. 


she  became  more  fluent  in  English,  she 
began  to  help  with  translation,  and 
eventually  she  began  writing  her  own 
copy  and  reports. 

In  New  York  City  two  weeks  ago  to 
accept  the  AP  Gramling  Award  for  her 


work  in  Bosnia,  Cerkez  was  safe  from 
sniper  fire.  But  the  war  was  very  much 
in  her  thoughts,  and  she  says  it  has  ir¬ 
reversibly  changed  her. 

“I’m  one  of  those  fools  who  thought 
back  in  1992  that  this  would  only  last 
two  months.  I  was  a  completely  differ¬ 
ent  person.  I  was  literally  like  Alice  in 
Wonderland.  I  thought  somebody 
would  come  and  stop  all  of  this.” 

More  than  three  years  later,  Cerkez 
is  skeptical  of  the  viability  of  the  latest 
cease-fire  agreement.  But  even  if  the 
guns  start  blasting  again,  Cerkez  is 
committed  to  fulfilling  a  mission  that 
she  believes  the  world  must  pay  atten¬ 
tion  to. 

“At  first,  I  wanted  to  document  the 
war.  I  wanted  to  help  people  in  Saraje¬ 
vo.  Now,  I  want  to  help  the  outside 
world  hold  up  a  mirror,  because  I  don’t 
think  I  can  help  people  in  Sarajevo 
that  much. 

“My  motivation  is  that  after  this 
war,  no  one  will  ever  be  able  to  say,  ‘I 
didn’t  know.’  I  want  to  kick  that  excuse 
out.” 

Cerkez’s  dedication  to  her  work 
springs  from  the  attachment  she  has  to 
Sarajevo.  The  resolve  to  chronicle  the 
city’s  siege  comes  partly  from  her 
mother,  who  helped  Cerkez  under¬ 
stand  the  importance  of  involvement. 

Cerkez  recalls  the  two  of  them  tak¬ 
ing  cover  in  the  cellar  of  their  home 
during  a  shell  attack  early  in  the  war. 

“We  were  hiding  in  the  basement, 
and  my  mother  said  to  me,  ‘What  are 
we  going  to  do?’  and  I  said,  ‘We  are  go¬ 
ing  to  hide.’  Then  my  mother  asked 
me,  ‘Is  that  all  we  are  going  to  do?’  ” 

Cerkez  visits  her  mother  and  son  in 
Germany  about  three  times  a  year.  The 
separation  from  her  family  is 
heartrending,  she  said,  but  fleeing  per¬ 
manently  to  Germany  is  not  an  option 
she  will  consider. 

“I  have  had  many  nights  where  I 
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Note  to  journalists: 
More  than  an  apple 
a  day  needed  to 
keep  the  doctor  away 


thought  about  my  son  saying  to  me 
‘Why  did  you  do  this?’  ”  Cerkez  said. 
“But  then  I  also  think  of  him  asking 
‘History  was  happening  when  I  was  lit¬ 
tle;  where  were  you?’  1  think  he  will  be 
proud  of  me. 

“Every  time  1  went  to  Germany,  1 
couldn’t  find  a  sense  of  my  life  there. 
Being  passive  is  very  painful  once  you 
are  involved  in  this.  1  didn’t  feel  like  1 
was  contributing  to  anything.” 

Cerkez  hopes  chronicling  the  war 
will  help  foster  greater  awareness  and 
understanding  around  the  globe.  But 
she  also  has  seen  too  much  bloodshed 
to  hold  any  illusions  about  the  dark 
side  of  human  nature. 

“There  is  a  potential  killer  inside 
everybody.  Terror  and  torture  is  part  of 
human  nature,  whether  we  want  to 
think  so  or  not.  It  comes  in  different 
colors,  in  different  shirts.  Bosnia  is  just 
the  latest  example.  Journalism  is  a  tool 
to  make  people  understand  this. 

“I’m  a  realist.  There’s  no  point  in  be¬ 
ing  emotional  about  this.  But  there  is  a 
point  of  trying  to  do  something,  to 
raise  consciousness  in  another  way.  1 
have  chosen  journalism.  I’m  trying  to 
be  invisible,  just  an  observer.  That’s 
the  only  way  to  do  your  reporting.  1 
know  how  to  control  my  emotions.” 

Controlling  her  emotions  is  most 
difficult  when  she  sees  children  who 
have  been  wounded  in  the  fighting, 
Cerkez  said.  The  “hardest  thing  is  to 
visit  the  children’s  ward  in  Sarajevo. 
That  is  where  the  real  victims  are.” 

Cerkez  has  suffered  wounds  of  her 
own.  Two  months  before  she  joined 
the  AP,  she  went  to  the  market  to  get 
milk  for  her  son.  On  the  way,  a  shell 
landed  in  a  crowd  of  people  on  the 
street.  Two  people  died,  five  were 
wounded.  Shrapnel  lodged  in  Cerkez’s 
arm,  “a  joke  compared  to  other  peo¬ 
ple,”  she  said. 

Today,  she  wears  a  flack  jacket  and 
helmet.  “Others  don’t  have  even  that. 
It  makes  every  second  count.  It’s  dan¬ 
gerous,  and  you  can  die  any  minute, 
but  I’m  better  off  than  the  average 
Sarajevan.” 

Becoming  an  average  Sarajevan 
again  is  what  Cerkez  hopes  for.  But  un¬ 
til  stability  returns  to  her  city,  she  is 
driven  to  report  the  war  in  all  its  horri¬ 
fying  detail. 

“Reporting  this  gives  your  life  some 
sense.  You  feel  like  you  are  contribut¬ 
ing  to  a  step  forward  in  human  con¬ 
sciousness  because  it  brings  people  out 
of  their  isolation.” 


by  Mark  Fitzgerald 

WHEN  IT  COMES  to  their  health,  a 
common  failing  of  journalists  is  hurt¬ 
ing  them:  They  don’t  read  their  own 
paper. 

“We  write  about  health.  We  report 
on  it.  But  we  understand  much  more 
about  national  health  policy  than  our 
own  health.  The  problem  with  journal¬ 
ists  is  they  write  these  great  stories  — 
but  they  don’t  necessarily  read  them,” 
said  Kenn  Venit,  vice  president  of  Pri- 
mo  Newservice  Inc.  —  and  a  survivor 
of  two  heart  attacks. 

Before  his  heart  attacks  prompted  a 
complete  change  in  his  lifestyle,  Venit, 
a  television  news  consultant,  was  like  a 
lot  of  journalists.  He  was  working  too 
much,  sleeping  too  little,  traveling  fre¬ 
quently  and  centering  his  health 
around  the  profession’s  four  favorite 
substances:  Aspirin,  caffeine,  alcohol 
and  nicotine. 

So  at  a  convention  session  of  the 
Society  of  Professional  Journalists, 
filled  with  reporters  and  editors  who 
had  their  notebooks  poised,  Venit 
urged  journalists  not  only  to  report  the 
advice  of  neurologist  Dr.  William 
Hammesfahr  —  but  to  heed  it,  too. 

The  first  thing  Hammesfahr  did  was 
administer  a  quick  stress  test  to  the 
200  or  so  journalists.  More  than  half 
showed  a  telltale  sign  of  repetitive 
stress  syndrome  —  a  condition  in 
which  medical  stress  has  repeatedly 

Simple  self-test 
for  stress  damage 

THE  RHOMBERG  TEST  is  a  simple 
method  for  determining  if  a  person 
may  be  dangerously  stressed. 

Stand  at  attention  with  your  feet  to¬ 
gether  and  close  your  eyes.  If  you  sway 
at  all,  or  need  to  fight  the  tendency  to 
sway,  you  have  at  least  the  first  symp¬ 
tom  of  chronic  stress  syndrome. 


narrowed  a  person’s  blood  vessels  be¬ 
low  30%  of  their  original  size  and  the 
vessels  have  lost  their  ability  to  open 
back  up. 

More  than  half,  in  other  words,  were 
on  their  way  to  experience  emotional 
problems,  mood  swings,  memory  loss, 
changes  in  sleep  patterns  —  and,  with 
no  change  in  their  lifestyles,  possible 
early  death  through  stroke  or  heart  at¬ 
tack. 

Along  the  way,  Hammesfahr  said, 
these  people  will  also  gradually  be¬ 
come  worse  journalists. 

“Stress  affects  your  ability  to  set  up 
an  interview.  It  affects  your  ability  to 
do  that  interview  well.  It  affects  your 
understanding  of  what  that  person  is 
telling  you,”  Hammesfahr  said. 

“Your  people  will  not  get  the  story 
right  unless  they  can  handle  stress,” 
Hammesfahr  said. 

Hammesfahr,  who  is  married  to  a 
journalist,  treats  many  print  and  televi¬ 
sion  journalists  in  his  Clearwater,  Fla., 
practice.  In  an  interview,  he  said  nar¬ 
rowed  blood  vessels  and  the  attendant 
emotional  and  intellectual  problems 
are  so  common  among  journalists  as  to 
be  “endemic.” 

For  journalists,  Hammesfahr  said, 
the  problem  is  not  really  the  adrenalin- 
filled  moments  of  covering  a  big  story 
—  but  the  grinding  workday  routine  of 
the  newsroom. 

“If  you’re  facing  a  deadline,  but 
you’re  excited  and  you  have  cama¬ 
raderie  in  the  newsroom  and  you’re 
happy,  your  blood  vessels  will  be  nor¬ 
mal,  your  heart  rate  will  be  normal, 
your  blood  pressure  will  be  normal. 
You  will  not  be  having  physical,  med¬ 
ical  stress,”  he  said. 

On  the  other  hand,  Hammesfahr 
said,  “The  newsroom  environment .  .  . 
is  working  against  journalists.” 

For  one  thing,  he  said,  the  news¬ 
room  is  full  of  electronics,  such  as  com¬ 
puter  screens  and  fluorescent  lighting, 

(See  Stress  on  page  44) 
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Licensing  Of 

Journalists 

Debated 

Inter  American  Press  Association  denounces  the  practice, 
but  head  of  the  Venezuelan  journalists  association  defends  it 


by  Robert  U.  Brown 

THE  INTER  AMERICAN  Press  Asso¬ 
ciation  has  embarked  on  a  two-year 
program  to  investigate  and  analyze  the 
causes  and  consequences  of  unpun¬ 
ished  crimes  against  journalists  in  the 
hemisphere. 

There  were  17  journalists  slain  in 
Colombia,  Mexico  and  Guatemala  and 
one  in  Brazil  during  1994  —  that  adds 
up  to  59  murdered  in  the  last  seven 
years  —  and  virtually  every  perpetrator 
of  these  crimes  has  gone  unpunished. 

At  the  association’s  51st  general  as¬ 
sembly  in  Caracas,  Venezuela,  last 


Encouraged  by  its  success  in  fighting 
efforts  to  license  journalists  through 
colegios,  IAEA  is  renewing  its  efforts  in 
that  direction. 

A  major  victory  for  a  free  press  in 
the  Americas  was  the  Costa  Rica 
Supreme  Court’s  ruling  that  the  oblig¬ 
atory  licensing  of  journalists  is  uncon¬ 
stitutional. 

This  followed  a  ruling  from  the 
American  Convention  of  Human 
Rights  that  the  free  practice  of  journal¬ 
ism  is  a  universal  right. 

The  Supreme  Court  said  the  colegio 
law  “makes  the  practice  of  journalism  a 
special  privilege.” 


“Journalists  require  professional  training  and  legal 
licensing,”  he  said.  “The  law  does  not  impede  the 
right  of  expression.” 


week,  newly  elected  lAPA  president 
David  Lawrence,  publisher  of  the  Mia¬ 
mi  Herald,  announced  the  program 
will  be  conducted  with  the  help  of  a 
special  grant  of  $484,000  from  the 
John  S.  and  James  L.  Knight  Founda¬ 
tion. 

For  several  years,  lAPA  has  de¬ 
nounced  these  crimes  against  journal¬ 
ists  and  has  sent  special  missions  to 
countries  to  study  the  issues  and  try  to 
pressure  authorities  to  investigate  the 
murders. 

Now,  a  special  team  of  investigators 
will  concentrate  on  the  three  critical 
countries  and  produce  a  specific  set  of 
recommendations.  There  will  be  fol¬ 
low-up  conferences  in  the  three  coun¬ 
tries. 


The  Costa  Rica  victory  followed  a 
similar  one  in  Santo  Domingo,  but  in 
spite  of  these,  efforts  are  being  made  to 
pass  similar  licensing  laws  in  other 
countries.  Venezuela  has  one  which 
lAPA  publicly  attacked.  One  is  pro¬ 
posed  in  Nicaragua. 

In  a  panel  discussion  on  the  subject, 
Eduardo  Orozco,  president  of  the  Vene¬ 
zuelan  Colegio  of  Journalists,  delivered 
the  opening  remarks  with  his  defense 
of  the  system. 

“Journalists  require  professional 
training  and  legal  licensing,”  he  said. 
“The  law  does  not  impede  the  right  of 
expression.  Only  newspapers  do  that.” 

Luis  Ortiz,  attorney  for  the  Bloque 
de  Prensa  Venezolano,  which  has  asked 
the  Supreme  Court  to  nullify  the  law 


providing  for  licensing  and  its  provi¬ 
sions  for  punishment  for  practicing 
journalism  illegally,  explained  the  case 
against  it. 

He  said  there  is  “a  growing  consen¬ 
sus  throughout  the  hemisphere  against 
these  licensing  laws”  and  he  thought 
the  Costa  Rican  and  Dominican  rul¬ 
ings  will  result  in  similar  rulings  else¬ 
where. 

Ramon  Tapia,  attorney  for  the  Do¬ 
minican  Republic,  recited  the  history 
of  the  fight  there  since  licensing  was 
proposed  in  1983.  He  gave  credit  for 
the  challenge  by  journalists,  led  by 
German  Ornes,  publisher  of  El 
Caribe,  whom  he  called  “a  paladin  for 
freedom  of  expression.” 

Fernando  Guier,  now  with  the  Cos¬ 
ta  Rican  Supreme  Court,  was  the  at¬ 
torney  who  defended  Stephen  Schmidt 
beginning  in  1980  —  when  he  was 
working  for  the  weekly  Pico  Times  and 
was  convicted  of  practicing  journalism 
illegally  without  a  license. 

The  first  victory  against  the  law  was 
in  the  Inter  American  Court  of  Hu¬ 
man  Rights.  Guier  said  the  15-year 
fight  was  not  that  long  —  the  fight  has 
actually  been  going  on  for  400  years, 
since  John  Milton. 

The  final  panelist  was  Rodolfo  Piza, 
Costa  Rican  Supreme  Court  judge, 
who  said  “mandatory  licensing  impos¬ 
es  restrictions  on  an  individual’s 
rights.” 

At  a  public  demonstration  in  the 
Plaza  Candaleria,  Caracas,  immediate¬ 
ly  following  the  panel  discussion,  Oroz¬ 
co  led  a  group  of  journalists  in  support 
of  the  law. 

In  welcoming  more  than  400  dele¬ 
gates  and  guests  to  the  lAPA  gather¬ 
ing,  Venezuelan  president  Rafael 
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Caldera  said  that  shortly  after  begin¬ 
ning  his  second  term  of  office  in  Feb¬ 
ruary  1994,  his  government  was  forced 
to  suspend  many  economic  and  per¬ 
sonal  guarantees,  but  the  only  consti¬ 
tutional  guarantee  that  remained  un¬ 
touched  was  freedom  of  information 
and  opinion. 

“For  us,  this  represents  a  matter  of 
great  satisfaction,  and  1  must  say  with 
all  sincerity  that  the  fact  we  are  not 
supporters  of  legal  dispositions  to  re¬ 
strict  freedom  of  the  press  or  actions  of 
any  nature  is  due  to  our  experience 
that  the  best  corrective  measure  for  er¬ 
rors  committed  by  information  organi¬ 
zations  is  freedom  of  the  press  itself,” 
Caldera  said. 

Allen  Neuharth,  chairman  of  Free¬ 
dom  Forum,  the  largest  media  founda¬ 
tion  in  the  U.S.,  said  its  mission  is  to 
foster  free  press,  free  speech  and  free 
spirit  around  the  globe.  It  is  establish¬ 
ing  a  presence  in  Latin  America  to  as¬ 
sist  in  the  development  of  free  media 
and  free  press  in  Latin  America. 

Next  year,  it  will  open  a  headquar¬ 
ters  in  Latin  America  to  coordinate 
those  activities  with  an  initial  grant  of 
$30,000  to  IAEA  to  run  training  work¬ 
shops  for  Latin  American  journalists  at 
the  American  Press  Institute  in  Res- 
ton,  Va. 

In  its  formal  resolutions,  lAPA 
called  on  the  Cuban  government  to  re¬ 
spond  and  reciprocate  to  the  offer  of 
the  U.S.  government  to  allow  journal¬ 
ists  from  each  country  to  establish  bu¬ 
reaus  in  the  other. 

In  addition  to  protesting  the  new 
law  in  Chile  establishing  licensing  of 
journalism  graduates,  it  protested  an 
unprecedented  broadening  of  the  right 
of  reply  —  what  could  be  called  the 
right  of  omission  —  which  creates  the 
possibility  that  any  individual  who 
feels  that  his  or  her  opinion  has  been 
deliberately  excluded  could  force  pub¬ 
lication  of  those  views. 

The  Chilean  law  would  also  prohibit 
any  publication  from  having  more  than 
30%  of  the  national  circulation. 

IAEA  also  noted  that  various  gov¬ 
ernments,  institutions  and  public  en¬ 
terprises  in  the  hemisphere  use  official 
advertising  as  a  tool  to  favor  or  punish 
media,  ignoring  technical  and  efficien¬ 
cy  criteria  in  the  expenditure  of  public 
funds,  and  condemned  this  discrimina¬ 
tory  manipulation  as  an  act  of  corrup¬ 
tion  and  an  attack  on  freedom  of  the 
press. 

In  a  discussion  of  the  resolution  on 


Cuba,  it  was  noted  that  after  36  years 
of  total  repression  of  press  freedom 
there,  a  group  of  independent  journal¬ 
ists  has  been  organized  to  provide  in¬ 
formation  on  Cuba. 

IAEA  expressed  solidarity  with  the 
independent  journalists  groups  of 
Cuba,  three  of  which  have  asked  for 
membership  in  IAEA:  the  Bureau  of 
Independent  Cuban  Journalists,  Cuba- 
press  and  Havanapress.  Their  applica¬ 
tions  were  referred  to  the  membership 
committee,  which  reported  an  addition 


of  19  new  members  this  year. 

David  Lawrence  of  the  Miami  Her' 
aid  was  elected  IAEA  president,  suc¬ 
ceeding  Raul  Kraiselburd  of  El  Dia,  La 
Elata,  Argentina.  Luis  Gabriel  Cano, 
El  Espectador,  Bogota,  Colombia,  was 
elevated  to  first  vice  president.  Oliver 
Clark,  the  Gleaner,  Kingston,  Jamaica, 
was  elected  second  vice  president. 

Tony  Eederson,  Houston  Chronicle, 
was  named  treasurer  and  Hector  Dava- 


(See  lAPA  on  page  43) 


Pope  (^okn  Paul  JJ 

excerpted  from  Parade. 

Jt  must  he  undelstoocl 
that  ^ews,  who  jo’i  2000  yeals  wele 
dispensed  Mound  the  wodd,  had 
decided  to  ’letu’in 
to  the  land  of  tkek  aneestols. 

7k  is  is  tkek  Ugkt. 


One  more  example  of  the  kind 
of  editorial  that  unfolds  before  you 
in  the  pages  of  Parade. 

PARADE 

Every  Sunday,  it  involves 
81,000,000  readers. 


©  1995  Parade  PublicatKDns 


Editor6?Publisher  •  October  28,  1995 


19 


Linda  Sease,  director  of  new  busi' 
ness  development  at  the  Rocky  Moun¬ 
tain  News,  Denver,  has  been  appoint¬ 
ed  vice  president  of  marketing  and 
public  relations. 

Jerry  Dunning,  director  of  sales  at 
the  Memphis  Commercial  Appeal,  was 
named  vice  president  of  advertising  in 
Denver. 

Karen  Sandstrem,  a  reporter  who 
has  written  widely  about  homes  and 
housing  at  the  Cleveland  Plain  Dealer, 
has  been  named  homes  editor. 

Jim  King,  a  reporter  who  has  cov¬ 
ered  the  financial  and  business  news 
beats,  was  appointed  personal  finance 
editor. 

Charles  I.  Wrubel,  former  president 
of  Community  Newspapers  in  North¬ 
ern  New  Jersey,  has  been  named  mar¬ 
keting  director  of  AdMedia  Corporate 
Advisors  Inc.,  New  York,  an  invest¬ 
ment  banking  and  strategic  advisory 
firm. 


Jim  Hellenbeck,  classified  advertis¬ 
ing  manager  at  the  Palm  Beach  Post, 
West  Palm  Beach,  has  been  appointed 
classified  advertising  manager  at  the 
Hunstville  Times  and  Hunstville  News 
in  Alabama. 

ErnasI  "Skip"  Esch,  classified  ad¬ 
vertising  manager  at  the  Escondido, 
Calif.,  Times  Advocate,  has  been 
named  classified  advertising  manag¬ 
er/automotive  at  Philadelphia  News¬ 
papers  Inc. 

Patricia  McLana-Paretli,  New 

Jersey  advertising  sales  manager,  was 
appointed  classified  advertising  man¬ 
ager/real  estate. 

John  Celestino,  classified  adver¬ 
tising  manager/real  estate,  was  named 
classified  advertising  manager/recruit¬ 
ment. 

Robert  H.  Laska,  general  manager 
at  the  Connecticut  Post,  Bridgeport, 
Conn.,  has  been  named  publisher. 

He  succeeds  Dudley  B.  Thomas, 


who  is  retiring  at  the  end  of  the  year. 

Den  E.  Lehman,  assistant  director  of 
the  human  resources  division  at  Don- 
rey  Media,  Fort  Smith,  Ark.,  has  been 
appointed  director  of  the  human  re¬ 
sources  division. 

He  succeeds  Cleatis  R.  Carroll, 

who  died  Sept.  25. 

David  Reese,  43,  owner  of  the  Min- 
uteman  Press,  San  Marcos,  Calif.,  has 
been  named  publisher  of  Roseville 
Community  Newspapers  Inc.,  Ro¬ 
seville,  Calif. 

Michael  Abernathy,  publisher  of 
Style  Weekly,  has  been  promoted  to 
general  manager  of  Targeted  Publica¬ 
tions,  a  subsidiary  of  the  Virginian-Pi¬ 
lot,  Norfolk,  Va. 

Targeted  publishes  Style,  Port  Folio, 
Inside  Business  and  Flagship. 

Wayne  Teske,  publisher  of  Commu¬ 
nity  Newspapers  Inc.,  Oak  Creek, 
Wis.,  has  been  elected  president  of  the 
Suburban  Newspapers  of  America. 

Other  officers  elected  include  Larry 
Randa,  Life  Printing  &  Publishing, 
Oak  Brook,  111.  —  first  vice  president; 
Jim  Toms,  Suburban  News  Publica- 
tions/CM  Newspapers,  Columbus, 
Ohio  —  second  vice  president;  and 
Tom  Bradlee,  Chesapeake  Publish¬ 
ing,  Elkton,  Md.  —  secretary/treasurer. 

Carol  Hudlor,  senior  vice  presi¬ 
dent/sales  and  marketing  at  the  St. 
Paul  Pioneer  Press,  has  been  named 
president  and  publisher  at  the  Macon 
(Ga.)  Telegraph. 
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ATULATIONS 


Gramling  Award 


^WiriNERS 


Linda  Deutsch  Aida  Cerkez  Eiaine  Ganiey 

Special  Correspondent  Sarajevo  Mewswoman  Paris  Mewswoman 


The  Gramling  Reporter  Award  The  Gramling  Achievement  Award  The  Gramling  Fellowship 

For  coverage  of  the  OJ.  Simpson  trial.  For  coverage  of  the  war  in  Bosnia.  To  study  Islam-related  issues. 

($10,000  cash  prize)  ($10,000  cash  prize)  ($25,000  fellowship) 


The  Gramling  Awards  are  made  possible  by  a  bequest  from  the  late  newsman  and  executive  Oliver  S.  Gramling. 
The  awards  recognize  excellence  and  initiative  with  cash  prizes  to  three  AP  staffers  each  year. 


Ap 


Associated  Press 


Report 
From  Beijing: 

A  Mixed  Bag 

On  one  hand,  it  calls  for  fair  treatment  of  women 
by  the  media;  on  the  other  hand,  it  calls  on  governments 
or  media  watchdog  groups  to  police  the  media 


by  Debra  Qersh  Hernandez 

THE  FINAL  DOCUMENT  from  the 
U.N.  World  Conference  on  Women  in 
Beijing  contains  proposals  beneficial  to 
women’s  rights  but  not  so  good  for  me¬ 
dia  free-speech  rights. 

Included  in  the  themes  emerging 
from  the  Platform  for  Action  are  the 
notion  that  media  images  of  women 
have  been  harmful  and  exploitative 
and  that  governments  should  take  ac¬ 
tion. 

“They’re  not  just  mobilizing  the  me¬ 
dia  for  support  of  the  Platform  for  Ac¬ 
tion,”  said  Reporters  Committee  for 
Freedom  of  the  Press  executive  director 
Jane  E.  Kirtley,  who  traveled  to  the 
conference  on  behalf  of  the  World 
Press  Freedom  Committee. 

“They’re  also  saying  it’s  time  for  gov¬ 
ernments  and  others  to  make  the  me¬ 
dia  straighten  up  and  stop  exploiting 
women  and  stop  pornography  and  stop 
this  and  stop  that.  Both  of  these  things 
are  bad  to  have  in  an  international 
document,”  she  said. 

According  to  Kirtley’s  report,  lan¬ 
guage  in  the  Platform  for  Action  that 
could  threaten  free  speech  includes: 
calls  for  governments  and  women  to  be 
involved  in  establishing  guidelines  and 
codes  of  conduct  for  media;  adopting 
non-stereotypical  gender  perspectives 
on  news;  use  of  the  media  as  an  educa¬ 
tional  tool  by  government  to  raise 
awareness  about  women’s  issues;  gov¬ 
ernment  promotion  of  women’s  partici¬ 
pation  in  the  media;  and  establishment 
of  media  watch  groups. 

“The  idea  of  giving  women  a  fair 
shake  in  every  regard  is  tremendously 
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“Our  issue,  as  the  U.S.  delegation  and 
the  European  Union  delegation 
recognized,  is  that  there  is  stuff  in  here 
inconsistent  with  freedom  of 
expression.” 

—  Jane  Kirtley,  executive  director.  Re¬ 
porters  Committee  for  Freedom  of  the 
Press 


appealing,”  said  Dana  Bullen,  executive 
director  of  the  World  Press  Freedom 
Committee.  On  the  one  hand,  I  think 
everyone  wants  women  to  get  a  fair 
shake  in  the  news  of  the  day. 

“On  the  other  hand,”  he  continued, 
“it  raises  all  kinds  of  potential  prob¬ 
lems  to  say  that  any  group  should  be 
treated  specially  by  the  press,  or  that 
government  should  be  involved  in  any 
way,  or  that  journalists  should  be 
trained  with  government  involvement 


in  any  way  or  support  concerning  their 
reporting  on  any  subject.” 

Bullen  said  this  “certainly  sends  up 
two  flags.  The  first  is  that  women  and 
everyone  else  should  be  treated  fairly 
by  the  news  media.  The  second  is  that 
it’s  extremely  difficult  to  find  a  way  of 
ensuring  this  without  creating  prece¬ 
dents  for  restrictive  practices  in  sup¬ 
port  of  less  appealing  issues,”  he  said. 

“What  you  have  from  Beijing  is  a 
mixed  bag  of  completely  appropriate 
appeals  for  fairness  and  unstereotyped 
reporting,  but  on  the  other  hand,  dis¬ 
turbing  calls  for  the  creation  of  mech¬ 
anisms  to  try  to  ensure  this,  that  cut 
across  the  idea  of  complete  media  in¬ 
dependence. 

“I  hope,”  Bullen  continued,  “that 
the  good  results  will  happen  and  that 
the  bad  ones  won’t,  and  that  people 
will  not  see  this  as  a  precedent  for  car¬ 
rying  forward  some  of  these  ideas, 
which  are  purely  advisory,  into  other 
fields.” 

Bullen  explained  that  it  is  important 
to  perceive  these  suggestions  as  Idi 
Amin  or  Joseph  Stalin,  for  example, 
might  have  interpreted  them. 

“It’s  important  to  read  the  words  not 
the  way  you  would  like  to  read  them, 
but  as  someone  would  like  to  misuse 
them,”  he  said. 

“The  idea  of  government  involve¬ 
ment  in  training  journalists,  in  some 
countries  that  might  mean  indoctrina¬ 
tion  and  not  just  on  this  subject,” 
Bullen  noted,  adding  that  other  sec¬ 
tions  “are  really  somewhat  ambiguous 
in  terms  of  impact,  because  it  depends 
on  who  tries  to  implement  them.” 

“In  a  country  like  the  United  States, 
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where  there’s  a  strong  tradition  of  press 
freedom,  suggestions  are  just  that,  sug¬ 
gestions.  In  a  country  where  a  free 
press  doesn’t  really  exist,  suggestions  by 
government  take  on  a  much  more  co¬ 
ercive  meaning,”  Bullen  said. 

In  addition,  Bullen  wondered  if  the 
word  “women”  were  replaced  by  the 
word  “government,”  would  it  be  appro¬ 
priate  to  call  for  government  to  regu¬ 
late  codes  of  conduct  for  covering  gov¬ 
ernment,  or  for  using  the  media  as  an 
educational  tool  for  government  is¬ 
sues? 

“The  goals  are  good,  but  the  means 
are  potentially  troubling.  We  have  to 
be  awfully  careful  that  we  don’t  start 
slanting  the  news.  One  person’s  fair¬ 
ness  is  another  person’s  discrimina¬ 
tion,”  he  said. 

The  U.S.  and  Eu¬ 
ropean  Union  dele¬ 
gations  were  at  the 
forefront  of  attempts 
to  improve  language 
regarding  the  media. 

In  some  cases  they 
were  successful,  but 
in  others  they  were 
not. 

According  to 
Bullen,  the  bulk  of 
the  document  was 
prepared  at  the  U.N. 
prior  to  the  Beijing  conference. 

“By  the  time  it  got  to  Beijing,  a  lot 
of  the  damage  was  done,”  he  said. 
“Even  for  a  delegation  with  the  best  in¬ 
tentions  and  strong  resolve  to  identify 
and  defuse  all  of  the  land  mines  that 
have  been  planted  in  those  documents, 
any  time  you  negotiate  on  someone 
else’s  document,  you  are  in  a  situation 
of  damage  control. 

“It’s  certainly  worthy  of  praise  that 
our  delegation  and  others  accom¬ 
plished  what  they  did,  but  we’d  be  kid¬ 
ding  ourselves  if  we  think  they  can  do 
it  all,”  Bullen  said. 

The  U.S.  delegation  was  able  to  in¬ 
sert  a  statement  pointing  out  that,  “We 
understand  that  references  to  actions 
the  media  may  take  .  .  .  are  in  the  na¬ 
ture  of  suggestions  and  recommenda¬ 
tions,  and  may  not  be  construed  to  im¬ 
pinge  on  the  freedom  of  the  press, 
speech  and  expression,  which  are  fun¬ 
damental  freedoms.” 

Kirtley  pointed  out  that,  “Our  issue, 
as  the  U.S.  delegation  and  the  Euro¬ 
pean  Union  delegation  recognized,  is 
that  there  is  stuff  in  here  inconsistent 
with  freedom  of  expression. 


“The  U.S.  is  not  going  to  be  imple¬ 
menting  laws  requiring  journalists  to 
undertake  these,”  she  said,  but  warned 
other  nations  may.  To  their  credit,  they 
[the  U.S.  delegation]  did  put  in  a  quali¬ 
fying  paragraph.  They  and  the  Euro¬ 
pean  Union  are  cognizant  of  the  prob¬ 
lems. 

“In  my  view,  frankly,  I  don’t  think 
the  U.S.,  Canada,  Europe  are  where 
the  problems  are,”  Kirtley  said.  “They 
accept  the  notion  of  a  free  press. 
That’s  not  true  in  many  of  these  other 
countries.” 

Among  the  nations  identified  by 
Kirtley  as  supporting  language  con¬ 
demning  media  content  were  India, 
Iran,  Uruguay,  Brazil,  Argentina, 
Kenya  and  Zimbabwe. 

Those  that  seemed  willing  to  permit 


government  interference  through  reg¬ 
ulations  and  obligations  on  the  media 
included  Chile,  El  Salvador,  Peru,  Al¬ 
geria,  Zambia  and  Zimbabwe. 

“The  impact  on  the  U.S.  is  going  to 
be  minimal,”  she  said. 

“We  have  the  First  Amendment.  If 
any  crazy  group  tries  to  implement 
this,  it  will  be  struck  down.  And,  with 
the  U.S.  paragraph  in  there,  the  gov¬ 
ernment  is  on  record  saying  you  can’t 
do  this.” 

There  could  be  a  problem,  however, 
for  U.S.-based  media  who  transmit  or 
distribute  material  overseas,  Kirtley  ex¬ 
plained.  “If  I  were  in  the  position  of 
[implementing]  any  transborder  com¬ 
munications,  I  would  be  looking  at 
South  America,”  Kirtley  advised.  “In 
those  countries,  there  will  be  interest 
in  implementing  this  stuff.  I  know  a  lot 
of  American  media  do  business  there. 
It  is  ripe  for  implementation.” 

Further,  she  commented,  imposing 
the  media  measures  makes  it  “easy  for 
nations  to  look  like  they’re  doing 
something  without  making  much  fi¬ 
nancial  or  personnel  commitment.” 

Bullen  and  Kirtley  also  pointed  out 


that  the  Final  Platform  does  not  distin¬ 
guish  between  media,  particularly  news 
and  entertainment  media. 

“We  have  the  U.N.  unwilling  to  dis¬ 
tinguish,  as  a  consequence,  whether 
we’re  talking  about  a  quality  newspa¬ 
per,  a  sleazy  tabloid  or  a  TV  movie,” 
Kirtley  said.  “They’re  all  being  dealt 
with,  with  the  same  broad  brush.  It  is 
an  invitation  for  governments  to  step 
in  and  interfere  with  news  judgments.” 

Bullen  called  lumping  the  media  to¬ 
gether  a  “mistake.” 

“To  simply  bash  media  generally 
without  discriminating  between  enter¬ 
tainment  and  news  leads  to  some  very 
inappropriate  results  that  apply  to  all 
media  —  and  I  think  this  is  a  very, 
very  good  example  where  this  may 
have  happened,”  he  commented. 

Further,  both 
Kirtley  and  Bullen 
agreed  that  these  is¬ 
sues  are  similar  to 
the  hotly  disputed 
New  World  Infor¬ 
mation  Order 
promulgated  a  few 
years  ago,  which  led 
to  the  U.S.  pulling 
out  of  UNESCO  in 
protest. 

“A  lot  of  this  stuff 
is  repackaged,  recy¬ 
cled  stuff  from  the  UNESCO  New 
World  Information  Order,”  Kirtley  said, 
calling  it  “old  wine  in  new  bottles.  It’s 
the  same  concept,  but  instead  of  being 
clothed  in  developing  nations,  it  is 
women.” 

Bullen  said  this  should  serve  as  a 
“wake-up  call”  for  the  news  media, 
which  need  “to  examine  even  more 
closely  whether  they  actually  are  being 
fair  to  women,  and  every  other  group, 
and  act  accordingly.” 

“But  it’s  also  a  wake-up  call  that 
there  are  people  who  would  like  to  tell 
the  media  what  to  do.  This  time  it’s 
cloaked  in  a  good  issue.  The  next  time 
it  might  not  be,”  he  said. 

Digital  donation 

BELL  ATLANTIC  CEO  Ray  Smith  has 
presented  a  $1.5  million  check  to  Li¬ 
brarian  of  Congress  James  H.  Billington 
for  the  library’s  National  Digital  Library 
Program  which,  along  with  other  insti¬ 
tutions,  plans  to  digitize  five  million 
items  by  the  year  2000  and  make  them 
available  via  the  Internet. 


“In  a  country  like  the  United  States,  where  there’s 
a  strong  tradition  of  press  freedom,  suggestions  are 
just  that,  suggestions.  In  a  country  where  a  free 
press  doesn’t  really  exist,  suggestions  by 
government  take  on  a  much  more  coercive 
meaning,”  Bullen  said. 
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Manufacturers 
still  believe 
in  coupons 

Survey  shows  that  more  coupons  are  being 
distributed  than  ever  before;  usage  decline 
is  tied  to  shorter  redemption  periods 


by  Laura  Reina 

CONTRARY  TO  REPORTS  about 
the  decline  of  the  coupon  industry, 
coupon  distribution  is  at  its  highest 
level  ever,  according  to  Joan  Johnson, 
marketing  manager  at  CMS,  Inc. 

A  consumer  study  CMS  conducted 
with  the  Roper  Organization  showed 
manufacturers  still  rely  strongly  on 
coupons,  and  distribution  methods 
have  increased  51%  since  1989.  By 
mid-year  1994,  164 
billion  coupons  were 
distributed;  by  mid¬ 
year  1995,  167  billion 
were  distributed,  and 
it  looks  like  that  num¬ 
ber  is  going  even 
higher,  said  Johnson. 

Also,  coupons 
saved  consumers  $4.2 
billion  in  1994,  and  by 
mid-year  1995,  con¬ 
sumers  already  saved 
$2  billion,  the  survey 
showed. 

Other  numbers 
from  the  survey;  79% 
of  all  shoppers  use 
coupons;  regionally, 
the  New  England 
states  use  the  most 
(90%)  and  the  Pacific 
states  use  the  least 
(75%);  females  re¬ 
deem  the  most  (83%), 
compared  to  males 
(71%).  So  why  have 
redemption  rates  de¬ 
creased? 


“Because  expiration  dates  are  half  of 
what  they  were  in  1989,”  explained 
Johnson. 

For  example,  in  1989,  the  average 
coupon  expired  in  7.6  months.  By 
1994,  consumers  had  3.7  months  to  re¬ 
deem  coupons,  and  this  year  it’s 
dropped  to  3.6  months.  Basically,  peo¬ 
ple  don’t  have  enough  time  to  use 
coupons,  said  Johnson. 

Consumers  want  coupons  with  no 
expiration  dates,  high  face  values,  and 


they  want  coupons  to  be  for  one  prod¬ 
uct  (no  multiple-product  coupons),  ac¬ 
cording  to  the  survey.  Manufacturers 
need  to  analyze  and  make  conscious 
decisions  regarding  coupon  strategies, 
she  said. 

Johnson  said  manufacturers  seem  to 
be  deviating  from  the  original  intent  of 
coupons:  to  sell  more  products  and  to 
get  products  out  in  the  market. 

“Is  the  goal  to  give  customers  what 
they  want  or  are  manufacturers  using 
coupons  for  reasons  other  than  getting 
consumers  to  buy  their  products?” 
Johnson  asked. 

What  is  not  measurable  by  redemp¬ 
tion  rate  is  the  value  of  the  coupon, 
she  said.  Coupons  help  to  build  prod¬ 
uct  awareness. 

“Forty-four  percent  of  people  said 
they’d  only  try  a  new  product  if  they 
had  a  coupon  for  it,”  Johnson  said. 

As  for  ROP  coupons  versus  those 
distributed  via  FSIs,  the  survey  showed 
that  ROP  coupons  are  losing  distribu¬ 
tion  power,  except  in  the  case  of  bever¬ 
ages,  where  they’re  increasing. 

ESI  coupons  are  losing  some  distri¬ 
bution  to  in-store  coupons  and  direct 
mail,  but  in  some  categories,  they’re 
gaining. 


Coupons  saved  consumers  $4.2  billion  in  1994. 
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Coupon  Council 
hopes  to  improve 
coupon  image 


Nears  its  one^year  anniversary 

by  Laura  Reina 

THE  COUPON  INDUSTRY  is  active¬ 
ly  working  to  “give  back”  to  its  industry 
and  to  ensure  the  viability  and  long¬ 
term  health  of  coupons. 

The  PMAA  Coupon  Council, 
which  started  in  November  of  1994, 
was  formed  as  a  reaction  to  issues 
within  the  coupon  industry,  such  as 
falling  redemption  rates,  bad  press  por¬ 
traying  coupons  as  wasteful,  and  man¬ 
ufacturers  experimenting  with  every- 
day-low-pricing  strategies,  face  values 
and  expiration  dates. 

The  mission  of  the  Coupon  Coun¬ 
cil,  according  to  Lynn  Liddle,  vice 
president  of  corporate  communications 
at  Valassis  Communications  Inc.,  is  “to 
isolate  issues  and  provide  information 
on  the  usage  of  couponing  by  con¬ 


sumers,  retailers  and  manufacturers,  to 
improve  the  efficiency  and  effective¬ 
ness  of  coupons  as  a  promotional  vehi¬ 
cle.” 

Speaking  at  the  recent  Audit  Bureau 
of  Circulations’  1995  U.S.  Coupon  Fo¬ 
rum,  Liddle  said  the  mission  is  carried 
out  by  focusing  on  three  targets  for  in¬ 
formation  and  education:  manufactur¬ 
ers,  retailers,  and  consumers. 

Six  different  packaged  goods  manu¬ 
facturers  are  presently  volunteering 
their  time  to  work  on  the  manufactur¬ 
er  advisory  committee. 

The  committee  is  involved  with 
spreading  the  word  about  successful 
coupon  use,  and  is  also  used  as  a 
sounding  board  for  directing  council 
activities.  Liddle  explained  that  retail¬ 
ers  and  coupon  companies  traditional¬ 
ly  have  had  a  love/hate  relationship. 


Though  coupons  help  to  increase 
store  traffic,  and  retailers  are  paid  a 
handling  fee  by  manufacturers,  they 
are  still  a  hassle  for  retailers,  Liddle  ac¬ 
knowledged.  The  next  step  for  the 
council  is  to  focus  on  improving  the 
coupon  industry’s  partnership  relation¬ 
ship  with  retailers  and  the  retailer’s  im¬ 
age  of  coupons,  she  said. 

On  the  consumer  end,  the  Coupon 
Council  hired  Daniel  J.  Edelman,  Pub¬ 
lic  Relations  World  Wide  to  put  a  pro¬ 
gram  in  action  which  will  spread  the 
word  about  the  value  of  coupons. 

“We’re  trying  to  appeal  to  the  con¬ 
sumer  not  to  forget  about  coupons,” 
said  Liddle. 

For  example,  financial  planner  and 
East  Coast-based  radio  host  Adrianne 
Berg  is  working  as  a  spokesperson  for 
the  coupon  industry,  and  is  making  ap¬ 


pearances  touting  the  virtues  of 
coupons  and  how  they  can  fit  into  an 
established  financial  plan. 

Also  for  consumers,  all  coupon  sup¬ 
plier  companies  involved  with  the 
council  are  sponsoring  the  “Great 
American  Coupon  Celebration,”  a 
contest  which  will  last  from  October  to 
December  and  will  be  promoted 
through  member  vehicles,  magazines 
and  newspapers. 

Liddle  said  that  the  coupon  industry 
looks  at  newspapers  as  a  key  conduit 
for  getting  a  positive  message  out  about 
coupons. 

Members  of  the  council  include 
Actmedia,  Catalina  Marketing,  CMS, 
Inc.,  Donnelley  Marketing,  Indiana 
Data,  NCH  Promotional  Services, 
News  America  FSI  and  Valassis  Com¬ 
munications. 


Profitable  section 

AN  IDEA  THAT  readers  want  to  know 
more  about  their  local  realtors  and  the 
latter  want  to  help  them  find  out  has 
netted  the  Gresham  (Ore.)  Outlook  a 
nice  chunk  of  advertising  revenue. 

The  twice-weekly  paper,  circulation 
10,630,  recently  published  its  fifth  annu¬ 
al  section  featuring  photos  and  a  brief 
biography  of  realtors  and  other  profes¬ 
sionals  involved  in  real  estate,  such  as 
mortgage  lenders,  appraisers  and  es¬ 
crow  employees. 

The  information  includes  their  home 
and  office  telephone  numbers,  as  well  as 
personal  information  such  as  hobbies 
and  professional  background.  Each  ad¬ 
vertiser  was  charged  $65  for  the  ad. 

The  advertisements  appeared  in  a 
48-page  quarter  fold  insert  printed  on 
heavy  stock.  About  100  overruns  were 
printed  for  the  participants’  offices. 

Outlook  ad  director  Bruce  Tarbet 
told  E&P  the  latest  publication  drew 
$8,230  in  revenue,  which  has  increased 
each  year. 

The  ads  were  an  easy  sell,  Tarbet 
said,  adding:  “Advertisers  tend  to  buy 
what  is  good  for  them.” 

He  said  the  ads  focused  on  real  estate 
salespersons  rather  than  broker-owners. 

He  reported  that  reader  reaction  has 
been  positive. 

Tarbet  noted  that  the  idea  will  be 
carried  one  step  further  in  January  with 
the  printing  of  a  new  insert  headed 
“Who’s  Who  in  Gresham”  that  will  be 
aimed  at  other  business  and  profession¬ 
al  people  in  the  community. 

Limits  on  ads 
upheld  in  Baltimore 

BALTIMORE  ORDINANCES  ban¬ 
ning  cigarette  and  alcohol  advertising 
on  billboards  and  other  places  seen  by 
children  was  upheld  by  a  federal  ap¬ 
peals  court. 

The  court  ruled  that  the  ordinance 
was  acceptable  because  it  advanced  a 
legitimate  government  interest. 

Supporters  of  the  bans  argued  that 
minors  in  the  inner  cities  needed  pro¬ 
tection  from  the  onslaught  of  ads,  but 
free-speech  proponents  challenged  the 
restrictions  (E(^P,  July  -16,  1994  p.  16). 

Reporters  indicated  that  this  case 
could  pave  the  way  for  stricter  regula¬ 
tions  of  tobacco  advertising,  as  is  cur¬ 
rently  proposed  by  the  Food  and  Drug 
Administration. 


Liddle  said  that  the  coupon  industry  looks  at 
newspapers  as  a  key  conduit  for  getting  a  positive 
message  out  about  coupons. 


Editor6?Publisher  •  October  28,  1995 


25 


Weekly  Editor 


Alternative  weekly 
invades  conservative 
West  Coast  territory 

Based  on  its  success  in  Los  Angeles,  L.A.  Weekly 
spins  off  new  tabloid  to  compete  for 
entertainment  ads  in  Orange  County 


by  M.L.  Stein 

AN  ALTERNATIVE  NEWSPAPER 
has  moved  into  Orange  County,  Calif., 
considered  one  of  the  most  conserva¬ 
tive  enclaves  in  the  nation. 

Flushed  with  its  success  in  Los  An¬ 
geles,  L.A.  Weekly  has  spun  off  its  new 
tabloid,  OC  Weekly,  to  compete  for 
listings,  entertainment  and  some  news 
with  two  powerful  adversaries,  the  Or¬ 
ange  County  Register  and  Los  Angeles 
Times,  plus  a  slew  of  other  weeklies 
and  one  smaller  daily. 

What’s  the  big  deal,  one  might  ask? 
After  all,  alternative  papers  are  pub¬ 
lished  in  such  places  as  Boise,  Idaho, 
Asheville,  N.C.,  Worcester,  Mass.,  and 
Indianapolis  —  hardly  counterculture 
bastions. 

But  they  are  not 
serving  an  area 
with  a  population 
of  2.6  million  peo¬ 
ple  who,  in  the 
main,  are  among 
the  most  affluent 
in  America. 

“There  are  lots 
of  interesting 
things  going  on  in 
Orange  County 
and  even  conser¬ 
vative  Republicans 
might  want  to 
read  us,”  observed 
Michael  Sigman, 
publisher  of  L.A. 

Weekly  and  its 
new  offspring. 

However,  L.A. 


Weekly  backed  up  its  hunch  with  mar¬ 
ket  research,  which  showed  “there  are 
thousands  of  people  there  who  surf,  at¬ 
tend  concerts,  patronize  coffee  houses, 
go  to  movies,  are  into  fitness  and  read 
ads,”  Sigman  added. 

Moreover,  he  continued,  “We  found 
lots  of  people  who  don’t  read  the  Reg¬ 
ister,  Times  or  any  other  daily  but 
would  read  us.” 

According  to  the  publisher,  a  lone 
alternative  paper  surfaced  in  Orange 
County  about  11  years  ago  but  folded 
because  it  was  underfinanced  —  which 
does  not  appear  to  he  a  problem  for 
OC  Weekly. 

Published  in  Costa  Mesa,  the  news¬ 
paper  has  its  own  20-person  staff.  The 
initial  press  run  was  50,000. 


Sigman  contended  it  would  he  a 
stereotypical  mistake  to  think  of  Or¬ 
ange  County  only  as  an  upscale,  con¬ 
servative  community.  He  noted  that 
the  county  supports  more  than  100 
dance  and  comedy  clubs  and  scores  of 
cafes  and  coffee  houses  patronized  by 
hordes  of  young  people  with  desirable 
spending  habits.  Dozens  of  such  estab¬ 
lishments  were  listed  in  a  recent  issue 
ofOC  Weekly. 

The  free  weekly  debuted  in  mid- 
September  with  80  pages  and  has  aver¬ 
aged  60  pages  since.  Sigman  said  the 
paper  hopes  “to  get  closer  to  100  pages 
by  the  end  of  the  year.” 

L.A.  Weekly,  now  in  its  17th  year,  is 
owned  by  Stern  Publishing  Co.,  which 
also  publishes  the  Village  Voice  in  New 
York.  The  Oct.  13-19  issue  of  the  Los 
Angeles  paper  totaled  192  pages. 

Although  he  declined  to  give  fig¬ 
ures,  an  L.A.  Weekly  source  said  the 
paper  is  having  its  most  profitable  year 
since  its  founding. 

It’s  too  early  to  gauge  OC  Weekly’s 
health,  he  said. 

A  recent  issue  of  OC  Weekly  fea¬ 
tured  a  retrospective  on  the  O.J.  Simp¬ 
son  murder  trial,  the  current  state  of 
punk  rock,  and  four  news  features,  one 
of  which  examined  the  possibility  of  a 
local  water  district  polluting  Upper 
Newport  Bay.  And,  of  course,  there 
were  scads  of  entertainment  and  food 
listings. 

Advertisements  ranged  from  some 
60  phone  sex  ads  to  a  multimedia 
store.  Personals 
took  up  three  full 
pages  in  the  classi¬ 
fied  section.  The 
weekly  also  has 
found  space  for  a 
favorite  story  of 
the  alternative 
press:  socking  it  to 
the  local  dailies. 

The  Sept.  22-28 
issue  took  swipes 
at  the  Register  and 
Times  in  two  sepa¬ 
rate  stories.  One 
claimed  both  pa¬ 
pers  were  slow  in 
developing  the 
Orange  County 
bankruptcy  deba¬ 
cle  last  year.  The 
second,  under  a 
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SNA  survey:  Community 
papers  hold  line  on 
salary  and  benefits 


“Media  Watch”  column,  chided  the 
Register  for  virtually  dismissing  the  im¬ 
pact  of  the  Grateful  Dead  until  the 
death  of  its  leader,  Jerry  Garcia. 

Register  executive  editor  Ken  Brusic 
reacted  calmly  to  the  OC  Weekly  inva¬ 
sion. 

“Nobody  is  bleeding  over  here,  al¬ 
though  we  consider  any  newspaper  a 
competitor,”  he  asserted.  “We  think 
our  Show  section  is  a  pretty  terrific 
product.  Besides,  they  write  to  a  differ¬ 
ent  audience.” 

Still,  Brusic  agreed  with  Sigman 
that  Orange  County’s  population  is 
changing  and  that  it  no  longer  falls  un¬ 
der  a  blanket  stereotype  of  “white,  rich 
and  conservative.” 

Janice  Page,  editor  of  OC  Live,  the 
weekly  entertainment  section  of  the 
Times’  Orange  County  edition,  said 
she  welcomed  OC  Weekly  as  “healthy 
competition  that  will  keep  us  on  our 
toes.” 

“Of  course,  she  added,  they’re  a  dif¬ 
ferent  kind  of  paper  and  people  buy 
the  Times  for  the  whole  package.  The 
alternatives  practice  journalism  with 
an  edge  but  OC  Live  also  tries  very 
hard  not  to  conform  to  mainstream  re¬ 
porting  —  not  to  be  predictable.” 

Page,  too,  said  that  Orange  County 
is  more  diverse  than  is  generally  real¬ 
ized  and  provides  a  viable  market  for 
an  alternative  newspaper. 

Of  OC  Weekly,  she  commented, 
“They  do  some  things  really  well  — 
perhaps  a  little  more  flippantly  than 
we  do,  but  that’s  great.” 

FNS,  Reuters 
settle  case 

THE  FEDERAL  TRADE  Commission 
has  announced  the  proposed  settlement 
of  an  antitrust  case  with  Reuters  and 
Federal  News  Service  over  providing 
news  transcripts. 

The  FTC  had  charged  that  an  agree¬ 
ment  between  Reuters  America  and 
FNS  violated  antitrust  laws  because  it 
would  have  resulted  in  FNS  becoming 
the  only  source  of  news  transcripts,  at 
increased  prices.  Neither  company  ad¬ 
mitted  wrongdoing. 

The  agreement  would  prohibit  FNS 
from  dividing  markets  with  any  news 
transcript  provider,  from  entering  into 
any  agreement  that  keeps  Reuters 
America  from  competing  with  it,  and 
from  fixing  the  resale  price  of  tran¬ 
scripts.  Reuters  is  under  similar  restric¬ 
tions. 


COMMUNITY  NEWSPAPERS  ARE 
keeping  their  belts  tight,  the  latest 
wage  and  benefit  survey  from  Subur¬ 
ban  Newspapers  of  America  indicates. 

SNA  member-newspapers  told  the 
survey  they  are  paring  some  benefits 
and  generally  keeping  salary  increases 
low. 

One  exception:  More  newspapers 
are  moving  from  paying  their  inside 
sales  staff  straight  commission  to  a 
commission/salary  combination. 

Some  48  SNA  member-companies, 
about  39%  of  the  total  membership, 
responded  to  the  survey,  which  was 
based  on  wages  and  benefits  provided 
in  1994.  SNA  last  conducted  a  similar 
survey  in  1992. 

Among  the  highlights: 

•  Fewer  companies  —  51%  vs.  58% 

—  are  offering  insurance  benefits  to  all 
employees  compared  to  1992,  and  more 

—  47%  vs.  41%  —  are  reserving  insur¬ 
ance  benefits  for  selected  employees. 


THE  LAST  OF  the  Lesher  Communi¬ 
cations,  Inc.  California  newspapers 
have  been  sold  to  Brehm  Communica¬ 
tions  Inc.  (BCI),  publisher  of  60  daily 
and  weekly  papers  in  seven  states. 

Brehm  bought  the  daily  Press-Tri¬ 
bune  in  Roseville  and  the  weekly  Fol¬ 
som  Telegraph  and  Orangevale  News  in 
the  Sacramento  area. 

The  Oct.  1  sale  completed  the  di¬ 
vestiture  of  Lesher  properties.  In  Au¬ 
gust,  Knight-Ridder  Inc.  purchased  its 
flagship  paper,  the  Contra  Costa  Times 
and  four  other  dailies  in  the  San  Fran¬ 
cisco  East  Bay  Area. 

Bill  Brehm,  chairman  of  the  San 
Diego-based  BCI,  said:  “We  look  for¬ 
ward  to  continuing  the  tradition  of 
good  community  journalism  as  prac- 


•  Salary  increases  for  both  managers 
and  non-managerial  employees  typical¬ 
ly  ranged  between  2%  to  5%. 

•  At  an  average  of  5%  last  year,  gen¬ 
eral  manager  salaries  are  increasing 
faster  than  publisher  salaries,  which 
were  up  3%  in  1994. 

•  The  average  annual  salary  of  a  sub¬ 
urban  newspaper  company  publisher 
was  $85,000  in  1994  —  up  about 
$15,000  since  1992. 

•  The  average  annual  salary  of  an 
entry-level  reporter  at  a  suburban 
newspaper  company  was  $17,000  in 
1994  —  up  about  $200  since  1992. 

Participating  SNA  members  re¬ 
ceived  the  1995  Wage  &  Benefits 
Study  free. 

It  is  available  to  non-participating 
SNA  members  for  $50  and  for  non¬ 
members  for  $100.  For  information, 
contact  SNA  at  401  N.  Michigan  Ave., 
Chicago,  III.,  60611-4267.  Phone: 
312/644-6610.  E-mail:  sna@sba.com. 


ticed  by  Lesher  Communications  .  .  . 
as  well  as  maintaining  the  strong  ad¬ 
vertiser  support  which  has  created 
shopping  values  for  readers.” 

LCI  president  and  publisher  George 
Riggs  said  the  company  was  “proud 
and  honored  to  turn  over  these  news¬ 
papers  to  such  a  well-respected  news¬ 
paper  organization  as  Brehm  Commu¬ 
nications.” 

At  the  same  time,  BCI  named  David 
Reese,  43,  as  publisher  of  the  three  ac¬ 
quired  papers.  Most  recently,  Reese 
was  owner  of  Minuteman  Press  in  San 
Marcos,  Calif.  He  also  has  held  man¬ 
agement  positions  with  Western  Pub¬ 
lishing  Co.  in  North  Platte,  Neb.,  Cal¬ 
ifornia  Publishing  Co.  in  El  Cajon,  and 
Harte-Hanks  Communications. 


Last  of  Lesher  papers  sold 
to  Brehm  Communications 

One  daily,  two  weeklies  part  of  the  package 
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Creators  Syndicate 
salutes 


on  her  40th  Anniversary 


There’s  only  one  original. 


•  Ann  Landers  is  the  most  widely  syndicated 
columnist  in  the  world,  according  to  the 
Guinness  Book  of  World  Records. 

•  The  World  Almanac  calls  her  “the  most 
influential  woman  in  America.” 


The  photo  that  ran  with 
Ann  Landers’  first  column 


Dear  Ann  Landers: 

By  reading  the  letters  sent  to  you,  as 
well  as  your  replies,  I  was  putting  together 
the  building  blocks  of  my  life.  Your 
columns  have  taught  me  about  new  con¬ 
cepts,  about  values  ...  about  how  to  live. 

What  have  l  learned  from  Ann  Landers?  1 
learned  patience,  forgiveness,  compas¬ 
sion  and  tolerance.  I  learned  not  to  be 
afraid  to  ask  questions.  I  learned  not  to  be 
afraid  to  tell  someone  “1  don’t  know.”  I 
learned  not  to  be  afraid  to  say  “1  love  you.” 

I’m  both  old  enough  and  smart  enough 
to  figure  out  who  and  what  made  me  the 
person  I  am  today,  and  you  have  played 
the  biggest  role. 

-  A  Nurse  in  Arkansas 


CREATORS  SYNDICATE 

5777  West  Century  Blvd.,  Suite  700  •  Los  Angeles,  CA  90045 
Telephone  (310)  337-7003  •  Fax  (310)  337-7625 


News  Tech 

Orders  and 
installations 


Edgil  Associates  Inc. 

Chelmsford,  Mass. 

EdgCapture  automatic  credit  card 
transaction  systems  at  USA  Today,  the 
Philadelphia  Inquirer,  Louisville  Couri- 
er-Journal,  New  York  Post,  Akron  Bea¬ 
con  Journal,  Nuevo  Dia,  San  Juan, 
Puerto  Rico,  Huntsville  (Ala.)  Times, 
Portland  (Maine)  Newspapers,  Calkins 
Newspapers  in  Pennsylvania  and  New 
Jersey  and  the  Boise  Idaho  Statesman. 

EdgCapture  enables  advertising  and 
circulation  departments  to  accept 
credit  card  information  for  transacting 
business  directly  from  order-entry  sys¬ 
tems,  obtain  authorization  from  card 
issuers  and  automatically  process  or¬ 
ders  through  the  EdgCapture  Credit 
Server.  The  paperless  PC-based  system 
can  complete  the  funds-transfer 
process  in  36-48  hours,  according  to 
Edgil. 

The  multiuser  option  was  sold  to 
USA  Today,  Calkins  and  the  Inquirer. 
A  reports  generator  draws  from  the 
contents  of  a  newspaper’s  credit  data¬ 
base  and  provides  selection,  sorting 
and  formatting  for  user-customized 
output. 

New  York,  Akron  and  Huntsville 
process  all  transactions  in  batch  mode 
through  file-based  communications  be¬ 
tween  their  Harris  and  System  Integra¬ 
tors  front  ends  and  EdgCapture.  In 
San  Juan  and  Boise,  EdgCapture  ex¬ 
tracts  credit  card  information  from  an 
Atex  front  end.  Akron  and  Boise  also 
ordered  Edgil’s  check-drafting  option, 
which  allows  advertisers  and  sub¬ 
scribers  to  authorize  payment  from 
their  checking  accounts. 

Three  Calkins  papers  will  use  Edg¬ 
Capture  for  advertising  and  circula¬ 
tion.  The  multiuser  option  provides 
two  terminals  at  the  main  site,  the 
Bucks  County  Courier  Times,  Levit- 
town.  Pa.  —  one  for  the  paper  and  the 
other  for  systems  use.  Two  more  work¬ 
stations,  at  the  Burlington  County 
Times,  Willingboro,  N.J.,  and  the 


Doylestown,  Pa.,  Intelligencer,  periodi¬ 
cally  send  formatted  batch  files  to  Edg¬ 
Capture,  which  processes  each  file  and 
returns  a  reply  file  to  the  Novell  file 
server  for  updating  the  order-entry  sys¬ 
tem. 

Edgil  also  recorded  several  sales  of 
its  AdCentral  real-time  interface  that 
moves  ad  data  to  a  database,  sensing 
changes  and  additions  to  the  data  on 
front-end  systems  and  automatically 
updating  the  database.  A  reports  tem¬ 
plate  option  is  available. 

At  the  Wilmington,  N.C.,  Star- 
News,  AdCentral  places  data  from  new 
and  modified  ads  on  an  Atex  system 
into  an  AdCentral  Sybase  database  on 
the  paper’s  Novell  NLM  platform, 
where  it  builds  files  and  tracks  and  re¬ 
ports  ads  and  sales  staff  activity. 

At  the  Boston  Globe,  AdCentral 
runs  on  OS/2-based  workstations  with 
a  high-availability  option,  moving  data 
from  an  Atex  system  to  an  embedded 
Sybase  database  on  a  VAX/VMS  clus¬ 
ter,  which  by  also  being  accessible  from 
business  and  production  systems,  helps 
fill  electronic  publishing  needs. 

The  Orange  County  Register’s  sys¬ 
tem  feeds  data  online  from  an  existing 
ad  database  to  a  Sybase  System  10 
database  running  on  a  Hewlett- 
Packard  HP-UX  platform,  tracking 
each  ad’s  schedule,  cost  and  linage. 

Mission  Crilicai 
Technologies  Inc. 

Concord,  Mass. 

AdFast  at  the  Minneapolis  Star  Tri¬ 
bune  allows  advertisers  to  create  ad 
copy  with  Windows-based  client  soft¬ 
ware  on  their  own  PCs  and  send  it  di¬ 
rectly  to  the  newspaper’s  AdServe 
database  (to  which  they  have  limited 
access),  where  classified  staffers  can 
examine  and  edit  the  ads  with  Ad- 
Check  software  before  passing  them  to 
the  host  advertising  system. 

AdFax  at  Gannett  Suburban  News¬ 
papers,  White  Plains,  N.Y.,  and  Gan- 


nett’s  Courier-News,  Bridgewater,  N.J., 
captures  ad  faxes  on  the  AdServe  serv¬ 
er,  eliminating  fax  paper  output  and 
the  need  to  rekey  ads.  AdFax  creates 
text  versions  of  all  ads  and  saves  them 
with  original  fax  images.  Automatic 
faxback  notifies  advertisers  of  a  com¬ 
pleted  or  problem  transmission. 

Gannett  Media 
Technologies  Internatienai 

Cincinnati 

Mobile  Advertising  Sales  System 
(MASS)  for  the  Sacramento  Bee  is  the 
first  sale  of  the  Macintosh  PowerBook- 
based  display  ad  sales  system  outside 
the  Gannett  organization,  where  it  is 
used  at  28  newspaper  sites.  MASS  al¬ 
lows  representatives  in  the  field  to  per¬ 
form  functions  such  as  territory  man¬ 
agement,  day  planning  and  order  entry, 
as  well  as  access  such  information  as 
market  and  account  data. 

By  early  next  year,  all  60  retail  and 
national  sales  staffers  are  to  have 
MASS  on  model  540C  PowerBooks, 
with  modem  access  and  direct  network 
connectivity.  The  laptops  also  will  run 
word  processing,  spreadsheet,  contact 
management,  presentation,  electronic 
rate  card,  preprint  estimator  and  letter 
library  software. 

Managing  Editor  Inc. 

Jenkintown,  Pa. 

Advertising  Layout  System  at  the 
Boston  Herald,  Daily  Courier,  Kelow¬ 
na,  B.C.,  Daily  Journal,  Franklin,  Ind., 
Indianapolis  Star  and  News,  Midland 
(Texas)  Reporter-Telegram,  Pascagoula 
Mississippi  Press,  Peninsula  Daily 
News,  Port  Angeles,  Wash.,  Idaho  Falls 
Post  Register,  Republic,  Columbus, 
Ind.,  Shelbyville  (Ind.)  News,  Troy 
(Ohio)  Daily  News,  Wabash  (Ind.) 
Plain  Dealer,  Australian  Provincial 
Newspapers,  Brisbaine,  Patuxent  Pub¬ 
lishing  Co.,  Columbia,  Md.,  Reporter’s 
Progress,  Downers  Grove,  Ill.,  Army 
Times,  Springfield,  Va.,  Community 
Newspapers  Inc.,  Oak  Creek,  Wis., 
Venice  (Fla.)  Gondolier. 

Classified  Layout  System  for  Fort 
Wayne  (Ind.)  Newspapers,  the  London 
(Ont.)  Free  Press,  Messenger-Inquirer, 
Owensboro,  Ky.,  Prince  George  (B.C.) 
Citizen,  Windsor  Press,  Hamburg,  Pa., 
and  Classified  &.  Advertising  Layout 
System  for  Montgomery  Newspapers, 
Fort  Washington,  Pa. 
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Vendors^  appointments 

Who's  where  at  newspapers’  suppliers 


SacramentO'based  System  Integrators 
Inc.  appointed  two  corporate  execu¬ 
tives  and  a  director  of  its  new  Publish¬ 
ing  Solutions  Division. 

Septimus  Kweng  was  named  ex¬ 
ecutive  director  of  Publishing  Solu¬ 
tions.  Created  when  SII  reorganized 
earlier  this  year,  the  division  handles 
larger  newspapers’  more  complex  and 
specialized  needs.  Kwong  joined  SII  af¬ 
ter  four  years  with  EDS,  where  he 
managed  45  systems  engineers  and  was 
responsible  for  project  planning,  re¬ 
source  allocation,  budgeting  and  coor¬ 
dination.  He  earlier  worked  for  Mc¬ 
Donnell  Douglas  Systems  Integration 
Co. 

Erika  Wiiiiams  was  appointed 
chief  operating  officer.  She  moves  to 
SII  from  Amdahl  Corp.,  where,  over  17 
years,  she  rose  from  program,  manufac¬ 
turing  and  engineering  management  to 
corporate  vice  president,  mainframe 
product  manager,  to  senior  vice  presi¬ 
dent  and  general  manager  of  the  $350 
million  Enterprise  Storage  Systems  di¬ 
vision. 

SII’s  new  chief  financial  officer, 
James  Wiiiiams,  occupied  various 
senior  financial  positions  at  Itel  Corp., 
Tektronix  and  Syntex  Pharmaceuticals. 
Most  recently,  he  was  vice  president 
and  chief  financial  officer  of  Visx  Inc., 
with  responsibility  for  accounting,  fi¬ 
nance,  human  resources,  investor  rela¬ 
tions,  MIS,  patent  licensing,  treasury 
and  administration. 

Tony  Ford,  formerly  executive  vice 
president  of  Hyphen  Inc.,  joined  High- 
Water  Designs  Inc.  as  sales  vice  presi¬ 
dent  where  he  works  with  the  North 
American  dealer  network  for  the  Bed¬ 
ford,  N.H.,  PostScript  color  imaging  sys¬ 
tems  supplier.  Like  PostScript  RIP  spe¬ 
cialist  Hyphen  Inc.,  High  Water’s  staff 
of  60  are  the  U.S.  arm  of  a  firm  found¬ 
ed  in  the  U.K.  by  Xenotron  engineers. 
Ford  has  worked  years  in  various  senior 
sales  positions  at  Hyphen  in  the  U.K. 

Don  W.  Westfall  was  promoted 
from  chief  financial  officer  to  president 
and  CEO  of  Newsprint  South  Inc., 
Grenada,  Miss.,  where  he  replaces 
Frank  C.  Breese  III. 


Bernard  Denisen  Olmsted  has 

joined  at  Mission  Critical  Technolo¬ 
gies  Inc.  as  president  and  CEO.  Before 
moving  to  the  Concord,  Mass.,  devel¬ 
oper  of  electronic  ad  delivery  systems, 
“Denny”  Olmsted  spent  five  years  at 
Xylogics  Inc.,  most  recently  as  senior 
vice  president  of  sales  and  marketing. 
He  earlier  headed  sales  and  service  for 
ECRM. 

More  recently.  Max  Coebergh 
was  appointed  worldwide  sales  vice 
president  at  MCT,  where  he  joins  sev¬ 
eral  other  Atex  veterans,  including  the 
company’s  founders.  Coebergh  was  an 
Atex  sales  vice  president  and,  most  re¬ 
cently,  international  general  manager 
at  Information  International  Inc. 

MCT  also  has  hired  four  other  for¬ 
mer  Atexers.  Support  director  Claire 
Teupin  had  been  new  product  support 
director  at  Atex.  Product  manager 
Katherine  Dunn  held,  in  sales  sup¬ 
port  and  product  marketing,  posts  at 
Atex  and  later  served  as  vice  president 
of  product  marketing  at  Palladin  Soft¬ 
ware.  Both  Toupin  and  Dunn  also 
worked  for  XyQuest.  Account  project 
manager  Sieve  Wadle,  who  helps 
with  presales  activities  and  planning, 
had  occupied  engineering  and  man¬ 
agement  positions  with  Vital  Imaging 
Systems,  Atex  and  Agfa  Compugraph- 
ic.  East  Coast  sales  consultant 
Katherine  Granal,  originally  an  ad 
services  manager  at  the  Minneapolis 
Star  Tribune  (where  she  was  also  a 
founder  and  president  of  the  American 
Newspaper  Lay-Out  Managers  Associ¬ 
ation),  served  in  several  capacities  at 
Atex,  including  operations  analyst, 
product  marketing  manager  and  ad  sys¬ 
tems  product  manager. 

Larry  Justice,  president  and  chief 
operating  officer  of  Dewar  Information 
Systems  Corp.  before  its  acquisition  by 
Sysdeco  Group,  has  joined  American 
Computer  Innovators  as  executive  vice 
president  of  marketing,  representing 
ACI’s  new  Open  Pages  product.  In  ad¬ 
dition  to  developing  and  selling  Open 
Pages,  the  Amherst,  Mass.,  company  is 
an  authorized  DewarView  integrator. 

Before  joining  Dewar  in  the  early 
1990s,  justice  was  turnaround  presi¬ 


dent  at  two  Forstmann  Little  compa¬ 
nies  and  earlier  served  as  production 
operations  vice  president  at  two  large 
furniture  companies.  , 

He  specializes  in  strategic  planning 
and  implementing  new  products  and 
services. 

Information-workflow  software  with 
“dynamic  pagination,”  Open  Pages  is 
described  as  a  product  scalable  from 
modest  display  ad  tracking  purposes  to 
a  large  publishing  system. 

In  addition  to  comprehensive  copy- 
flow  functions,  ACI  said  it  can  be  used 
to  create,  edit  and  paginate  stories, 
graphics,  ads,  video,  sound  and  any 
other  information  element  at  multiple 
sites  over  a  dial-up  line  or  wide  area 
network. 

Also  now  with  ACI  is  former  Auto¬ 
logic  district  sales  manager  Michael 
L.  McLaughlin,  who  brings  15  years’ 
experience  in  direct  sales,  VAR  and 
OEM  channels  and  marketing  to  his 
position  of  sales  vice  president.  ACI 
chief  executive  Scott  Killoh  said  that 
with  complementary  skills  and  areas  of 
expertise,  justice  and  McLaughlin  will 
collaborate  to  bring  ACI  technology  to 
high-end  newspaper  and  magazine 
publishing. 

Jesse  Stansbury  is  now  West  Coast 
sales  manager  responsible  for  direct 
sales  and  select  group  accounts  for  Wi¬ 
chita-based  Freedom  Systems  Integra¬ 
tors.  Stansbury’s  14-year  experience  in¬ 
cludes  sales  and  technical  positions  at 
System  Integrators  and  Atex. 

Michael  A.  Glanville  was  named 
European  marketing  manager  for 
ECRM,  Tewksbury,  Mass.,  where  he  re¬ 
ports  to  international  marketing  direc¬ 
tor  Derek  Sizer.  In  addition  to  oversee¬ 
ing  marketing,  he  is  in  charge  of  day- 
to-day  activities  in  Europe  and  the 
Middle  East. 

Before  joining  ECRM,  Glanville  was 
international  sales  manager  for  Dainip- 
pon  Screen  Ltd.  He  earlier  worked  for 
Linotype-Paul  and  Crosfield  Electron¬ 
ics. 

Recently  added  to  ECRM’s  interna¬ 
tional  sales  force  were  sales  managers 
Paler  Bush,  in  the  Middle  East,  and 
Nicola  Tafflar,  in  France.  Bush  ear¬ 
lier  handled  overseas  sales  and  support 
for  Hypen  Inc.  where  he  was  a  support 
manager  for  Autologic’s  Swiss  and  Eng¬ 
lish  customers. 

Toffier  spent  12  years  at  Atex  France 
as  technical  manager  for  application 
and  sales  support. 
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Mediator  To 
Enter  D.C. 
Contract  Talks 

Guild  rejects  Washington  Post’s  ‘final’  offer;  stages 
informational  picketing;  both  sides  optimistic  deal  can  be  done 


by  Debra  Qersh  Hernandez 

LABOR  NEGOTIATIONS  ARE 
rarely  easy,  and  even  though  the  Wash' 
ington  Post  and  the  Washington-Balti- 
more  Newspaper  Guild  are  this  close 
to  a  contract,  talks  are  stalled  —  at 
least  temporarily. 

The  two  sides  have  reached  an 
agreement  on  almost  every  issue,  al¬ 
though  two  main  sticking  points  re¬ 
main. 

One  is  the  date  when  second-  and 
third-year  pay  increases  would  go  into 
effect.  The  union  wants  the  increase  to 


begin  on  the  July  expiration  date  of  the 
old  contract,  and  the  Post  wants  it  to 
date  from  the  signing  of  the  new  con¬ 
tract. 

Another  issue  is  the  reduction  in 
mileage  allowances  from  340  to  300. 
According  to  the  Post,  300  is  the  maxi¬ 
mum  allowed  tax-free  by  the  IRS  and 
is  the  same  rate  given  to  all  other 
staffers,  including  managers.  Accord¬ 
ing  to  the  union,  the  cut  is  punitive. 

After  five  months  of  negotiations, 
the  1,350-member  WBNG  voted  185- 
21  to  reject  the  Post’s  final  offer.  The 
WBNG  represents  employees  in  the 
editorial,  advertising,  data  processing, 
circulation,  public  relations  and  art  de¬ 


partments. 

Representatives  from  the  two  sides 
were  slated  to  meet  with  a  federal  me¬ 
diator  Oct.  26,  and  both  were  opti¬ 
mistic  an  agreement  could  be  reached. 

About  a  week  after  the  union  vote, 
the  Guild  staged  an  hour  of  informa¬ 
tional  picketing  outside  the  Post  build¬ 
ing  in  downtown  Washington  to  draw 
attention  to  their  stalled  contract 
talks. 

“We’re  just  letting  the  company 
know  we’re  serious,”  said  unit  chair 
Jamie  Ward  Black,  who  works  in  the 
systems  and  engineering  department. 


Wearing  Guild  buttons  with  orange 
ribbons  [for  respect]  and  bright  green 
stickers  reading,  “We’re  all  in  this  to¬ 
gether,”  between  30  and  40  staffers  and 
supporters  from  other  unions  picketed 
during  lunchtime  in  front  of  the  Post 
building. 

Chants  and  signs,  while  varied,  car¬ 
ried  the  basic  theme  of  respect,  no¬ 
tably  the  lack  of  it  the  Guild  believes 
the  paper  is  giving  the  union. 

The  Post  negotiators  “wanted  a  lot 
of  concessions,”  said  chief  negotiator 
Carol  Rosenblatt,  WBNG  administra¬ 
tive  officer.  “We  think  we  have  been 
very  fair  in  meeting  their  concerns. 
When  it  came  to  meeting  ours,  they 


were  not  there.” 

Black  concurred,  noting  that  Guild 
negotiators  “made  several  concessions 
because  we  knew  they  needed  flexibili¬ 
ty.  We  thought  they  would  have  some¬ 
thing  to  give  back,  but  they  didn’t.” 

Rosenblatt  called  the  proposed  wage 
package  “very  inadequate,”  charging 
that  the  Post  “is  punishing  us  for  not 
capitulating  quickly  enough”  and  that 
negotiators  have  “set  a  confrontational 
and  hostile  tone.” 

Although  the  Guild  membership 
voted  down  the  final  Post  proposal, 
Rosenblatt  said  the  bargaining  is  not  at 
an  impasse. 

“I  believe  we  have  the  ability  to  re¬ 
solve  our  differences,”  she  said. 

Franklin  J.  Havlicek,  Post  vice  pres¬ 
ident/industrial  relations  and  environ¬ 
mental  services,  said  he  believes  that 
“a  mediator  with  a  broad  perspective 
on  labor  negotiations  and  wage  issues 
and  bargaining  will  very  quickly  see 
that  with  32  of  33  issues  resolved  and  a 
broad  wage  package  on  the  table,  there 
is  reason  to  resolve.” 

Havlicek  not  only  believes  a  con¬ 
tract  is  reachable,  but  also  that  it  will 
be  a  model  for  the  newspaper  industry. 

“We  had  intense  negotiations  off 
and  on  over  the  past  five  months,”  he 
said.  “We  really  accomplished  some¬ 
thing  that  Post  employees  and  the  in¬ 
dustry  are  going  to  find  very  construc¬ 
tive  —  and  this  industry  has  got  lots  of 
difficulties. 

“We  have  negotiated  what  I  think 
will  be  a  model  contract  in  the  indus¬ 
try,”  Havlicek  said.  “We’ve  sorted  out 
lots  of  very  difficult  problems  that  ex¬ 
ist  at  other  papers  at  a  time  when  the 


“We  have  negotiated  what  I  think  will  he  a  model 
contract  in  the  industry,”  Havlicek  said.  “WeVe 
sorted  out  lots  of  very  difficult  problems  that  exist 
at  other  papers  at  a  time  when  the  industry  is  in 
transition.” 
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NFC  speaker  takes 
a  look  at  the  future 

Editor /columnist  Cynthia  Tucker  uses  an  Atlanta 
talk  to  discuss  what  could  be  coming  for  newspapers 


by  David  As  tor 

ATTEND  ANY  journalism-related 
conference,  and  you’re  likely  to  hear 
talk  about  whether  newspapers  will 
survive  as  a  print  medium. 

Sure  enough,  that  was  a  topic  of  dis¬ 
cussion  at  the  recent  Newspaper  Fea¬ 
tures  Council  meeting  in  Atlanta.  But 
this  time,  the  audience  heard  predic¬ 
tions  about  the  future  from  someone 
who  wears  two  hats:  Atlanta  Constitu¬ 
tion  editorial  page  editor  and  colum¬ 
nist  Cynthia  Tucker. 

Firstly,  the  Chronicle  Features  writer 
noted  that  print  media  in  general  are 
doing  better  than  many  people  realize. 

“There  were  more  books  sold  in  the 
United  States  last  year  than  ever  be¬ 
fore,”  Tucker  said.  “And  the  number  of 
magazines  sold  in  this  country  has  dou¬ 
bled  since  1950.” 

While  there  are  fewer  two-daily  mar¬ 
kets  and  a  smaller  percentage  of  Amer¬ 
icans  reading  newspapers,  she  contin¬ 
ued,  “1  don’t  think  that  medium  is  go¬ 
ing  to  disappear.  It’s  too  convenient. 
It’s  too  handy.” 

But  newspapers  have  to  keep  evolv¬ 
ing,  said  the  speaker,  who  cited  the 
need  to  do  more  local  coverage  and 
give  readers  additional  material  to  help 
them  cope  with  their  daily  lives. 

“The  latest  scandal  at  City  Hall  is 
not  the  only  news,”  Tucker  remarked. 

She  also  said  newspapers  must  use 
even  more  color.  “The  real  world  is  in 
living  color,  and  kids  grew  up  with  col¬ 
or  TV,”  Tucker  observed. 

And  newspapers  should  try  to  avoid 
jumping  their  stories,  especially  to  an¬ 
other  section.  Tucker  noted  that  she 
gets  frustrated  when  she  is  on  an  exer¬ 
cise  bike  reading  a  New  York  Times  ar¬ 
ticle  that  continues  in  another  section. 
That  section,  of  course,  is  invariably 


Cynthia  Tucker 


Mike  Luckovich 


stashed  back  in  the  locker  room! 

Tucker  said  newspapers  need  to  sur¬ 
vive  because  they  are  “vital  to  a  func¬ 
tioning  democracy.  Regular  newspaper 
readers  tend  to  vote  more  frequently 
and  be  more  engaged  in  their  commu¬ 
nities.  People  can’t  make  informed  de¬ 
cisions  unless  they  are  informed.” 

The  speaker  emphasized  that  there 
is  also  a  future  for  electronic  news¬ 
papers,  and  that  newspaper  companies 
should  invest  in  these  and  other  new 
media  ventures. 

“We  would  be  fools  not  to,”  said 
Tucker,  whose  employer  offers  the  Ac¬ 
cess  Atlanta  online  paper.  “Newspaper 
companies  will  be  multimedia  compa¬ 
nies  if  they  are  successful.” 

Tucker  (profiled  in  E&P,  Aug.  22, 
1992,  p.  28)  was  introduced  by  Chroni¬ 
cle  editor  and  general  manager  Stuart 
Dodds. 

Another  Constitution  staffer,  edito¬ 
rial  cartoonist  Mike  Luckovich,  spoke 
later  in  the  day. 

“Cartooning  is  great  therapy,”  said 
the  1995  Pulitzer  Prize  winner.  “When 
I  get  frustrated,  I  can  do  a  cartoon  in¬ 
stead  of  kick  the  dog.  I  love  coming  to 
work  every  day.” 

Luckovich  also  loves  it  when  his  car¬ 
toons  anger  Speaker  of  the  House 
Newt  Gingrich  (R-Ga.). 

“He’s  got  a  very  thin  skin,”  Luck¬ 
ovich  said.  “He  gets  very  upset  at  edi¬ 
torial  cartoons.  You  can’t  ask  for  any¬ 
thing  better!” 

But  he  added  that  “the  worst  thing 
for  me”  is  when  a  politician,  despite 
being  skewered  in  a  cartoon,  still  asks 
for  the  original. 

Luckovich  (profiled  in  E&P,  Oct.  4, 
1986,  p.  82)  is  with  Creators  Syndicate. 

King  offers  column 
by  Terry  Anderson 

A  WEEKLY  COLUMN  by  former  AP 
Mideast  correspondent  Terry  Ander¬ 
son,  who  was  held  hostage  in  Lebanon 
for  seven  years,  is  being  offered  by 
King  Features  Syndicate. 

Anderson  —  whose  clients  include 
the  Albany,  N.Y.,  Times  Union,  Buffa¬ 
lo  News  and  Minneapolis  Star  Tribune 
—  writes  about  topics  such  as  the  Is- 
raeli-Palestinian  peace  process  and 
U.S.  politics,  education  and  child 
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poverty.  He  includes  his  e-mail  address 
at  the  end  of  each  piece. 

The  columnist  is  the  author  of  Den 
of  Lions,  a  best  seller  about  his  years  in 
captivity.  He  currently  has  a  lawsuit 
against  the  government  (under  the 
Freedom  of  Information  Act)  seeking 
the  truth  about  attempts  to  free  the 
former  hostages  in  Lebanon. 

Anderson,  who  was  a  Marine  in 
Vietnam,  is  co-chair  of  an  organization 
now  building  elementary  schools  in 
that  country. 

Martha  Stewart  will 
write  weekly  feature 

MARTHA  STEWART  WILL  write  a 
weekly  column  for  the  New  York  Times 
Syndicate  starting  Nov.  25. 

The  “askMartha”  feature  will  discuss 
food  preparation,  dining,  entertaining, 
renovating,  gardening,  decorating  and 
“living  well.”  A  number  of  the  750- 
word  pieces  will  be  accompanied  by 
color  and  black-and-white  photos  or 
graphics. 

Stewart  is  known  for  her  monthly 
Martha  Stewart  Living  magazine, 
which  has  built  a  circulation  of  1.3  mil¬ 
lion  in  four  years;  her  Martha  Stewart 
Living  television  series,  which  airs  in 
155  markets;  as  well  as  her  biweekly 
segments  on  NBC’s  Today  show.  And 
on  Dec.  12,  CBS  will  broadcast  a 
prime-time  special  called  Martha  SteW' 
art’s  Home  for  the  Holidays. 

The  best-selling  author  —  who  was 
the  subject  of  a  cover  story  in  the  Oct. 
2  People  magazine  —  is  a  New  Jersey 
native  who  studied  European  history  at 
Barnard  College.  She  went  on  to  work 
as  a  Wall  Street  stockbroker  before 
starting  a  catering  business  in  1972. 

In  the  mid-1980s,  Stewart  wrote  a 
weekly  column  called  “Entertaining” 
for  Cowles  Syndicate,  which  is  now 
part  of  King  Features  Syndicate. 

Tribune  syndicating 
‘Word  Guy^  column 

A  COLUMN  CALLED  “The  Word 
Guy”  is  being  syndicated  by  Tribune 
Media  Services. 

Rob  Kyff’s  feature  offers  grammatical 
advice,  discusses  word  origins  and  lin¬ 
guistic  oddities,  and  more. 

Kyff  has  been  teaching  English,  his¬ 
tory  and  journalism  at  the  Kingswood- 
Oxford  School  in  West  Hartford, 
Conn.,  for  the  past  18  years.  The 
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Amherst  College  and  University  of 
Minnesota  graduate  has  also  free¬ 
lanced  for  publications  such  as  the  Bal¬ 
timore  Sun,  Boston  Globe,  Chicago  Tri¬ 
bune,  Washington  Post  and  Reader’s 
Digest. 

His  “Word  Guy”  clients  include  the 
Memphis  Commercial  Appeal,  Newark, 
N.j.,  Star-Ledger  and  San  Jose  Mercury 
News,  among  others. 

Syndicate  X  offers 
numerous  features 

SYNDICATE  X,  WHICH  offers 
columns  and  cartoons  aimed  at  readers 
ages  18  to  35,  has  started. 

“This  is  our  answer  to  the  boredom 
that  confronts  our  generation  every 
time  we  open  a  newspaper,”  said  SX 
founder  and  president  Lou  Cove. 
“When  it  comes  to  commentary  and 
opinion,  criticism  and  cultural  assess¬ 
ment,  today’s  editors  have  done  little 
to  reach  younger  readers.” 

He  added  that  there  are  “millions  of 
young  Americans  out  there  who  love 
to  read;  they  just  don’t  like  what 
they’re  being  offered”  by  mainstream 
newspapers. 

SX  columns  include: 

•  “Current  Projections”  and  “Cellu¬ 
loid  Heroes”  by  Jeff  Allard,  who  does 
weekly  film  and  video  reviews.  He  is 
the  creator  of  the  popular  Gravedig¬ 
gers’  Union  underground  fanzine. 

•  “Cyberia  —  Fighting  the  Chill  of 
the  Information  Age”  by  Paul  Bissex, 
who  explores  the  social,  political  and 


economic  implications  of  the  Internet; 
and  does  weekly  reviews  of  new  sites, 
tools  and  techno-trends. 

•  “From  the  Hip”  by  Vanessa 
Bartholomew,  who  comments  weekly 
—  with  “rollacoasta  diction”  —  on 
popular  culture,  politics  and  gender. 
She  is  an  editor  for  a  large  publishing 
house  in  New  York  City. 

•  “Out  of  the  Closet  with  Nothing 
to  Wear”  by  Leslea  Newman,  the  self- 
proclaimed  “lesbian  Erma  Bombeck” 
whose  monthly  column  first  appeared 
in  the  Metroline  gay  magazine  in  Hart¬ 
ford,  Conn.  Newman  is  a  teacher,  edi¬ 
tor  and  award-winning  author  of  adult 
and  children’s  books  —  one  of  which. 
Heather  Has  Two  Mommies,  was  de¬ 
scribed  by  SX  as  “a  premiere  selection 
of  Jesse  Helms’  Book-burning  of  the 
Month  Club.” 

•  “Sound  Advice”  by  Ken  Maiuri, 
who  does  weekly  music  reviews  for  the 
“hip  masses.”  He  also  plays  in  a  band 
called  Pollyanna. 

SX  comics  include: 

•  “Bruno,”  a  daily  cartoon  that  SX 
calls  the  “ultimate  slacker  strip.”  C. 
Baldwin’s  comic,  which  stars  a  young 
woman,  first  appeared  in  the  Daily 
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The  cast  of  characters  in  the  “Kippil”  comic  ©  1995  Barry  Deutsch. 


Collegian  at  the  University  of  Massa¬ 
chusetts,  Amherst. 

•  “E-String”  by  Karen  Favreau, 
whose  twice-weekly  panel  takes  a  fun¬ 
ny  look  at  pop  culture  and  more.  Her 
cartoons  have  appeared  in  publications 
such  as  the  National  Lampoon  and 
Funny  Times. 

•  “Infinite  Cheesecake”  and  “Tange- 
lo  Pie”  by  Timothy  Sniffen,  whose 
comics  run  weekly  and  daily,  respec¬ 
tively.  “Infinite  Cheesecake”  appears 
in  San  Francisco’s  Bay  Area  Reporter 
while  “Tangelo  Pie”  was  published  in 
Hampshire  College’s  Permanent  Press, 
the  Daily  Collegian,  and  as  a  book  col¬ 
lection. 

•  “Kippil”  by  Barry  Deutsch,  whose 
daily  comic  features  characters  such  as 
the  “everyman”  Jo;  her  on-again,  off- 
again  boyfriend,  Zack;  her  older  friend, 
Robin;  the  “resident  psychotic,”  Cass; 
and  the  “Evil  Snowman.” 

•  “Leold”  by  Roger  and  Salem  Sal- 
loom,  a  weekly  cartoon  with  a  “weird 
shape”  and  “weird  thoughts.” 

The  Northampton,  Mass.-based  SX 
can  be  reached  at  413-584-6758  or  via 
e-mail  at  SYNDCTX@aol.com. 

Column  by  Colson 

CHARLES  COLSON  HAS  become  a 
regular  columnist  for  Religion  News 
Service. 

Colson’s  weekly  feature  “explores  the 
moral  and  ethical  dimensions  of  cur- 
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rent  events  in  light  of  his  Christian 
faith,”  according  to  RNS. 

The  former  special  counsel  to  Presi¬ 
dent  Nixon  also  does  a  five-minute 
commentary  called  “Breakpoint”  that 
airs  on  200  radio  stations  each  week¬ 
day,  serves  as  a  contributing  editor  for 
Christianity  Today  and  World  maga¬ 
zines,  and  writes  books. 

One  of  his  13  titles,  the  best-selling 
Born  Again,  detailed  Colson’s  conver¬ 
sion  to  Christianity  in  1973  while  serv¬ 
ing  a  seven-month  prison  sentence  for 
his  role  in  the  Watergate  scandal. 

The  Florida-based  Colson  donates 
the  royalties  from  his  writings  and  the 
honoraria  from  his  frequent  speeches 
to  Prison  Fellowship  International,  an 
evangelical  Christian  ministry  he 
founded  in  1976  to  help  the  impris¬ 
oned  and  their  families. 

RNS  is  marketed  by  Universal  Press 
Syndicate. 

Cartoonist  has  died 

COMIC  STRIP  AND  comic  book  il¬ 
lustrator  John  Belfi  has  died  in  Penn¬ 
sylvania  at  the  age  of  71. 

He  worked  on  several  strips,  includ¬ 
ing  “Straight  Arrow,”  “Tarzan,”  “The 
Saint”  and  “Major  Flagg.” 

News  about  awards 

STUART  CARLSON  HAS  won  the 
1995  Fischetti  Editorial  Cartoon  Com¬ 
petition  sponsored  by  Columbia  Col¬ 
lege  Chicago. 

The  Milwaukee  JournaTSentinel/ 
Universal  Press  Syndicate  creator,  who 
will  receive  $3,000,  was  chosen  from 
among  115  entrants. 

Finishing  second  was  Walt  Handels- 


man  of  the  New  Orleans  Times- 
Picayune  and  Tribune  Media  Services. 
He  will  receive  $1,500. 

Carlson  and  Handelsman  will  be 
honored  at  a  Nov.  1  luncheon  in 
Chicago,  where  “Dick  Tracy”  writer 
Michael  Kilian  of  TMS  will  be  the 
keynote  speaker. 

In  other  prize  news,  “Disability  Is¬ 
sues”  columnist  Mary  Ann  Farrell  of 
Knight-Ridder/Tribune  Information 
Services  has  won  the  National  Easter 
Seal  Society’s  EDI  Award  for  a  piece 
on  Justin  Dart’s  efforts  to  gain  equal 
rights  for  the  disabled. 

And  “Wild  Things”  columnist 
Michael  Capuzzo  of  United  Feature 
Syndicate  has  won  Alpo’s  1995  “Pawl- 
itzer  Prize”  for  a  piece  entitled,  “A  Fris- 
bee  is  a  Dog’s  Best  Friend.” 


The  winning  Fischetti  cartoons 
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Former  owner 
of  UPI  pleads 
not  guilty 

FORMER  UNITED  PRESS  Interna¬ 
tional  owner  Earl  W.  Brian  has  pleaded 
not  guilty  to  charges  of  fraud  and  con¬ 
spiracy. 

Brian  and  former  Infotechnology  ex¬ 
ecutive  John  Berentson,  who  also 
pleaded  not  guilty,  were  indicted  on  nu¬ 
merous  charges  of  fraud  and  conspiracy 
(E&P,  Sept.  16,  p.  9). 

A  trial  date  has  been  set  for  Jan.  30. 

L.A.  Times  to 
resume  its 
East  Coast  edition 

THE  EAST  COAST  edition  of  the  Los 
Angeles  Times,  eliminated  earlier  this 
year  in  company-wide  cutbacks,  is  be¬ 
ing  brought  back  by  popular  demand. 

Times  publisher  Richard  T.  Schlos- 
berg  III  said  the  decision  to  resume  the 
edition  was  made  after  he  and  other 
Times  Mirror  executives  met  with  re¬ 
porters  and  editors  in  the  Times'  Wash¬ 
ington  bureau. 

The  Eastern  edition,  which  had  a  cir¬ 
culation  of  about  3,000,  was  distributed 
mainly  in  the  New  York  City  and 
Washington,  D.C.  areas.  It  was  aimed 
principally  at  key  decision  makers,  in¬ 
cluding  the  President,  members  of  the 
Cabinet  and  Congress. 

Schlosberg  said  it  was  determined 
that  Times  executives  had  underesti¬ 
mated  the  impact  and  popularity  of  the 
edition.  He  noted  that  numerous  re¬ 
quests  to  restart  the  edition  have  been 
received  from  senior  government  offi¬ 
cials  who  said  they  had  depended  on  it 
to  be  updated  on  developments  in  Cali¬ 
fornia,  as  well  as  national  and  interna¬ 
tional  events. 

Reporters  in 
Cuba  harassed 

JOURNALISTS  IN  CUBA  recently 
have  been  subjected  to  stepped-up  har¬ 
assment  campaign,  reports  the  Com¬ 
mittee  to  Protect  Journalists. 


In  mid-October,  Cuban  state  police 
warned  independent  reporters  that  if 
they  didn’t  find  work  with  a  state  me¬ 
dia  entity,  they  could  be  jailed  for 
“dangerousness.” 

Many  of  the  independent  reporters 
were  fired  or  laid  off  during  recent  or 
past  state  news  media  cutbacks.  CPJ 
reported  that  state  news  censors  said 
many  of  the  reporters  were  suffering 
from  “ideological  incompatibility.” 

Pew  Trusts 
save  Center 

THE  TIMES  MIRROR  Center  for  the 
People  &.  the  Press  has  been  saved  from 
demise  by  the  Pew  Charitable  Trusts. 

Times  Mirror  Co.  announced  that  it 
would  pull  the  plug  on  funding  for  the 
Washington-based  research  center  at 
the  end  of  the  year. 

As  of  Jan.  1,  1996,  the  Center  will 
operate  under  the  sponsorship  of  Pew 
Trusts  with  a  three-year,  $1.4  million 
annual  grant. 

The  Center  will  drop  its  affiliation 
with  Times  Mirror,  although  a  new 
name  has  not  been  announced  yet. 

ASNE  urges 
action  on 
flag  amendment 

MEMBERS  OF  THE  American  Society 
of  Newspaper  Editors  have  been  sent 
commentaries  by  president  William  B. 
Ketter,  editor  of  the  Quincy,  Mass.,  Pa¬ 
triot  Ledger,  that  can  be  used  to  fight 
the  flag-burning  amendment  proposed 
by  Congress. 

“ASNE  believes  the  amendment 
threatens  the  right  to  free  expression 
under  the  First  Amendment,  and  so 
we’re  asking  you  to  help  sound  the 
alarm,”  Ketter  wrote  to  members,  not¬ 
ing  that  if  the  measure  gets  through  the 
Senate,  the  only  recourse  will  be  to 
fight  it  state  by  state. 

The  opinion  piece  can  be  used  on 
op-ed  or  opinion  pages  or  incorporated 
into  a  paper’s  own  editorials.  “Or  you 
can  throw  it  in  the  trash  can  if  you 
think  this  argument  is  garbage.  That’s 
what  free  expression  is  all  about,”  he 
wrote. 


Parade  editor 
nominated  to 
commission 

WALTER  ANDERSON,  EDITOR  of 
Parade  magazine,  has  been  nominated 
by  President  Clinton  to  be  a  member 
of  the  U.S.  National  Commission  on 
Libraries  and  Information  Science. 

The  NCLIS  is  a  permanent,  inde¬ 
pendent  agency  of  the  federal  govern¬ 
ment  composed  of  fifteen  members, 
serving  five-year  terms. 

Ohio  paper  sponsors 
Ritalin  forum 

THE  MORNING  JOURNAL  of  Lo¬ 
rain,  Ohio,  sponsored  a  recent  forum 
to  discuss  concerns  about  the  hyperac¬ 
tivity  drug  Ritalin.  Over  1,100  people 
attended  the  forum. 

In  June,  the  Morning  Journal  pub¬ 
lished  a  four-part  series  on  Attention- 
Deficit/Hyperactivity  Disorder  (ADHD) 
and  Ritalin. 

Free  speech  PSA 

ACTOR  EDWARD  JAMES  Olmos  has 
narrated  a  series  of  public  service  an¬ 
nouncements  for  Spanish-speaking  au¬ 
diences  about  the  First  Amendment. 
The  ad  campaign  is  sponsored  by  the 
Freedom  Forum. 

Included  in  the  PSA  is  a  toll-free 
number  which  viewers  can  call  to  re¬ 
ceive  a  Spanish-language  brochure 
about  their  First  Amendment  rights  and 
a  list  of  contacts  and  resources  for  more 
information. 

Actress  Susan  Sarandon  has  narrat¬ 
ed  an  English-language  version  of  the 
ad,  which  was  released  previously. 

Attack  condemned 

THE  COMMITTEE  TO  Protect  Jour¬ 
nalists  has  condemned  a  bombing  on 
the  office  of  the  Kashmir  correspon¬ 
dent  for  the  BBC  and  Reuters,  which 
critically  injured  Agence  France-Presse 
photographer  Mushtaq  Ali  and  injured 
two  local  newspaper  journalists.  Ali 
was  not  expected  to  survive  his  in¬ 
juries. 


EditorfifPublisher  •  October  28,  1995 


37 


Interactive  Communications 


Interactive 
classified  ad 
service  launched 

Six  of  the  largest  newspapers  in  the 
country  start  national  employment  service 
on  Internet’s  World  Wide  Web 


by  William  Webb 

SIX  OF  THE  largest  newspapers  in  the 
U.S.  —  the  Boston  Globe,  Chicago  Tri¬ 
bune,  Los  Angeles  Times,  the  New  York 
Times,  San  Jose  Mercury  News,  and 
the  Washington  Post  —  have  launched 
a  national  interactive  employment  ser¬ 
vice  on  Internet’s  World  Wide  Web. 

The  service,  called  CareerPath.com, 
lists  over  20,000  jobs  and  claims  to  be 
the  most  comprehensive  listing  on  In¬ 
ternet. 

Advertisers  get  on  CareerPath.com 
by  purchasing  print  classified  ads  from 
member  newspapers.  The  service  then 


combines  the  newspapers’  help  >vanted 
ads  into  a  single  database  to  be  distrib¬ 
uted  online. 

The  Chicago  Tribune  charges  an  ad¬ 
ditional  one  dollar  per  line  to  distrib¬ 
ute  want  ads  on  CareerPath.com  and 
on  Career  Finder,  their  local  online 
career  service,  as  well  as  in  print;  the 
five  other  newspapers  charge  no  addi¬ 


tional  amount  at  this  time,  although 
the  Washington  Post  Co.  plans  to 
charge  something  starting  January 
1996.  (The  company  hasn’t  set  the 
amount  yet,  according  to  a  spokesper¬ 
son.) 

In  placing  ads  on  the  national  data¬ 
base,  each  member  newspaper  deter¬ 
mines  its  own  pricing  structure  and 
marketing  strategy  for  its  own  local 
market.  That  fact  helps  defuse  possible 
antitrust  charges,  said  Timothy  J.  Lan- 
don,  vice  president  and  director  of 
marketing  and  development  for  the 
Chicago  Tribune. 

“In  terms  of  the  service  we  are  offer¬ 


ing,  our  understanding  is  that  there  are 
no  antitrust  considerations,”  Landon 
told  E&P. 

However,  Landon  allowed  that  the 
partnership  model  will  evolve  as  the 
service  begins  generating  revenue  col¬ 
lectively  from  sponsorship  deals  and 
related  employment  services. 

“Three  to  six  months  out,  we  will 


formalize  how  this  new  company  is 
structured,  and  we  will  be  in  a  better 
position  to  sell  that  type  of  advertis¬ 
ing,”  Landon  said. 

Advertisers  will  eventually  be  able  to 
place  want  ads  exclusively  on  Career- 
Path. com  without  purchasing  print 
ads,  although  “Internet-only”  ads  will 
still  be  purchased  through  member 
newspapers. 

In  addition  to  the  job  listings  data¬ 
base,  CareerPath.com  intends  to  intro¬ 
duce  related  employment  services  for 
job  seekers  and  advertisers,  including  a 
resume  database,  searching  capabili¬ 
ties,  employer/job  seeker  matching  ser¬ 
vices,  company  profiles  and  job  notifi¬ 
cation  “alerts.”  The  basic  service  is  free 
to  Web  surfers;  the  additional  “value- 
added”  services  will  cost  something. 

CareerPath.com  will  “coordinate 
with”  and  be  offered  “in  association 
with”  the  New  Century  Network 
(NCN). 

The  CareerPath.com  companies 
constitute  half  of  NCN,  including  the 
New  York  Times  Co.,  the  Washington 
Post  Co.,  the  Times  Mirror  Co.,  the 
Tribune  Co.  and  Knight-Ridder  Inc., 
but  leaving  out  Cox  Newspapers  Inc., 
the  Hearst  Corp.,  Advance  Publica¬ 
tions  Inc.  and  Gannett  Co.  Inc. 

“CareerPath.com  came  out  of  some 
very,  very  early  discussions  among  the 
six  newspapers ....  I  think  there  will 
be  other  ventures  that  are  developed 
along  a  parallel  track  to  NCN,  all  be¬ 
ing  coordinated  with  other  NCN  ef¬ 
forts,  but  I  don’t  think  everything  is 
necessarily  going  to  come  under  the 
NCN  umbrella,”  said  Dan  Donaghy, 
senior  vice  president  of  sales  and  mar¬ 
keting  for  the  New  York  Times  Co. 

But  so  far,  no  service  comes  under 
the  NCN  umbrella,  a  caller  pointed 
out  to  the  recent  CareerPath.com  tele¬ 
conference. 

No  matter:  “This  type  of  approach 
that  groups  newspapers  to  form  verti¬ 
cal  marketplaces  is  in  the  spirit  of 
NCN,”  Landon  said. 

In  the  press  release,  Peter  M.  Win¬ 
ter,  interim  CEO  of  NCN,  concurred: 
“CareerPath.com  is  an  example  of  the 
type  of  initiative  we  envisioned  when 
NCN  was  formed.  Our  affiliate 
strength  will  give  us  the  opportunity  to 
create,  promote  and  provide  easy  ac¬ 
cess  to  a  uniquely  powerful  interactive 
employment  marketplace.” 


In  placing  ads  on  the  national  database,  each 
member  newspaper  determines  its  own  pricing 
structure  and  marketing  strategy  for  its  own  local 
market.  That  fact  helps  defuse  possible  antitrust 
charges,  said  Timothy  J.  Landon,  vice  president 
and  director  of  marketing  and  development  for  the 
Chicago  Tribune. 
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Aligning  with 

Yellow  Pages  in 
audiotex  ventures 


Atlanta  newspapers  thrive  in 
joint  venture  with  '‘archenemy" 

by  Mark  Fitzgerald 

IF  ALIGNING  WITH  Yellow  Pages 
companies  is  such  a  bad  idea  for  news¬ 
papers,  how  come  the  Atlanta  Journal 
and  Constitution  and  Bell  South  are 
doing  so  well? 

At  a  conference  where  experts  re¬ 
peatedly  flayed  the  notion  of  newspa¬ 
per  and  Yellow  Pages  partnerships  as 
one  of  the  most  misconceived  ideas  of 
the  new  media  era,  Cox  Newspapers 
vice  president  Jim  McKnight  had  a 
completely  different  story  to  tell  at  the 
recent  Media  Alliances  Conference 
sponsored  by  the  Kelsey  Group,  Editor 
&  Publisher  and  Netscape  Communi¬ 
cations  Corp. 

McKnight’s  humorous,  aw-shucks 
podium  style  was  perfectly  suited  to  a 
joint  venture  that  was  launched  with 
an  almost  comical  lack  of  planning,  yet 
is  now  paying  off  splendidly  —  and  of¬ 
ten  in  wholly  unexpected  ways. 

Consider,  for  instance,  the  distinct 
fates  of  two  audiotex  services:  Elec¬ 
tronic  classified  advertisements  and  a 
guide  to  movies  showing  locally. 

Electronic  classified,  of  course,  was 
long  seen  as  a  big  payoff  in  audiotex  — 
and  in  new  electronic  and  digital  me¬ 
dia,  generally. 

But,  despite  about  $1  million  of  pro¬ 
motion  since  its  launching  last  year, 
“electronic  classified  as  an  overwhelm¬ 
ing  popular  medium  has  bombed,” 
McKnight  said. 

On  the  other  hand.  Movies  Now 
was  launched  and  is  sustained  with  vir¬ 
tually  no  promotion.  It  is  getting  about 
15,000  calls  —  at  50^  apiece  for  a  call 
that  averages  30  seconds  —  every 
month,  McKnight  said. 

In  August,  the  511-number  received 
calls  from  134,958  different  phone 
numbers,  McKnight  said.  A  chart  of 
the  growth  in  call  volumes  since  last 
fall  was  accurately  described  as  a  hock¬ 
ey  stick  by  McKnight. 


Perhaps  more  important,  the  num¬ 
ber  of  advertisers  had  grown  to  2,783 
by  the  end  of  August. 

Because,  to  McKnight,  audiotex  is 
not  a  matter  of  swelling  call  volumes  at 
500  apiece,  but  creating  an  advertis¬ 
ing-driven  business. 

That,  he  says,  explains  why  the  At¬ 
lanta  newspapers  and  Bell  South  Yel¬ 
low  Pages  are  making  their  databases 
pay  off  —  an  achievement  other  exec¬ 
utives  at  the  Media  Alliances  Confer¬ 
ence  say  has  proven  a  chimera  across 
the  industries. 

“You  can’t  use  the  print  model  for 
electronics,”  McKnight  said.  “In  Yellow 
Pages,  if  you  have  a  business,  you’re  in 
the  Yellow  Pages  and  [most]  are  just  in 
the  listing. 

“Under  our  model  —  I  call  our  ap¬ 
proach  the  extortion  model  —  you’re 
in  the  database,  but  if  you  want  to 
have  511  refer  to  you,  you’ve  got  to  pay 


us  money. 

“Those  who  pay  us  money,  get  value. 
Those  who  don’t,  don’t,”  he  said. 

This  just-business  approach  is  much 
the  same  Cox  Enterprises  took  in  its 
joint  venture  with  Bell  South  Yellow 
Pages’  publishing  unit,  BellSouth  Ad¬ 
vertising  and  Publishing  Corp. 

As  McKnight  tells  it,  both  parties 
knew  they  could  beat  each  other  up 
over  electronic  Yellow  Pages  or  —  as 
the  so-called  N-11  numbers  finally  be¬ 
came  available  —  they  could  use  each 
other  to  get  ahead. 

“We  had  a  fear  of  a  marketing  war 
with  each  other.  And  each  thought  the 
other  had  a  silver  bullet,”  McKnight 
said. 

And  each,  certainly,  was  coming 
from  a  different  place. 

“We  had  two  business  plans,  two 
styles,  two  agendas.  I  would  tell  you  as 
a  case  study  for  the  big  M.B.A.  schools 
—  use  this  as  an  example  of  how  not 
to  do  an  alliance,”  McKnight  said. 

They  were  a  corporate  odd  couple: 
Cox,  a  loose,  flexible,  try-anything- 
once  kind  of  company.  And  BAPCO, 
as  it  knows  well,  was  not  that  kind  of 
place. 

“BAPCO,  I  think  it’s  fair  to  say,  are 
more  analytical,  button-down,  study  it 
and  do  it  the  right  way,”  he  said. 

But  by  creating  a  joint  venture.  In¬ 
fo  Venture  of  Atlanta,  away  from  their 
parents,  the  two  sides  developed  a  hy- 

(See  Audiotex  on  page  45) 


million  rate 


CONFERENCE  CENTER  details 
newspaper  industry  conferences 
with  program  highlights  and  direct 
registration.  It’s  just  one  of  the  many 
reasons  the  newspaper  industry  is 
congregating  in  greater  numbers  on 
the  E&P  Web  Site.  Stop  by  and 
browse  a  while! 


http://www.mediainfo.coin/edpub 
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In  Brief 


Media  group  to 
battle  governor’s 
attempt  to  ban 
courtroom  cameras 

A  STATEWIDE  MEDIA  group  is 
preparing  to  counter  California  Gov. 
Pete  Wilson’s  effort  to  end  the  broad¬ 
casting  of  trials. 

The  California  First  Amendment 
Coalition  (CFAC)  is  urging  a  careful 
study  of  all  the  factors  involved  in  the 
issue  instead  of  a  “hasty  reaction  to 
conjecture  and  controversy  surrounding 
the  Simpson  case.” 

Just  a  few  hours  after  Simpson  was 
acquitted  in  the  televised  double  mur¬ 
der  trial,  Wilson  called  on  the  Califor¬ 
nia  Judicial  Council  to  ban  TV  cameras 
in  the  courtroom  as  Federal  courts  do. 

There  already  is  fallout  from  the  con¬ 
troversy  surrounding  the  Court  TV 
pool  broadcast  of  the  Simpson  trial. 
The  Los  Angeles  judge  in  the  second 
double-murder  trial  of  the  Menendez 
brothers  has  barred  cameras  from  the 
courtroom.  The  TV  plug  also  has  been 
pulled  in  the  Polly  Klass  kidnap-murder 
trial  in  Northern  California,  and  in  the 
murder  trial  of  singer  Selena  in  Hous¬ 
ton. 

Wilson  wants  the  Judicial  Council  to 
amend  its  Rule  980,  which  allows  TV, 
radio  and  still  cameras  in  the  court¬ 
room  if  the  judge  agrees.  CFAC  has 
named  a  Committee  to  Reform  Rule 
980,  which  is  reviewing  options  to  an 
outright  ban  on  court  cameras.  It  will 
submit  its  views  to  the  Council,  execu¬ 
tive  director  Terry  Francke  said. 

In  the  Simpson  trial,  most  of  the 
print  reporters  there  covered  the  pro¬ 
ceedings  by  TV  monitors  in  the  press¬ 
room  because  of  the  extremely  limited 
media  seating  in  the  courtroom.  Judge 
Lance  Ito  threatened  several  times  to 
shut  off  the  pool  camera  and  once  did 
for  a  short  period  of  time. 

There  also  was  criticism  that  one  rea¬ 
son  the  trial  ran  so  long  was  that 
lawyers  and  Ito  played  to  the  camera 
audience. 

Wilson  picked  up  on  this  theory  in 
recommending  the  closure,  asserting 
that  cameras  create  a  “risk  of  distortion 
of  the  behavior  of  witnesses  and  coun¬ 
sel  alike,  who  cannot  but  be  aware  that 
they  are  being  broadcast.” 


The  governor  warned  further  that 
television  could  contaminate  the  jury 
pool  in  case  of  a  retrial  and  that  jurors 
through  “pillow  talk”  with  spouses  will 
hear  about  evidentiary  motions  outside 
their  presence. 

The  CFAC  980  committee  is  chaired 
by  Bryan  Goebel  of  KFBK  Radio  Sacra¬ 
mento. 

AAJA  to  receive 
journalism  award 

THE  ASIAN  AMERICAN  Journalists 
Association  will  receive  the  University 
of  Missouri  Honor  Medal  for  Distin¬ 
guished  Service  in  Journalism  for  ca¬ 
reer-long  excellence. 

The  medal,  which  will  be  presented 
at  a  Nov.  10  ceremony  at  Missouri 
School  of  Journalism,  is  one  of  the  old¬ 
est  international  awards  in  journalism. 
Previous  recipients  have  included  Wal¬ 
ter  Cronkite,  David  Brinkley,  Turner 
Catledge,  Winston  Churchill  and  He¬ 
len  Thomas. 

Founded  in  1981,  AAJA  encourages 
young  Asian  Americans  to  enter  jour¬ 
nalism,  works  to  foster  the  hiring  and 
advancement  of  Asian  Americans  in 
the  news  business,  and  promotes  fair 
and  accurate  coverage  of  Asian  Ameri¬ 
cans  in  the  media. 

Staff  cuts 
at  two 

California  dailies 

THE  SANTA  ROSA  Press  Democrat 
became  the  second  California  daily 
within  the  past  few  weeks  to  announce 
staff  cuts  because  of  rising  newsprint 
prices  and  the  general  economy. 

Michael  Parman,  publisher  of  the 
New  York  Times  Co.-owned  paper,  said 
8%  of  the  staff  —  34  employees  —  will 
be  separated  through  buyouts  or  layoffs 
with  emphasis  on  the  latter.  Nine  are 
slated  to  be  dropped  on  the  editorial 
side,  he  said.  The  Press  Democrat  has  a 
full-time  equivalent  of  400  employees. 

The  economy  combined  with  the 
cost  of  newsprint  forced  the  downsizing, 
Parman  stated. 

Noting  that  the  paper  has  raised  its 
price  from  250  to  500  and  increased  its 


home-delivery  and  ad  rates,  Parman 
said:  “We  can’t  keep  loading  the  prob¬ 
lem  onto  our  customers.  At  some  point, 
we  had  to  do  something  internally.” 

The  reduction  will  affect  all  depart¬ 
ments,  he  added. 

Earlier,  the  Bakersfield  Californian 
announced  plans  to  chop  its  work  force 
14%  by  mid-November  for  similar  rea¬ 
sons. 

El  Daily  News 
keeps  publishing 

AFTER  SPECULATION  THAT  El 
Daily  News,  the  Spanish-language 
newspaper  published  by  the  New  York 
Daily  News,  would  fold,  its  publishers 
announced  increased  investment  into 
the  four-month-old  newspaper. 

The  publishers  of  El  Daily  News  said 
as  recently  as  two  weeks  ago  that  disap¬ 
pointing  circulation  and  delivery  prob¬ 
lems  might  force  the  newspaper  to 
close.  El  Daily  News  has  a  daily  circula¬ 
tion  of  less  than  15,000. 

But  last  week,  publisher  Fred  Drasner 
announced  an  additional  investment  of 
several  million  dollars,  an  attempt  to 
improve  distribution  and  altering  of  the 
newspaper’s  printing  schedule. 

SIU  j  ^school 
director  named 

DONALD  W.  JUGENHEIMER  will 
serve  as  the  director  of  the  School  of 
Journalism  at  Southern  Illinois  Univer¬ 
sity,  in  Carbondale,  effective  Jan  1. 

Jugenheimer  is  the  current  chair  of 
Fairleigh  Dickinson  University’s  depart¬ 
ments  of  communications  and  speech, 
and  English.  His  appointment  is  subject 
to  ratification  by  the  SIU  board  of 
trustees. 

New  York  weekly 
group  expands 

RESIDENT  PUBLICATIONS  an¬ 
nounced  the  creation  of  its  newest 
newspaper,  the  Queens  (N.Y.)  Resident. 

The  new  weekly  joins  four  sister  con- 
trolled-circulation  newspapers  in  vari¬ 
ous  areas  of  Manhattan. 
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sumer  complaint  column.  Don’t  allow 
“1  got  a  lemon  from  so  and  so,”  or  “The 
clerk  at  so  and  so  was  snotty,”  or  “So 
and  so’s  prices  are  too  high.”  (Allow 
“Garment  prices  in  this  country  [or 
town]  are  too  high,”  but  not  the  specif¬ 
ic  business  or  association.  Allow  the 
opinion  that  waitresses  don’t  deserve 
tips  if  they’re  snotty,  or  “one”  was  snot¬ 
ty  to  me  the  other  day,  but  no  specific 
persons  or  restaurants.) 

Allow  comment  saying  our  electron¬ 
ics  industry  is  getting  its  lunch  eaten 
by  Japanese  companies,  but  not  that  a 
Japanese  brand  should  be  boycotted  or 
a  specific  American  brand  is  inferior. 

•  Allow  thoughtful  comment  on  so¬ 
cial  issues  —  “Too  many  young  people 
use  foul  language  publicly  today,”  but 
not  unfair  generalizations  —  “All  the 
lawyers  in  this  country  are  crooks.” 

Allow  counterpoint  hut  don’t  engen¬ 
der  class,  category  or  race  war,  i.e.  “If 
you  Yankees  don’t  like  it  here,  then  you 
can  go  back  north.” 

•  Use  occasional  editor’s  notes,  for 
example,  to  reiterate  or  correct  or  clar¬ 
ify,  but  never  to  get  the  last  word  or 
belittle  the  reader’s  statements. 

•  Don’t  use  caller  identities  and 
phone  numbers  given  unless  you  check 
them  out. 

•  Decide  where  you  want  to  draw 
the  line  on  testimonials  and  commer¬ 
cial  exposure.  If  someone  wanted  to 
know  where  to  get  something  out  of 
the  ordinary  and  a  caller  answered,  we 
printed  the  answer.  Be  consistent. 

•  Set  up  your  system  to  get  the  items 
in  within  three  days  at  the  most.  Tak¬ 
ing  longer  frustrates  callers  and  gives 
an  old  news  quality  to  the  comments, 
especially  when  they  are  about  current 
events.  When  we  got  landslides  of  calls 
on  a  news  event  or  issue,  we  put  them 
in  a  thematic  column  labeled  the  edi¬ 
tor’s  “Hot  Corner.” 

•  Weed  for  variety  and  balance.  Be 
ready  to  cut  for  balance  when  there  are 
many  similar  calls  on  an  issue  or  a  call- 
in  campaign  starts.  Readers  get  sick  of 
the  repeats. 

•  We  did  partial  cuts  without  com¬ 
punction,  using  ellipses  to  indicate 
cuts.  At  least  the  idea  gets  in  the  pa¬ 
per.  If  the  edited  version  doesn’t  retain 
the  right  sense,  or  this  isn’t  acceptable 
to  your  paper,  cut  it  all. 

•  If,  for  example,  you  feel  it’s  inap¬ 
propriate  to  say  the  President  was  re¬ 
sponsible  for  a  “terrible,  cowardly  act,” 


because  too  many  readers  will  be  of¬ 
fended  by  the  juxtaposition  of  the 
words  “coward”  and  “President,”  and 
the  substance  of  the  criticism  is  still  re¬ 
tained,  cut  “cowardly.” 

In  deciding,  ask  yourself  the  ques¬ 
tion  that  if  your  paper’s  editorial  board 
thought  the  act  cowardly,  would  it 
have  the  wherewithal  to  say  it?  Would 
you  in  your  own  column?  Be  the  ar¬ 
biter  of  what’s  necessary  to  be  said  and 
what’s  inappropriate  for  the  sensibility 
of  your  community. 

•  We  allowed  a  bit  more  vehement 
opinion  when  it  came  to  national  is¬ 
sues  or  congressional  and  presidential 
politics.  But  again,  assuming  you 
agreed  with  it,  if  you  wouldn’t  say  it, 
don’t  let  them.  You  have  to  answer  for 
it. 

•  Don’t  let  them  name-call,  charac¬ 
ter  assassinate  or  make  unwarranted 
claims.  Don’t  allow  any  claims  that  you 
cannot  document  for  whatever  reason, 
especially  if  you  just  don’t  have  the 
time  to  check  them  out.  Create  a  hold 
file  to  check  these  out  if  you  think 
they  warrant  it. 

Sometimes  checking  is  just  a  matter 
of  a  quick  call.  Sometimes  we  even 
printed  unfounded  rumors  when  the 
officials  contacted  thought  it  was  a 
good  idea  to  run  it  with  the  right  infor¬ 
mation  included  to  clear  things  up,  to 
dispel  rumors. 

It  would  go  with  an  editor’s  note  al¬ 
lowing,  for  example,  school  officials  to 
answer  a  reader’s  question,  saying  that 
no,  Friday  is  definitely  not  an  excused 
day  off  for  high  school  seniors  and 
what  will  happen  to  them  if  they  do 
skip.  (The  seniors  will  then  decry  the 
policy  in  more  call-ins.)  Only  do  this 
for  clarification,  though,  not  last 
words. 

While  you  may  not  print  some  calls, 
you  will  want  to  pass  many  of  those  to 
the  news  team  to  check  out.  We’ve  had 
some  great  stories  from  calls  we 
wouldn’t  use  at  first.  Government  and 
corporate  employees,  as  well  as  con¬ 
cerned  citizens,  call  in  anonymously 
and  made  allegations  they  wouldn’t 
otherwise  give  you.  These  were  com¬ 
ments  we  would  never  have  printed  be¬ 
fore  investigating,  but  sometimes  even 
initially  unbelievable  ones  panned  out. 

I  used  to  hear  people  say,  “Hey,  call 
Sounding  Off.”  If  you  begin  a  call-in 
column,  readers  —  even  many  who  say 
they  hate  the  column  —  will  begin 
diving  into  the  paper  for  it  every  day. 
They  can’t  stay  away. 

They  just  have  to  know  what  was 


said  about  what  or  whom. 

Another  plus  is  that  the  column 
adds  wit  and  humor  to  your  paper, 
something  woefully  missing  in  many 
newspapers.  There  are  some  wonder¬ 
fully  funny  and  witty  readers  out  there. 

There  will  also  be  some  poignant 
comments  and  some  genuine  pleas  for 
help,  some  of  which  you  may  address 
in  news  stories.  The  column  is  a  good 
conduit  from  the  community.  We  iden¬ 
tified  many  needy  causes  —  and  got  a 
heads-up  on  a  few  scams,  too. 

Once,  a  very  respectful  reader  asked 
if  there  wasn’t  some  way  a  ghastly 
junkyard  (my  adjective)  along  one  of 
our  major  roads  might  be  “rearranged” 
to  look  more  pleasing.  I  printed  it  and 
a  fellow  purporting  to  be  the  owner 
called  up  demanding  to  know  who 
made  the  comment.  “I’ll  shoot  the 
SOB,”  he  said. 

I  told  him  I  didn’t  know,  but  I 
thought  it  was  very  respectfully  put, 
and,  in  fact,  it  was  really  me  who  was 
saying  it. 

I  added  that  I  drove  by  it  all  the 
time  and  it  was  indeed  an  awful  eye¬ 
sore  that  we  all  had  to  look  at. 
Couldn’t  something  be  done?  I  fully  ex¬ 
pected  him  to  say  then  he  would  shoot 
me,  but  he  mumbled  something  about 
knowing  who  it  was,  anyway. 

Two  weeks  later  it  was  cleaned  up, 
though  I  don’t  guarantee  that’s  the  way 
it  always  happens.  Allowing  such  a  call 
may  require  an  editor  to  stick  his  or 
her  neck  out  sometimes. 

Papers  can  also  use  the  call-in  line 
to  solicit  readers  for  a  number  of  pur¬ 
poses,  from  responding  to  specific 
questions  to  commenting  on  proposed 
ordinances.  It  can  be  a  corner  of  a 
concern  to  teens  sometimes.  You  can 
also  do  “best  of”  columns  or  note  the 
calls  that  led  to  important  stories  or 
significant  civic  changes.  Doubtless 
there  are  other  uses. 

One  last  anecdote  for  the  critics: 
Another  editor  once  tore  into  me  in  a 
forum  for  allowing  what  he  called 
anonymous  comments.  I  asked  him  if 
he  believed  in  fortunetelling.  “Of 
course  not,”  he  snapped.  Is  it  then  re¬ 
sponsible  to  run  an  astrology  column 
in  your  paper,  I  asked,  knowing  he  did. 

The  truth  of  anonymous  call-in 
columns  is  simple:  Readers  love  them, 
and  editors  who  want  to  use  them 
must  take  responsibility  for  the  com¬ 
ments  themselves  and  be  willing  to  do 
consistent,  vigorous  editing  to  that 
end.  The  reader  rewards  are  thereby 
the  column  load. 
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was  not  mentioned  in  the  headline  and 
why  it  was  taken  out  of  the  lead. 

“That  is  an  internal  matter,”  Finney 
said. 

Newsroom  revolt 

But  that  question  has  been  asked  re¬ 
peatedly  by  reporters  in  the  World-Her- 
ald  newsroom. 

It  was  the  main  topic  of  the  Jan.  25 
session  of  the  World'Herald  journalists, 
who  hold  weekly  meetings  to  discuss 
philosophical  and  ethical  issues. 

The  reporters  at  the  meeting  had 
heard  the  World-Herald  had  killed  an 
enterprise  story  on  Husker  players  who 
had  scrapes  with  the  law. 

They  were  worried  about  the  impact 
the  decision  would  have  on  the  paper’s 
reputation.  A  radio  talk  show  host  had 
mentioned  the  paper  had  been  working 
on  the  piece. 

When  the  meeting  was  over,  the  re¬ 
porters  went  back  to  their  terminals 
and  sent  out  a  computer  “call  to  arms” 
memo. 

“Few  of  us  know  exactly  what  the 
story  is  and  why  it  didn’t  run,  or  hasn’t 
run  yet,”  the  memo  said.  “It  is  fairly 
widespread  knowledge,  both  in  the 
newsroom  and  beyond,  that  the  story 
was  in  the  works  .... 

“The  hope  was  expressed  that  the 
editors  would  feel  this  matter  warrants 
an  explanation  to  the  staff  of  what  the 
story  was,  whether  it  had  been  killed  or 
held,  why  it  was  being  killed  or  held, 
who  made  the  decision  . . .  and  whether 
Tom  Osborne,  Bill  Byrne  [Nebraska 
University  athletic  director]  or  anyone 
else  associated  with  the  team  communi¬ 
cated  with  any  executive  before  the  de¬ 
cision  was  made. 

“The  view  was  expressed  that  the 
commitment  the  news  staff  has  shown 
to  this  paper  entitles  the  staff  to  an  ex¬ 
planation  of  such  a  decision.” 

Flannery  goes  to  the  top 

On  Jan.  27,  with  his  investigation  on 
a  journalistic  life  support  system,  Flan¬ 
nery  met  with  Gottschalk. 

“I  went  to  see  him  to  talk  about  the 
story,”  said  Flannery,  while  declining  to 
disclose  what  the  two  men  discussed.  “I 
don’t  know  what  he  did  after  that.” 

But  one  week  later,  on  Saturday,  Feb. 
4,  it  finally  got  into  print. 

Gottschalk  said  he  had  nothing  to  do 
with  dislodging  the  story  from  a  kill  file. 

“Jim  and  I  spoke  about  how  the  polls 


were  conducted  and  whether  they  were 
fair  and  accurate,”  he  explained.  “I  am 
not  surprised  that  employees  might 
speculate  on  how  editing  decisions  are 
made.  They  do  that  all  the  time.” 

The  World-Herald  publisher  noted 
that  football  coaches  are  always  calling 
up  newsrooms  to  complain  about  some¬ 
thing. 

“Anyone  who  is  suggesting  that  our 
news  integrity  was  discredited  is  making 
a  mistake,”  he  said.  “The  important 
thing  is  that  the  story  ran.” 

The  leak 

The  details  of  Osborne’s  successful 
power  play  did  not  surface  until  early 
last  April  when  Flannery  gave  a  guest 
lecture  in  the  reporting  journalism  of 
Nebraska  journalism  professor  Alfred 
Pagel. 

Flannery  was  instructing  the  students 
on  the  proper  use  of  quotes  when  he 
offhandedly  mentioned  the  problems 
he  was  having  with  his  story. 

“He  suddenly  looked  sad,”  recalled 
DeDra  Janssen,  a  22-year-old  senior 
who  was  in  the  class. 

“He  looked  discouraged,  and  tired,” 
she  said.  “He  was  upset  because  the  ed¬ 
itors  had  buried  the  best  part  of  his  sto¬ 
ry” 

Janssen,  associate  news  editor  of  the 
Daily  Nebraskan,  and  an  intern  last 
summer  at  the  World-Herald,  demand¬ 
ed  to  know  why  Flannery  had  not 
fought  harder  to  maintain  the  integrity 
of  his  story. 

“He  said  he  wouldn’t  talk  about  it,” 
Janssen  recalled. 

“It  upset  me  as  a  journalist  that  you 
can  uncover  something  and  that  a 
newspaper  would  bury  it.” 

Janssen  and  several  other  Daily  Ne¬ 
braskan  reporters  who  sat  in  on  the 
class  brought  Flannery’s  partial  tale 
back  to  their  newsroom,  but  didn’t  fol¬ 
low  it  up. 

“It  was  an  interesting  piece  of  infor¬ 
mation  that  we  didn’t  have  the  re¬ 
sources  to  go  after  at  the  time,”  said  Jeff 
Zeleny,  who  was  the  Daily  Nebraskan 
editor  last  spring.  But  it  certainly  wasn’t 
because  we  were  afraid  to  go  after  the 
World-Herald.” 

Kathryn  Reith,  the  director  of  public 
information  for  the  NCAA,  said  Os¬ 
borne  wasn’t  breaking  any  rules  by 
fighting  to  keep  an  unfavorable  story 
from  being  published  during  the  high 
school  recruiting  period. 

“There  are  no  specific  rules  on  what 
coaches  can  say  to  the  media,”  Reith 
said. 
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los,  Novedades  de  Acapulco,  was 
named  secretary.  Andres  Garcia  Gam¬ 
boa,  Novedades  de  Quintana  Roo, 
Cancun,  Mexico,  was  named  chairman 
of  the  executive  committee,  succeeding 
Roberto  Suarez  of  El  Nuevo  Herald, 
Miami. 

The  next  mid-year  board  meeting  of 
lAPA  will  be  held  in  Costa  Rica, 
March  23-26. 

The  52nd  general  assembly  will  be 
held  at  the  Ritz  Carlton  Huntington, 
Pasadena,  Calif.,  Oct.  5-9. 

Gay  press  threats 

GAY  AND  LESBIAN  reporters  face  a 
worldwide  pattern  of  press  freedom  vio¬ 
lations,  according  to  a  new  report  by 
the  Committee  to  Protect  Journalists. 

CPJ  found  a  number  of  tools  are  be¬ 
ing  used  by  state  and  local  authorities 
to  silence  gay  and  lesbian  journalists, 
and  to  censor  news  outlets  covering  gay 
and  lesbian  issues. 

Some  of  those  include:  bans  on  the 
“promotion”  of  homosexuality,  broadly- 
worded  obscenity  and  pornography 
statutes,  and  the  creation  of  “pink  lists” 
of  known  homosexuals,  which  police 
have  used  to  threaten  gay  journalists 
with  prosecution  for  crimes  they  did 
not  commit. 

Employee  honored 

BRYAN  WILLIAMS,  THE  director  of 
operations  for  all  Capital  Cities/ ABC 
Inc.  Southern  California  shoppers,  re¬ 
ceived  an  Industry  Excellence  Award  by 
the  United  States  Postal  Service  recent¬ 
ly- 

The  award  recognizes  individuals  and 
companies  that  create  opportunities 
that  make  company  operations  and  the 
Postal  Service  more  efficient. 

“Phantom  Rider” 
honored  by  SPTA 

THE  SOUTHEASTERN  Pennsylvania 
Transportation  Authority  will  honor 
the  Philadelphia  Daily  Nevus'  “Phantom 
Rider.”  The  25  year-old  Phantom  Rider 
column,  written  by  a  Daily  Nevus 
staffer,  gives  first-person  insights  into  is¬ 
sues  surrounding  public  transit  in  the 
Philadelphia  region. 
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both  of  which,  studies  increasingly  show,  narrow  blood  ves¬ 
sels  and  can  lead  to  chronic  stress  syndrome. 

“What  happens  in  a  newsroom  is  your  blood  vessels  stay 
narrow  —  and  never  get  a  chance  to  relay,”  he  said. 

“You  put  a  normal  person  in  front  of  a  computer  for  15 
minutes,  and  that  person’s  blood  vessels  will  constrict  sev¬ 
enty  percent.  We  can  document  that  with  EKG  [heart  mon¬ 
itors],”  Hammesfahr  said. 

When  a  journalist  is  below  the  30%  size  threshold,  the 
damage  is  that  much  worse.  In  his  own  practice,  he  traced 
the  rapid  intellectual  decline  of  a  13 -year-old  former  honors 
student  to  her  introduction  to  computers. 

“When  we  put  her  in  front  of  a  computer,  her  brain  scan 
was  exactly  like  that  of  someone  with  Alzheimer’s  [disease],” 
he  said. 

The  first  thing  journalists  should  do,  he  said,  is  get  eye¬ 
glasses  with  polarized  lens,  which  stops  the  effect. 

The  rotating  shifts  that  many  journalists  must  endure  also 
play  havoc  with  their  health,  Hammesfahr  said. 

“You  know  doctors  when  they  are  doing  their  internships 
have  rotating  shifts,  and  it’s  really  rough,”  he  said.  “But  that 
only  lasts  for  a  year  or  two  years.  You  guys  have  these  rotat¬ 
ing  schedules  that  continue  for  years,  sometimes  all  your  ca¬ 
reers.  And  your  body  can’t  handle  that.” 

Coffee  and  cigarettes  also  narrow  blood  vessels,  exacer¬ 
bating  the  effects  of  the  electronics  and  disrupted  sleep.  An¬ 
other  journalist’s  favorite,  alcohol,  leeches  vitamins  from  the 
body,  even  if  it  is  not  used  in  amounts  that  cause  its  more 
famous  damages. 

In  addition  to  modifying  work  schedules  and  dietary 
habits,  Hammesfahr  recommends  journalists  take  big  doses 
of  vitamins  —  especially  B-complex  vitamins  —  in  the 
amounts  typically  found  in  over-the-counter  tablets  for 
pregnant  women. 

SPJ  sides  with 

free-lancers  in  online  dispute 

IN  THE  DISPUTE  over  who  owns  the  rights  to  online  use  of 
free-lance  articles,  the  Society  of  Professional  Journalists  is 
siding  with  free-lancers. 

“The  Society  of  Professional  Journalists  condemns  efforts 
to  deny  free-lancers  the  legitimate  secondary  rights  to  their 
work  and  commits  itself  to  closely  monitor  proposed  guide¬ 
lines  for  the  National  Information  Infrastructure  as  it  per¬ 
tains  to  free-lance  journalists  and  copyright  protection  in  cy¬ 
berspace,”  stated  a  resolution  adopted  at  the  society’s  86th 
convention  in  St.  Paul. 

Though  the  resolution  does  not  mention  the  New  York 
Times  by  name,  it  was  clearly  inspired  by  that  newspaper’s  an¬ 
nouncement  July  20  that  it  will  not  pay  extra  to  free-lancers 
for  republishing  their  material  in  any  form,  including  elec¬ 
tronic  delivery. 

“The  paper’s  position  on  this  is  unambiguous,”  a  Times 
memo  declared.  “If  someone  does  not  sign  an  agreement  [giv¬ 
ing  up  those  republication  rights],  he  or  she  will  not  he  pub¬ 
lished  in  the  newspaper.” 

That’s  wrong,  says  the  SPJ  resolution,  which  was  adopted 
unanimously. 

“Free-lance  journalists  should  control  the  disposition  of 
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Harte-Hanks  Comm.  (NY) 

29.00 

28.625 

18.75 

Knight-Ridder  Inc.  (NY) 

57.25 

57.25 

50.375 

Lee  Enterprises  Inc.  (NY) 

40.625 

41.625 

33.25 

McClatchy  Newspapers  Inc.  (NY) 

19.875 

20.25 

23.375 

Media  General  Inc.  (AM) 

29.75 

31.75 

28.25 

Multimedia  Inc.  (NDQ) 

44.375 

44.125 

29.25 

New  York  Times  Co.  (AM) 

29.75 

30.00 

22.125 

Pulitzer  Publishing  Co.  (NY)  # 

46.125 

46.00 

25.875 

E.W.ScrippsCo.  (NY) 

34.875 

36.00 

30.25 
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11.125 
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News  Corp.  Ltd.  (c)  (d) 

20.125 

20.75 

16.208 

Pearson  Ltd.  (b) 
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Quebecor  Inc.  Class  A  (a) 
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20.25 
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Reuters  Holdings,  ADR  (c) 
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Southam  Inc.  (a) 
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14.75 
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Thomson  Corp.  (a) 

17.125 

17.875 

16.25 

Toronto  Sun  Publishing  Corp.  (a) 

11.625 

11.50 

14.00 

Torstar  Corp.  (a) 

21.875 

23.375 
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(a)  Quotes  are  in  Canadian  dollars 
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(c)  Quotes  are  in  U.S.  dollars 

(d)  Adjusted  for  2  for  1  stock  split  —  November  1 8,  1994 

Prepared  for  E&P  by  Schroder  Wertheim  &  Co.  Inc. 


the  electronic  publishing  rights  to  their  works,  and  at  the 
very  least  be  free  to  negotiate  for  additional  remuneration  for 
the  non-exclusive  rights  to  such  reuse  of  their  work,  much 
like  songwriters  and  television  scriptwriters  receive  royalties 
each  time  their  works  are  aired,”  said  the  resolution  written 
by  the  Press  Club  of  Long  Island  (N.Y.)  chapter. 

Land  appreciation 

THE  BALTIMORE  SUN  and  the  Maryland  Department  of 
Natural  Resources  recently  cosponsored  Public  Lands  Appre¬ 
ciation  Day  to  encourage  people  to  volunteer  to  help  repair 
public  recreation  sites. 
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Code 

Continued  from  page  1 1 

demonstrates  delegates  had  plenty  of 
time  to  consider  the  revision  —  dis¬ 
missed  the  Northern  California  draft. 

“It  is  ambiguous,  it  is  esoteric,  it 
does  not  tell  you  what  you  need  to 
know  to  be  a  journalist  in  the  1990s 
and  beyond,”  Smith  said. 

Another  code  was  offered  by  ChicU' 
go  Tribune  environmental  writer  Casey 
Bukro,  who  has  campaigned  for  years 
to  include  in  the  SPJ  code  provisions 
to  censure  unethical  journalistic  ac¬ 
tions. 

“The  SPJ  code  of  ethics  should  sing 
and  inspire.  The  task  force  ethics  code 
reads  like  a  legal  document,”  said 
Bukro,  who  added  that  the  committee’s 
code  meant  SPJ  would  remain  “an 
ethics  wimp.” 

Both  the  Northern  California  pro¬ 
posal  and  Bukro’s  code  were  offered  as 
formal  amendments  replacing  the  com¬ 
mittee’s  code  —  and  both  were  voted 
down. 

Delegates  also  rejected  the  vast  ma¬ 
jority  of  27  other  amendments  pro¬ 
posed  for  the  committee’s  code. 

Contract 

Continued  from  page  32 

industry  is  in  transition.” 

As  far  as  the  first-year  wage  increase, 
there  would  be  a  lump-sum  payment  of 
$2,000  to  every  full-time  Guild  em¬ 
ployee,  Havlicek  explained,  noting 
that  some  part-timers  would  get  the 
same  amount  and  others  less,  depend¬ 
ing  on  the  number  of  hours  they  work. 

The  Post  offered  to  give  staffers  the 
money  in  the  form  of  a  401  (k)  pay¬ 
ment,  which  is  tax  deferred.  Each 
Guild-covered  employee  could  choose 
to  take  all  or  a  percentage  of  the  mon¬ 
ey,  and  the  paper  would  match  4%,  as 
it  does  for  the  plan  generally. 

In  the  second  and  third  years  of  the 
contract,  the  increase  would  be  $25  a 
week,  although  the  two  sides  cannot 
agree  when  that  would  go  into  effect. 

Havlicek  said  management  believes 
“these  folks  are  professionals  who  are 
very  fairly  and  reasonably  compensat¬ 
ed”  and  to  call  the  paper’s  proposal 
“punitive  and  insulting,  the  only  thing 
I  can  say  is  I  think  it’s  irrational  and 
terribly  unrealistic,  given  the  circum¬ 
stances  the  Post  and  other  newspapers 
are  looking  at  over  the  next  three 
years.” 


Havlicek  said  reducing  the  auto 
mileage  by  4^  was  not  punitive,  as  the 
Guild  has  charged. 

“The  reason  we  proposed  that  is 
that  everyone  else  at  the  Post  gets  thir¬ 
ty  cents,”  he  said.  “Thirty  cents  is  the 
maximum  allowed  tax-free  by  the  IRS. 
The  difference  is  four  taxable  cents  per 
mile.  Thirty  is  what  [publisher]  Don 
Graham  gets,  thirty  is  what  the  electri¬ 
cians  get  and  everyone  else  in  the 
building.” 

If  the  two  sides  cannot  reach  an 
agreement,  “we’re  seeing  the  possibili¬ 
ty  of  unilateral  implementation,” 
Havlicek  said,  adding  that  “the  Post 
doesn’t  want  to  do  that.  It  wants  to 
reach  an  agreement.” 

However,  if  the  Guild  refuses  to 
meet,  Havlicek  said  the  Post  will  file 
charges  with  the  National  Labor  Rela¬ 
tions  Board. 

“We  would  rather  take  the  Guild  to 
the  NLRB  than  implement  [the  con¬ 
tract]  unilaterally,”  he  said.  “But  at 
some  point,  the  Post  will  have  to  make 
a  decision  about  what  to  do  about  the 
impasse.  We  want  to  be  patient  and 
meet  and  get  an  agreement,  if  at  all 
possible.” 

Audiotex 

Continued  from  page  39 

brid  corporate  culture,  McKnight  said. 

“We’ve  taken  the  worst  of  the  cul¬ 
ture  [Cox]  has  and  thrown  it  away,  and 
we’ve  taken  the  worst  of  their  ‘let’s  an¬ 
alyze  everything  till  the  cows  come 
home’  ways  and  thrown  that  out,”  he 
said. 

“The  glue  that  holds  us  together  is 
we  have  knowledge  parity,”  McKnight 
said. 

And  a  strong  prenuptial  agreement, 
he  quickly  added.  McKnight  compares 
the  joint  venture  to  a  marriage  in 
which  the  couple  is  given  a  beautiful 
house  at  the  wedding  —  and  told  it 
will  be  simply  burned  down  if  there  is  a 
divorce. 

In  early  October,  Info  Venture  made 
its  first  significant  change  in  the 
arrangement  by  bringing  on  an  entirely 
new  sales  force  schooled  neither  in  the 
newspapers  or  Yellow  Pages. 

“One  of  the  things  we’ve  learned  is 
if  it’s  going  to  be  what  you  want  it  to 
be,  the  print  sales  force  is  not  what  you 
want,”  McKnight  said. 

In  part,  that’s  because  the  typical  511 
user  is  a  stranger  to  print,  McKnight 
says. 


“[Print]  decision-makers  are  usually 
white  men  over  50  and  their  first  ques¬ 
tion  is,  who  would  use  this?”  McKnight 
said.  “And  the  answer  is  —  not  you, 
bud. 

“Our  caller  is  not  our  core  product 
reader,”  he  said. 

“Nearly  three-quarters  —  seventy- 
two  percent  —  are  between  the  ages  of 
18  and  34  and  earn  less  than  $50,000. 
But  they  are  your  future  consumers. 
They  are  developing  loyalty.” 

And,  according  to  Info  Venture’s  re¬ 
search,  they  like  the  service:  89%  pro¬ 
claim  themselves  satisfied,  and  fully 
91%  say  they  intend  to  use  511  to  make 
some  kind  of  purchase. 

For  newspapers,  McKnight  said,  au¬ 
diotex  alliances  can  be  eye-opening. 

“We  were  stunned  —  and  we  remain 
stunned  —  today,  to  the  consumer  re¬ 
sponse,  to  audiotex  with  no  promo¬ 
tion,  no  marketing  and  .  .  .  little  vi¬ 
sion,”  McKnight  said. 

TimesLink  to 
move  off  Prodigy, 
onto  the  Web 

THE  LOS  ANGELES  Times  is  plan¬ 
ning  to  move  TimesLink,  its  online  in¬ 
teractive  service,  to  Internet’s  World 
Wide  Web  in  early  1996. 

TimesLink  currently  is  carried  exclu¬ 
sively  on  the  Prodigy  network. 

Times  publisher  Richard  T.  Schlos- 
berg  III  attributed  the  change  to  the 
rapid  rise  in  the  popularity  of  the  Web 
and  the  opportunities  it  provides  for 
reaching  a  wider  audience. 

Launched  in  October  1994,  Times¬ 
Link  has  21,000  subscribers. 

When  it  moves  to  the  Web,  Times¬ 
Link  may  be  renamed  but  will  continue 
to  include  the  content  of  the  daily  pa¬ 
per,  access  to  archives  of  past  articles, 
information  on  Southern  California  en¬ 
tertainment,  sports,  and  advertising, 
communication  links  to  Times  staffers, 
and  special  packages  of  themed  infor¬ 
mation. 

Schlosberg  said  much  of  the  content 
will  be  free  to  users  but  some  special 
features,  such  as  access  to  Times  files, 
will  require  a  fee. 

The  publisher  noted  also  that  the 
transfer  to  the  Web  will  result  in  the 
elimination  of  22  of  TimeLink’s  44  cur¬ 
rent  staff  and  contract  positions.  Full- 
timers,  he  added,  will  be  offered  other 
jobs  at  the  Times. 
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E&P  will  audio  broadcast  key  events  from  the  conference  via  our  Internet 
Web  Site.  Presentations  also  will  be  archived  for  audio  on  demand.  Go  to  the 
“Conference  Center”  dn  our  Wrf)  Site  for  a  complete  schedule. 
http://www.mediainfoxom/edpub 


on^&P  s  Web  Site! 


Steve  Outing  will  be  reporting  live  from  Zurich.  His  daily  column,  Stop  The 
Presses!,  can  be  accessed  through  the  Home  Page  of  Editor  &  Publisher 
Interactive.  Conference  highhghts  and  commentary  will  keep  you  informed 
and  involved.  http://www.m^ainfo.com/edpub 
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CHILDRENS 


"DEAR  WISHUPONS" 

AN  ADVICE  COLUMN  FOR  KIDS 
(800)  484-6339  x2425 
(805)  949-0598 


FEATURES  AVAILABLE 


SPORTS  MEMORABILIA  COLUMN. 
Experienced  sports  writer  offers  weekly 
column  to  interested  publications.  Will 
offer  pullouts  and  localize  to  appeal  to 
readers.  Call  (818)  967-1049. 


HOME  IMPROVEMENT 


ON  THE  HOUSE  is  a  weekly  syndicated 
calumn  written  for  AP  Newsfeatures  by 
veteran  builders  James  &  Morris  Carey. 
ON  THE  HOUSE  affers  money-saving 
tips  on  building,  remodeling  &  repair¬ 
ing  homes.  Each  calumn  is  accom¬ 
panied  by  an  instructianal  graphic  and 
Q  &  A  section  for  reader  involvement. 
Call  (800)  REPAIR  IT  for  free  samples. 


NEWSPAPER  APPRAISERS 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
123  NW  13th  St.,  Suite  214-8 
Boca  Raton,  FL  33432 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
P.O.  Box  1088,  Troy,  AL  36081 
(334)566-7198 
Fax  (334)  566-0170 


KEVIN  BRIAN  KAMEN  &  CO. 
Accurate  Appraisals/Negotiations 
Comprehensive  evaluations  worldwide 
(516)  379-2797/(81 3)  786-5930 


SOUTHERN  NEWSPAPERS,  INC. 
Experienced  in  confidentiality  and 
accuracy  and  detail,  reasonable  prices. 
Contact  Dick  Smith,  president,  108 
Jane  Cove,  Clarksdale,  MS  38614, 
phone  (601)  627-7906,  Fax  (601) 
627-79063*. 


NEWSPAPER  BROKERS 


625  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton,  N. England  (617)  545-6175 
Wren  Barnett,  South  (704)  698-0021 
Ron  Holla,  Canada  E.  (613)  525-1666 


Everyone's  got  something  to  hide  except 
for  me  and  my  monkey. 

John  Lennon 


WARNING:  "IN  A  NUTSHEU'  may  be 
hazardous  to  your  readers'  health. 
Thousands  hove  already  died  laughing. 
Award-winning,  700  wards,  weekly. 
Free  samples,  rates. 

Barbara  Naness, 

1 1 9  Washington  Avenue, 

Staten  Island,  NY  10314, 
(718)698-6979. 


LUCKY  NUMBERS 


FORTUNE  COOKIES 
All  Birthdotes 

Daily  -  Camera  Ready  -  Free  Trial 
Time  Data  (800)  322-5101 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Bax 
4433,  Middletown,  NY  10940; 

(914)  692-4572.  Fax  (91 4)  692-831 1 . 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 


SYNDICATION  SERVICES 


Travel  Theater  Restaurant  Wine 
Camputer.  Reviews,  Columns,  Features 
http://  punchin.com  or  (212)  755-4363 


CLASSIFIED  ADVERTISING  DEADLINES 

IN-COLUMN  ADVERTISEMENTS 
Tuesday  noon  (EST)  for  following  Saturday  issue 

CLASSIFIED  DISPLAY 

Friday  5pm  (EST)  8  days  prior  to  publication 


NEWSPAPER  BROKERS 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)  566-0170. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


KEVIN  BRIAN  KAMEN  &  CO 
2355  Pershing  Blvd. -Suite  301 , 
Baldwin,  NY  1 1 51 0.  New  York  (516) 
379-2797/Tampa  (81 3)  786-5930. 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fox  (404)  233-2318 
Lan  W.  Williams 


MEL  HODEa,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(909)  626-6440  Fox  (909)  624-8852 


MICHAEL  D.  LINDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  81 3-9344 


PHIIilPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,VA  22 11 6-3308 
(703)  846-8410  Fax  (703)  846-8406 


NEWSPAPER  BROKERS 


Please  call  to 
discuss  your 
options  in  a  sale 

Appraisal  for 
estate,  ESOP, 
partners,  bank, 
tax,  stock,  assets 


Appraisal 

& 

Brokerage 

BOLITHO-CRIBB 

&  Associates 


John  T.  Cribb  1  Annette  Park  Drive,  Bozeman,  MT  59715  406'586-6621 


NEWSPAPER  BROKERS 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fox  (214)  520-6951 


SOUTHERN  NEWSPAPERS,  INC. 
Dick  Smith,  President 
108  Jane  Cove-Clarksdale,  MS  38614 
(601 )  627-7906  Fax  601  -627-79063* 
W.C.  Shoemaker- Jerry  Mooney 
P.O.  Box  457,  Kosciusko,  MS  39090 
(601 )  289-2004  or  (800)  890-4706 
Fox  (601)  289-3254 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-71 96 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


26  YEAR  OLD  Catholic  Weekly  For 
Sale.  Based  in  Albuquerque,  NM. 
$50K  net/year.  Very  expandable. 
Needs  Marketing  Type.  $130K  cash 
only.  (505)  281-2888,  leave  messoge. 


ACTIVE  SPORTS,  HEALTH  AND  FIT¬ 
NESS  monthly  news  magazine.  Mid- 
Atlantic  area,  $275,000  gross  annual 
sales,  7  years  established.  Contact 
Ryan  &  Wetmore,  PA.,  Call  Mike  Wet- 
more,  (301)585-0506. 


FLORIDA:  Two  small  weeklies,  shopper, 
$750,000,  terms;  Small  island  weekly, 
$75,000,  terms.  Beckerman  Assoc., 
(813)971-2061. 


GOLDEN  OPPORTUNITIES:  Newspapers 
(or  sale,  weeklies  large  and  small.  Bill 
Berger,  Associated  Texas  Newspapers, 
Inc.,  1801  Exposition,  Austin,  TX 
78703.  (512)  476-3950. 

The  death  of  dogma  is  the  birth  of  reality. 

Immanuel  Kant 
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NEWSPAPERS  WANTED 


NEWSPAPERS  WANTED 


ANNOUNCEMENTS 

“newspapers  for  sale 


NEWSPAPERS  FOR  SALE 

TN  -  weeklies.  Ideal  owner-operator 
situations  close  to  major  metro. 
CAROLINAS  -  weekly  group  with  cen¬ 
tral  printing  plant.  Wren  Barnett,  W.B. 
Grimes,  (704)  698-0021. 

TWO  FAMILY-OWNED  Weekly  news¬ 
papers  and  one  area  shopper.  All 
located  in  metropolitan  county  in 
southwest  Missouri.  Grossing  about 
200K.  Owners  retiring.  Great 
opportunity  for  energetic  couple. 

Call  (41 7)  751  -2322  or  (41 7)  742-3900. 


WEEKLY  SHOPPER  in  a  Sierra  Nevada 
resort  area.  25,000  population;  9,000 
circulation.  Profitable.  $95,000;  terms 
OAC.  (619)446-6794. _ 

ZONE  6  COUNTY  SEAT  exclusive 
weekly.  Gross  $500K-t-  in  '95.  Fast¬ 
growing  resort  retirement  and  industrial 
area.  Reply  to  Box  07581,  Editor  & 
Publisher. 


AMERICAN  PUBLISHING  COMPANY  is 
aggressively  seeking  newspaper  acquisi¬ 
tions  with  circulations  of  5,000  or 
greater.  APC  is  owner/operator  of  420 
publications,  including  1 1 2  daily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  are  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 
1006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 


AWARD-winning  Midwest  newspaper  | 
group  seeks  to  add  paid  newspapers  to 
its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 

All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  071 48,  Editor  &  Pub¬ 
lisher. 


NEWSPRINT  FOR  SALE 


ROLLS  Aa  SIZES  30#- 28# 
BEHRENS  INTERNATIONAL,  CAUF. 
(714)  644-2661,  Fax  (714)  644-0283 


Editor  &  Publisher:  The  communication  link  of  the 
newspaper  industry  every  week  since  1884. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lens  mfg.  since  1968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Carlbom 
CKOptical  (310)  372-0372. 

MAILR(X)M 

GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527-1668  or  (214)  869-2844. 


PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-581 7  Fax  (770)  590-7267 

Refurbished  odd  on  pockets 
MUaER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 

Call  MidAmerica  Graphics  at 
(800)  356-4886. 

USED  MAILROOM  EQUIPMENT 

Standlee  and  Associates,  Inc. 

(407)  273-5218  Fax  (407)  273-901 1 


PRESSES 


FOR  SALE 

4- 10  Unit  Harris  V-15D  w/2  JF4  com¬ 
mercial  folders, 

AVAIIABLE  IMMEDIATELY!! 

6-Unit  Harris  V-1 5A,  w/JF7  folder 
1976/1978 

2  3-Unit  News  King  presses 

5- Unit  Harris  V-22  w/JF4  folder 

1  Rebuilt  Community  floor  unit  1 976, 
IMMEDIATE  DEUVERYII 
4  Pocket  McCain  Speedbinder 
1  "105"  Count-o-veyor 
WE  WANT  TO  BUY  YOUR  EXCESS 
PRESS  EQUIPMENT! 

GLOBAL  GRAPHICS,  INC. 

(91 3)  541  -8886  Fax  (91 3)  541  -8960 

FOR  SALE 

Harris  N-845,  22  3/4",  7-units,  RBC-2 
Harris  N-845,  3  add-on,  22  3/4" 

Goss  Urbanite,  22  3/4",  2  units  1000, 
add-on 

Goss  Metro,  5  units,  22  3/4",  2:1  folder 
Goss  Metro,  2  units  add-on,  22  3/4" 
Goss  Suburban,  10  units,  2  folders,  22" 
BELL  CAMP,  INC. 

(201 )  492-8877  Fax  (201 )  492-9777 


PRESSES 


PRESS  EQUIPMENT 

GOSS  MAGNUM,  like  new,  21",  w/4- 
high,  Enkel,  &  much  more.  Excellent  con¬ 
dition. 

8-unit  GOSS  COMMUNITY  w/SC 
(older  &  u.f. 

7-unit  GOSS  COMMUNITY,  22"  cut-off, 
with  2  SSC  folders  -  1987. 

3-Unit  GOSS  COMMUNITY,  grease 
lubricated. 

3- unit  GOSS  COMMUNITY,  22  3/4". 
2-unit  GOSS  COMMUNITY,  22  3/4", 
1980. 

1  -unit  GOSS  COMMUNITY  with  SC 
folder,  1975. 

Add-on  GOSS  COMMUNITY  units  - 
floor  position  or  converted  to  stacked 
position,  folders  &  upper  formers. 

4- unit  GOSS  SUBURBAN  press, 

22  3/4". 

Three  SOLNA  D-30A  presses,  1988-89 
vintage,  6  &  7  unit  presses  with  both 
2•^1  and  W1  units;  F36-A  and  BAF36 
folders,  22"  cut-off. 

1  1 988  HARRIS  VI 5D  add-on  unit. 

11 -unit  HARRIS  VI 5D,  1982  with  JF15 
&  JF25  w/u.f. 

WEB  LEADER  mono  unit  &  Web  Leader 
folders. 

4- unit  WEB  LEADER  press  -  available 
immediately. 

6-unit  NEWS  KING  (3  stacked  sets  of 
units)  with  KJ6  (older. 

5- unit  NEWS  KING,  1 977  vintage. 

4-unit  NEWS  KING,  1 965/73  w/KJ6. 
Add-on  NEWS  KING  units  &  folders. 
2-unit  COHRELL  VANGUARD  -  22  1  /2" 
cut-off. 

Model  300  CUSTOM-BILT  3-knife  trim¬ 
mer. 

DOUBLE-WIDTH 

Two  new  10-unit  TKS  presses  with  3 
half  decks,  double  3:2  (older  22  3/4". 

6- unit  GOSS  COSMO,  1976  -  avail¬ 
able  immediately. 

3  "Vision"  (Cosmo-style)  GAM  offset 
units. 

SOVEREIGN  single  3:2  160-page 
folder  w/double  u.f.,  22  3/4"  and 
motor. 

GOSS  double  1 44-page  3:2  folder, 

22  3/4"  w/double  upper  formers. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 


PRESSES 


METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 

WANTED  TO  BUY 

CALL  US  -  WE  BUY 

Used  press  and  mailroom  equipment 

Call:  Al  Taber  or  Bill  Kanipe 

ALTA  GRAPHICS,  INC. 

(770)  428-5817 
Fax  (770)  590-7267 


1  WANT  TO  BUY  your  Deadliner  1 9 
inch  film.  Call  Jim  Smith, 

(207)  594-4401  ext.  248. 

IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 

Call  Chris  George 
(800)  356-4886  or 
Fox  (816)  887-2762. 


NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  &  Publisher  is 
NOT  a  monthly  journalism 

review. 

•  Editor  &  Publisher  is 
NOT  a  monthly  association 

house  organ. 

•  Editor  &  Publisher  is 
NOT  sponsored  by  a 
university,  society  or 

foundation. 

•  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  makes  the  difference 

EDITOR  &  PUBLISHER 
1 1  West  1 9th  Street 
New  York,  NY  1001 1 
(212)  675-4380 


E&P  Classified 

It’s  Your  Peoplc'tO'People  Meeting  Place 

With  an  ad  in  Editor  &  Publisher,  you  reach  the 
working  journalists  you  want  every  week 
...83,000  strong. 

Rates  and  order  form  are  at  the  end  of  the 
Classified  section.  To  increase  accuracy  and 
expedite  placement.  Fax  your  ad  to  (212)  929- 
1259,  or  mail  it  to: 

Editor  &  Publisher 
Classified  Department 
1 1  W.  19th  Street 
New  York,  NY  10011 
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(913)  492-9050 
Fax  (913)  492-6217 
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INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


J.C.  &  ASSOCIATES,  INC. 
Circulation  and  Fulfillment  Systems 
Over  30  installations  since  1 984. 
Call  (91 3)  681  -8493,  Ask  for  Joe. 


KEVIN  BRIAN  KAMEN  &  CO. 

Our  firm  develops  solutions  worldwide 
(516)  379-2797/(813)  786-5930 


CIRCULATION  SERVICES 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/qualitv 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkam  (616)  458-661 1 


CIRCULATION  SERVICES 


VERinCATION 

ALTERNATIVES 

•No  Extra  Phone  Charge 
•40^  per  contact  Basic  Service 
•FREE  Weekly  Analysis 

CIRCULATION 
MARKETING  SERVICES 
(800)  569-4666 


CIRCULATION  SERVICES 


LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEM'SPAPER" 
TELEMARKETING 
(800)  929-1845 

Our  27lfi  Year 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FUa  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 


SPEQRUM  MARKETING  SERVICES 
NIE  FUNDRAISING  AND 
TELEMARKETING  PROGRAMS 
CALL  DOUG  REESE 
(800)  972-6778 


CONSULTANTS 


ADVERTISING,  CIRCULATION  & 
FINANCIAL  Systems  our  Specialty.  We 
provide  experts  to  develop  enhancements 
or  new  applications. 

GreenRose  Systems 
(813)969-3388 


American  Newspaper  Consultants,  Ltd., 
including  Lawrence  G.  Leathers. 
(800)554-3091. 


One  more  such  victory  and  we  ore 
undone. 

Pyrrhus 


CONSULTANTS 


STRICTLY  CONFIDENTIAL.  Home 
Delivery,  Single  Copy,  Distribution,  Etc. 
30  years  experience.  We  have  79 
clients.  Call  the  Von  Entress  Group, 
(708)  717-5554. 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBLICATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (National) 


EDITORIAL  SERVICES 


PROFESSIONAL  EDITORIAL  SERVICE 
Your  unpublished  material  written, 
edited  and/or  published  on  computer. 
Newspapers,  magazines,  periodicals, 
etc.,  on  disc  or  by  fax.  Fast  turnaround. 
Respond  to  Box  07578,  Editor  &  Pub¬ 
lisher. 


LAPTOP  SERVICES 


TANDY  LAPTOP  COMPUTERS 
Models  100/102/200  (only). 
Reconditioned  systems  &  accessories. 
Free  catalog.  Fax:  510-937-5039, 
Internet:  richard.hanson@pcld.com 


CIRCULATION  SERVICES 


HELP  WANTED 


ADMINISTRATIVE 

WORLDWEST  LIMITED  LIABILITY  COM¬ 
PANY,  an  Arizona/New  Mexico/ 
Colorado  newspaper  group,  seeks 
dynamic  individual  to  assume  the  posi¬ 
tion  of  publisher  for  twice-weekly 
newspaper  located  in  central  New  Mex¬ 
ico.  The  ideal  candidate  will  have  a  pro¬ 
ven  track  record  in  leadership  and 
advertising  sales  with  the  ability  to  pro¬ 
vide  sound  news  direction.  Excellent 
benefits  and  growth  potential.  Send 
resume  and  cover  letter  to  WorldWest 
LLC,  Regional  Manager,  P.O.  Box 
774827,  Steamboat  Springs,  CO 
80477.  EOE 

ADVERTISING 

ADVERTISING  SALES  TRAINER.  Suc¬ 
cessful  East  Coast  suburban  newspaper 
group  plans  to  grow  sales  organization 
by  fifteen  positions  in  1996.  Need 
hands-on  sales  trainer  to  work  in  the 
field  with  recruits,  opening  accounts 
and  territories.  Teaching,  training  and 
motivating.  Strong  product.  Position  can 
lead  to  full  Sales  Management  or 
Advertising  Director.  Send  resume, 
cover  letter  and  salary  history  to  Box 
07571 ,  Editor  &  Publisher. 

ADVERTISING  SALES 
Relocating  to  SE  Florida?  An  estab¬ 
lished  community  newspaper  needs  an 
experienced  sales  rep  with  energy  and 
ideas  who  can  sell  both  agencies  and 
"mom  and  pops".  Send  resume  to  Box 
07582,  Editor  &  Publisher. 


CHURN  MANAGEMENT 
SPECIALISTS 

1-800-327-8463 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and  mod- 


MASTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1357 
24-Hour  Une  P.O.  Box  1952 
Albuquerque,  NM  87103 


GOT  A  PRESS  DRIVE  PROBLEM?  J&K 
can  provide  permanent  solutions  to 
chronic  drive  and  control  problems. 
Fast,  economical  service.  J&K  Power 
SuDoly  (31 3)  953-0780. 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 

ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 

PRESSROOM  CLEANERS 
CALL  TOLL  FREE 
(800)657-2110 


The  way  to  be  safe  is  never  to  be  secure. 

Ben  Franklin 


_ ADVERTISING _ 

ADVERTISING  MANAGER 

The  Times  Community  News  group  is 
currently  seeking  an  Advertising  Man¬ 
ager  for  the  Highline  Times/Des  Moines 
newspaper  in  the  Puget  Sound  area. 
This  position  will  supervise  and  motivate 
the  sales  efforts  of  5  advertising 
representatives.  Position  offers  long¬ 
term  promotional  opportunities.  The 
Advertising  Manager  will  lead  by  main¬ 
taining  own  account  list  of  local  and 
major  accounts.  The  Times  Newspaper 
Group's  publications  are  consistent 
General  Excellence  award  winners. 

Send  resume,  references,  and  salary 
history  to: 

The  Times  Community  News  Group 
Human  Resources  Manager,  AM 
P.O.  Box  481 19 

_ Seottle,WA  98148 _ 

ADVERTISING/MARKETING  represen- 
tative  for  progressive  daily  newspaper. 
Ideal  candidate  possesses  basic  com¬ 
puter  skills  as  well  as  excellent  newspa¬ 
per  marketing  skills  and  outstanding 
sales  ability.  Competitive  benefits  and 
salary  basM  on  experience  and  back¬ 
ground.  The  Hastings  Tribune  is  a  good 
place  to  grow  and  Hastings,  NE,  is  a 
good  place  to  live.  Send  resume  to  Ken 
Gettner,  advertising  director.  Box  788, 
1  Hastings,  NE  68902. 


_ ADVERTISING _ 

ADVERTISING  DIREOOR 

The  Plainsman,  a  10,000-circulation 
daily  in  Huron,  South  Dakota,  is  look¬ 
ing  for  a  results-oriented  individual  to 
lead  a  12-person  advertising  and 
creative  staff. 

The  successful  applicant  will  possess  a 
proven  track  record  in  advertising  sales 
management.  Experience  with  niche 
publications,  TMC,  classified  advertis¬ 
ing  and  new  product  development  is 
desired.  A  commitment  to  the  com¬ 
munity  and  the  professional  devel¬ 
opment  of  staff  is  essential.  We're  seek¬ 
ing  an  ethical  self-starter  who  motivates 
and  leads  staff,  demands  accountability 
and  produces  numbers.  Demonstrated 
interpersonal  and  communications  skills 
are  required. 

Salary  is  in  the  mid-40s  including  MBO 
and  profit-sharing  incentives  plus  nice 
benefits  package  in  a  clean,  friendly, 
wholesome  college  town  and  regional 
center.  We  provide  many  opportunities 
to  grow  with  the  World  Newspaper 
group,  a  progressive,  employee-owned 
family  of  newspapers. 

Please  send  resume  and  cover  letter  to: 
Daryl  Beall 

President  and  Publisher 
Plainsman 
P.O.  Box  1278 
Huron,  SD  57350 


_ ADVERTISING _ 

RETAIL  ADVERTISING  MANAGER  for  a 
daily/weekly  combination  with  big 
plans  for  the  future.  Live  and  work  in 
California's  beautiful  and  historic  gold 
country.  Our  new  leader  must  hove  a 
strong  trock  record  in  sales  and  at  least 
3  years  in  a  management  role.  We're 
looking  for  a  strategic  thinker  who  can 
write  a  pbn  of  action  and  then  make  it 
happen.  Send  a  resume  and  a  letter  tell¬ 
ing  us  why  you're  our  new  RAM. 
Salary/MBO.  Benefits.  Profit  sharing. 
Respond  to  Scott  Little,  publisher,  the 
Auburn  Journal,  P.O.  Box  5910, 
Auburn,  CA  95604. 

RETAIL  ADVERTISING  MANAGER 

The  Gazette  in  Northampton,  MA  is 
looking  for  a  RAM  to  help  lead  our 
excellent  sales  staff  into  the  next  cen¬ 
tury.  Competitive  market.  We  sell  a 
multi-product  line.  Proven  ad  manage¬ 
ment,  sales  and  leadership  a  must. 
Send  resume,  salary  needs  and  cover 
letter  to  John  Ebbets,  od  director.  Daily 
Hampshire  Gazette,  1 1 5  Conz  Street, 

Northampton,  MA  01060. _ 

RETAIL  ADVERTISING  MANAGER 

Suburban  newspaper  group  seeks  a 
sales  leader  to  manage  our  retail  staff. 
Successful  candidate  will  be  a  creative 
problem-solver  with  a  good  knowledge 
of  sales  training,  promotion,  co-op,  pre¬ 
print  sales  and  research. 

Send  resume  to  Box  07579,  Editor  & 
Publisher. 
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GRAPHIC  ARTIST 


ADVERTISING 


ASSISTANT  SALES  MANAGER 
NEWSPAPER  ADVERTISING  SALES 

Major  Metropolitan  doily  in  Texas  is 
seexing  on  individual  possessing  the 
skills  to  manage  and  motivate  a  diverse 
staff  in  the  Retail  Sales  area.  This  indi¬ 
vidual  will  assist  sales  representatives 
as  well  as  supervisors  in  setting  monthly 
soles  goals,  assist  in  the  sales  process, 
monitor  competition  and  generate 
strategic  initiatives  to  help  the  sales 
team  achieve  sales  goals. 

The  position  will  place  special  emphasis 
on  social  or  "people"  skills  that  will  allow 
the  direct  reports  the  freedom  to  interact 
and  exchange  ideas  and  information 
regarding  the  marketplace  as  well  as 
idras  on  how  to  improve  our  sales  team. 

This  interaction  is  critical  to  the  devel¬ 
opment  of  the  sales  staff  and  overall  suc¬ 
cess  of  the  department. 

This  individual  should  have  at  least  5-7 
years  of  newspaper  experience  with  2 
years  of  managerial  or  supervisory 
experience.  Knowledge  of  direct  mail 
programs  and/or  alternate  delivery 
also  a  plus.  This  is  an  excellent 
opportunity  to  step  up  and  grow  with 
one  of  the  nations  largest  and  most  suc¬ 
cessful  newspapers,  offering  excellent 
grov/th  potential  for  the  right  candidate, 
if  you  possess  unique  skills  listed  above 
and  welcome  the  challenge  of  dealing 
with  a  diverse  staff,  please  send  your 
resume  and  solary  history  to: 

Box  07568 

Editor  &  Publisher 

An  Equal  Opportunity  Employer 

SUCCESSFUL  SALES  MANAGER. 
Large,  second  generation  Eastern 
Seaboard  newspaper  has  opening  for 
proven  dynamic  sales  manager.  Com¬ 
petitive  market  with  substantial  growth 
opportunities  from  existing  product  and 
development  of  new  ones.  Please  send 
resume,  salary  history,  references  and 
cover  letter  to  Box  07572,  Editor  &  Pub¬ 
lisher. 

ADVERTISING  SALES  MANAGER 
Northern  New  England  daily  seeks  pro¬ 
motion  minded  sales  team  leader.  Suc¬ 
cessful  background  in  all  phases  of 
newspaper  advertising  sales  and  a 
desire  to  coach  others  required.  Gen¬ 
eral  knowledge  of  advertising  adminis¬ 
tration  including  pre-print  manage¬ 
ment,  a  plus.  Send  resume  to: 

Advertising  Director 
The  Times  Argus 
P.O.  Box  707 
Borre,  VT  05641 

_ ACADEMIC _ 

JOURNALISM  PROFESSOR  -  Cont¬ 
ingent  upon  budgetary  approval,  the 
American  University  in  Bulgaria  seeks  a 
full-time  faculty  member  with  at  least  5 
years  experience  in  print  journalism, 
experience  teaching  both  beginning 
and  advanced  reporting  classes,  and  a 
knowledge  of  computerized  design  and 
layout.  Send  cover  letter,  vita,  and  5  of 
your  best  published  pieces  to:  Journal¬ 
ism  Search,  American  University  in 
Bulgaria,  1750  K  Street,  N.W.,  Wash¬ 
ington,  DC  20006. 


VISUAL  COMMUNICATION:  The  Ohio 
University  School  of  Visual  Communica¬ 
tion  (VisCom)  is  searching  for  candi¬ 
dates  to  fill  a  tenure  track  faculty  posi¬ 
tion.  The  assistant  professor  position  is 
a  full-time  tenure  track  position  based 
on  a  nine  month  teaching  contract. 

Candidates  should  have  a  masters 
degree  (preferred)  or  a  bachelor's 
degree  and  exceptional  professianal 
experience. 

Salary  range  is  $36,000  -  $42,000 
(plus  benefits)  depending  upon 
qualifications. 

The  new  hire  would  be  expected  to 
teach  informational  graphics  and 
courses  in  a  number  of  the  following 
areas;  photojournalism,  applied  pho¬ 
tography,  publication  layout  &  design, 
picture  editing,  or  interactive  media. 

The  School  of  Visual  Communication 
has  over  220  undergroduate  majors 
and  approximately  30  graduate  stu¬ 
dents.  Graduate  students  in  the  School 
of  Visual  Communication  earn  either  a 
Master  of  Science  in  Journalism  degree 
through  Ohio  University's  Scripps 
School  of  Journalism  or  a  Master  of 
Arts  degree  through  the  School  of 
Telecommunication. 

The  faculty  consists  of  six  full  time  fac¬ 
ulty  members  teaching  courses  in  photo¬ 
journalism,  applied  photography,  pub¬ 
lication  layout  &  design,  picture  editing, 
informational  graphics  and  interactive 
media. 

The  deadline  for  applications  is 
November  3,  1 995.  To  apply,  please 
send  a  cover  letter,  detailed  resume, 
including  at  least  three  references,  and 
a  portfolio  of  your  work  to:  Marcy 
Nighswander,  VisCom  Search  Commit¬ 
tee,  301  Seigfred  Hall,  Ohia  University, 
Athens,  OH  45701 . 

Ohio  University  is  an  Equal  Opportuni¬ 
ty/Affirmative  Action  Employer. 

ARTDIREaOR 

ZONE  4  100,000  daily,  145,000  Sun¬ 
day  AM  paper,  is  seeking  an  Art 
Director  with  a  strong  journalism  back¬ 
ground  to  help  take  our  recent  redesign 
to  the  next  level.  The  position  carries 
averall  responsibility  for  the  newspa¬ 
per's  design  and  direct  responsibility 
for  the  art  and  photo  departments. 
Strong  photographic,  graphic  and  typo¬ 
graphical  skills  are  a  necessity. 

Salary  commensurate  with  experience. 
Box  07584,  Editor  &  Publisher. 

ART/GRAPHICS 

ART  DIREQOR 

Southeast's  largest  fashion,  entertain¬ 
ment  city  magazine  seeks  art  director. 
Experience  with  Mac,  QuarkXPress  and 
PageMaker. 

Fax  resumes  to 
(305)  673-3590. 


Newspaper  graphic  artist,  with  5  years 
experience.  Create  infographics,  charts, 
maps,  lagos  and  illustrations. 
Advanced  user  of  FreeHand/lllustrator, 
QuarkXPress,  DeltaGraph,  other  utility 
and  communication  programs.  Should 
sketch  and  render  realistically  and 
stylistically.  Rotating  shift  work,  includ¬ 
ing  some  weekends.  The  American- 
Statesman  (Cox  newspaper,  Sunday 
circulation  240,000)  is  in  a  growth 
area  of  high-tech,  site  of  University  of 
Texas  and  stale  capital. 

Send  resume,  non-returnable  examples: 
Mark  Freistedt,  news  graphics  director, 
Austin  American-Statesman,  P.O.  Box 
670,  Austin,  TX  78767. 

AOL  address:  Freistedt. 


ART  &  PRODUaiON 
OPERATIONS  DIREQOR 
HIGH  SALARY  OPEN 

For  large  circulation.  New  York  suburban 
publications.  Must  have  exper¬ 
ience  managing  large  staff  in  Design  & 
Production  of  high  volume  of  newspa¬ 
per  ads.  In-depth  knowledge  of  com¬ 
puter  hardware  essential.  Newspaper 
experience  a  big  plus.  Resume  to  Pub¬ 
lisher,  P.O.  Box  481,  Elmsford,  NY 
10523,  Fax:  (914)  592-4816;  Call: 
(914)  592-5222. 


CIRCULATION 


CIRCULATION  DIREQOR 

DO  YOU  HAVE  THE  RIGHT  STUFF?? 
Are  you  in  a  #2  position  in  your 
Circulation  Department  and  know 
you're  ready  for  the  top  position?  Are 
you  just  chomping  at  the  bit  to  show  off 
all  your  talents?  Do  you  have  a  proven 
track  record  in: 

■Consistent  and  solid  circulation 
increases.  ‘Soles  promotions  and  plan¬ 
ning  for  carriers  and  single  copy  sales, 
TSO.  ‘Budget  experience,  setting 
departmental  goals,  creating  sales 
incentives.  ‘High  energy,  enthusiasm 
and  motivation  to  guide  others  to  meet 
sales  revenue  goals.  ‘Prior  successful 
management  of  circulation  people. 
‘Recognizing  and  solving  problems. 
‘Customer  service  and  retention.  ‘Ex¬ 
cellent  organizational  abilities.  ‘Strong 
communication  skills. 

This  is  a  family  owned  newspaper  in 
Morgantown,  WV,  home  of  the  WVU 
Mountaineers,  with  19,000  daily  and 
27,000  Sunday  circulation.  We  are 
looking  for  the  right  person  to  lead  the 
department  in  this  award-winning 
newspaper. 

Competitive  starting  salary  of  $40,000 
to  $47,000,  plus  bonuses,  company 
car,  medical  benefits,  and  more.  If  you 
have  the  right  stuff,  please  send  your 
resume  with  cover  letter  to: 

Kathleen  A.  Raese 
Associate  Publisher 
1251  Earl  L.  Core  Road 
Morgantown,  WV  26505 
EOE 


CIRCULATION 


CIRCULATION  DIREQOR 
We  are  a  21,000  and  growing  Col¬ 
orado  daily  and  Sunday  newspaper 
seeking  the  right  individual  to  provide 
circulation  leadership  and  work  with 
our  3-daily  newspaper  management 
team.  The  right  persan  will  be  able  to 
effectively  plan  and  implement  our 
marketing  strategy  utilizing  a  combina¬ 
tion  of  new  and  proven  methods.  Good 
communicator,  team  oriented,  solid 
circulation,  competitive  and  manage¬ 
ment  experience  required.  Qualified 
candidates  may  send  their  resume, 
including  experience  and  salary  history 
to  Dean  Lehman,  president  and  editor. 
Daily  Times-Call,  P.O.  Box  299,  Long¬ 
mont,  CO  80502. 


CIRCULATION  MANAGER 
Great  opportunity  for  career  minded 
individual.  Rapidly  expanding  and 
highly  successful  group  of  weeklies  is 
seeking  an  experienced  circulator  to 
join  our  dynamic  team.  Must  be 
knowledgeable  in  both  hand  and  mail 
delivery  systems.  Salary  $26K  with  an 
excellent  benefits  package.  Box  07504, 
Editor  &  Publisher. 


CIRCULATION  MANAGER  sought  for 
award-winning,  14,500  circulation, 
seven-day  daily  in  heart  of  Cajun  coun- 
try--Great  food,  festivals,  fishing  and 
peoplel  Looking  for  capable  manager 
with  creative  ideas  on  marketing  news¬ 
papers.  Good  pay  and  benefits 
package.  Send  resume,  caver  letter, 
salary  history  to:  Will  Chapman,  The 
Daily  Iberian,  P.O.  Box  9290,  New 
Iberio,  LA  70562. _ 

DIVISION  SALES  MANAGER 

INDIANAPOLIS  NEWSPAPERS,  INC.  is 
the  publisher  of  The  Indianapolis  Star 
and  The  Indianapolis  News,  the  largest 
daily  paper  in  the  state  of  Indiana.  We 
have  a  combined  Daily  Circulation  of 
317,344  and  a  Sunday  Circulation  of 
404,469. 

The  Division  Sales  Manager's 
responsibilities  include  increasing 
circulation,  ensuring  excellent  customer 
service,  and  motivating  a  team  of  dis¬ 
trict  sales  managers  working  out  of  a 
distribution  center.  Candidates  should 
be  comfortable  working  with  adult 
independent  contractors. 

Qualified  candidates  will  have  a  col¬ 
lege  degree  and  5  years  of  circulation 
management  experience.  This  position 
reports  to  the  City  Circulation  Manager. 

We  offer  a  competitive  compensation 
and  benefits  package.  Please  send  your 
resume  to: 

Indianapolis  Newspapers,  Inc. 

Circulation  Recruiting  Manager 
P.O.  Box  145 

Indianapolis,  IN  46204-01 45 
AN  EQUAL  OPPORTUNITY  EMPLOYER 


RUN  YOUR 
CLASSIFIEDS 
ON  E&P'S  WEB  SITE!! 
CALL  US  FOR  DETAILS. 
(212)  675-4380 
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HELP  WANTED 


_ CIRCULATION _ 

SINGLE  COPY  MANAGER 

Mid-size  metro  in  Northeast  is  looking 
for  manager  experienced  with  all 
aspects  of  single  copy  including  vend¬ 
ing,  dealer  and  street  sales.  Competitive 
salary,  company  car  and  comprehen¬ 
sive  benefits.  Send  resume  to  Box 
07570,  Editor  &  Publisher. 

EDITORIAL 

A  GROUP  OF  Lake  Tahoe  newspapers 
ore  looking  for  a  detail-oriented  person 
to  work  as  an  editor  for  a  weekly  enter¬ 
tainment  supplement.  Job  includes  writ¬ 
ing  and  typesetting  editorial  copy, 
pagination,  updating  and  public  service 
calendars.  Great  organizational  skills  a 
must.  Knowledge  of  Macintosh  com¬ 
puters  and  QuarkXPress  required.  Send 
resume,  samples  to  Bill  Kunerth,  P.O. 
Box  1 38,  Tahoe  City,  CA  96145. 

ALASKAN  WEEKLY  seeks  experienced 
reporter  to  provide  general  news  and 
photo  coverage  of  beautiful  fishing  com¬ 
munity  (pop.  3800).  Fax  cover  letter, 
resume  with  3  professional  references 
and  three  clips  to  Petersburg  Pilot, 
(907)  772-4871,  Attn:  Ron  Loesch, 
publisher.  (Phone;  (907)  772-9393). 
ASSISTANT  EDITORS 

New  Times  is  looking  for  writer-editors 
to  fill  immediate  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Miami  and  Houston. 

The  assistant  editor  position  requires 
fine  writing  skills  and  the  ability  to  edit 
reviews,  news  and  feature  material. 
(Phoenix  applicants  need  a  solid  back¬ 
ground  in  the  arts;  Houston  applicants 
shauld  be  news-oriented.)  We  want 
editors  who  can  craft  a  compelling  nar¬ 
rative,  work  well  with  writers  and  help 
us  maintain  the  high  quality  of  our  pub¬ 
lications. 

Qualified  applicants  will  have  at  least 
two  years  of  post-college  editing  expe¬ 
rience;  those  with  liberal  arts  back¬ 
grounds  are  encouraged  to  apply.  The 
interview  process  will  include  an 
extensive  editing  test. 

Send  a  cover  letter,  a  resume  and  your 
best  clips  to: 

Christine  Fleming 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

No  phone  calls,  please. 

COPY  EDITOR 

40,000-t-  daily  along  the  Texas  Gulf  Coast 
needs  a  copy  editor.  Headline-writing  and 
layout  experience  is  essential; 
QuarkXPress  experience  preferred.  19- 
22K.  Letter,  resume  and  work  samples  to 
Scot  Walker,  news  editor.  The  Victoria 
Advocate,  P.O.  Box  1518,  Victoria,  TX, 
77902. 

Fax  (512)  574-1220 

A  man  cannot  be  comhrtable  without 
his  own  approval. 

Mark  Twain 


_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR 
Challenges  abound,  but  so  do  pro¬ 
fessional  rewards  for  an  out-of-the-box 
thinker  with  initiative  and  an  understan¬ 
ding  of  the  newspapers'  next  genera¬ 
tion.  We're  restructuring  our  metro 
reporting  staff  and  need  an  experi¬ 
enced  team-oriented  editor  to  offer 
creative  guidance  and  coaching  as  we 
knock  down  newsroom  walls  an  our 
way  to  the  next  level.  Send  resume, 
references  and  work  samples  to: 

Human  &  Organizational  Development 
Linda  Wienandt,  Metro  Editor 
The  Bakersfield  Californian 
P.O.  Box  440 

Bakersfield,  CA  93302-0440 
Fox:  (805)  395-7484 


ASSISTANT  LOCAL  NEWS  EDITOR 
We're  a  cammunity  newspaper  serving 
one  of  the  most  livable  cities  in  Amer¬ 
ica,  with  premier  coverage  of  Rocky 
Mountain  Natianal  Park.  We're  also  a 
newspaper  on  the  move,  and  we're 
looking  (or  skilled  journalists  to  help  us 
become  the  best.  Our  new  ALNE  will  be 
someone  who  can  produce  a  top-notch 
features  section  while  assisting  in  other 
editing  roles.  We  need  a  sharp  editor, 
strong  planner  and  a  people  person. 

GRAPHICS/DESIGNER 
An  emphasis  on  improving  our  content 
and  design  including  a  much  larger 
role  for  graphics.  We  need  someone 
who  can  design  and  paginate  news 
pages,  but  who  also  will  be  considered 
our  graphics  specialist.  Preferred  appli¬ 
cant  will  be  able  to  use  Photoshop, 
Freehand,  Illustrator,  QuarkXPress. 
Applicants  should  provide  cover  letter, 
resume  and  work  samples  to  Assistant 
Managing  Editor  Troy  Turner,  Loveland 
Reporter-Herald,  201  E.  Fifth  St.,  Lov- 
eland,  CO  80537. _ 

BUSINESS  EDITOR/REPORTER 

Opportunity  to  write  wide-ranging, 
thoughtful  feature  stories,  edit  some 
departments,  and  help  build  the  pre¬ 
mier  publication  in  a  $4  trillion-plus 
business.  Plan  Sponsor,  Greenwich,  Con¬ 
necticut-based  magazine,  published  ten 
times  a  year,  covering  North  American 
pension  and  benefits  plans,  seeks 
enterprising  editor/reporter  with  some 
experience  (or  senior  editor  position. 
Lively  working  environment, 
opportunities  for  advancement  and 
growth.  Should  have  business  reporting 
and  editing  background,  be  dynamic, 
organized,  have  strong  people  skills, 
willing  to  travel  and  represent  the  pub¬ 
lication.  Some  experience  with  other 
aspects  of  magazine  publishing,  and 
ability  to  work  with  staff  and  freelance 
writers,  preferred. 

Send  clips,  resume,  letter  to:  Eric 
Loursen,  managing  editor.  Plan 
Sponsor,  1  25  Greenwich  Avenue, 
Greenwich,  CT  06830.  EOE 


SEND  E&P  BOX  REPUES  TO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


_ EDITORIAL _ 

CHALLENGE  OF  A  UFETIME 

If  you  are  a  top-grade  prafessional,  a 
national  search  has  begun  to  fill  the 
following  key  positions  in  the  Long 
Island,  NY-based  global  newsroom  of  a 
major  new  daily: 

MANAGING  EDITOR  with  broad 
national  and  international  experience. 
The  right  candidate  will  lead  a  small, 
carefully  selected  staff  using  Mac/ 
QuarkXPress  technology  to  produce  a 
world-class  praduct  under  deadline 
pressure.  NEWS  EDITOR  experienced 
in  notional  and  foreign  affairs  and  able 
to  write  effectively.  SPORTS  EDITOR 
with  extensive  knowledge  of  US  major- 
league  sports  and  statistics.  ARTS 
EDITOR  responsible  (or  coverage  of  US 
and  international  film,  theater,  books 
and  music.  BUSINESS  EDITOR  capable 
of  using  words  and  graphics  to  make 
sense  of  the  shifting  world  economy. 

Resumes  to  THE  AMERICAN 

P.O.  Box  468 
Remsenburg,  NY  1 1 960 
Suitable  candidates  will  receive  replies 

COPY  EDITOR  including  paginating 
pages  for  37,000  Maryland  Gazette 
twice-weekly  newspaper  just  across 
from  the  Baltimore  City  line.  Aggressive 
newspaper  founded  in  1727.  Chances 
for  advancement  to  company-owned 
daily  are  excellent.  Write  to  Ed  Casey, 
executive  editor.  Capital  Gazette 
Newspapers,  2000  Capital  Drive, 
Annapolis,  MD  21401 . 

COPY  EDITORS/PAGINATORS 

San  Francisco  Bay  Area  newspaper 
group  seeks  talented  and  experienced 
desk  personnel.  Our  news  production 
center  paginotes  five  daily  newspapers 
with  a  combined  circulation  over 
200,000.  We  are  looking  for  both  rim 
editors  and  page  designers  to  work  on 
our  Harris  XP21  pagination  system  and 
PC-based  editing  system.  We  welcome 
all  levels  of  experience,  including  recent 
college  graduates.  Our  requirements:  a 
love  of  words,  hard  work  and  tough 
challenges.  Send  a  resume  and  cover 
letter  to  Chris  Campos,  Managing 
Editor,  Alameda  Newspaper  Group, 
4770  Willow  Road,  Pleasanton,  CA 
94588.  Phone:  (510)  416-4862. 
EDITORIAL  PAGE  EDITOR  for  65,000 
daily  and  Sunday  Standard-Examiner, 
Ogden,  Utah.  This  position  produces 
the  editorial  page,  writes  daily 
editorials,  oversees  op-ed  and  letters  to 
the  editor.  Emphasis  on  interactivity 
with  readers.  Position  also  requires  com¬ 
munity  involvement.  Our  editorial  point 
of  view  is  moderate.  Position  available 
in  late  fall.  Regional  knowledge  a  plus. 
Send  cover  letter,  resume,  samples  of 
writing  and  salary  expectations  to  Pub¬ 
lisher,  Standard-Examiner,  P.O.  Box 
951,  Ogden,  UT  84402. 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-t-  current  open¬ 
ings  nationwide.  Entry/early  career. 
Writer-Editor-EP,  P.O.  Bax  40550, 
5136  MacArthur,  Washington,  DC 
20016; 

(703)  506-4400 


_ EDITORIAL _ 

DESIGNER 

The  Lexington  Herald-Leader,  an 
award-winning  Knight-Ridder  newspa¬ 
per  with  125,000  daily  and  165,000 
Sunday,  is  looking  (or  an  experienced 
page  designer  to  join  its  news  design 
desk.  Strong  Mac  skills  are  essential, 
especially  QuarkXPress,  and  sparts 
design  would  be  a  plus. 

You  will  be  expected  to  produce  lively 
and  informative  pages,  using  elements 
you  create  along  with  those  provided 
by  an  energetic  team  of  writers, 
graphic  artists  and  photographers.  We 
are  loaking  (or  people  able  to  cover  a 
wide  range  of  design  tasks  on  their 
own  and  who  work  well  with  others. 

Interested?  Send  your  portfolio  to 
Malcolm  Stallons,  design  desk  chief,  Lex¬ 
ington  Herald-Leader,  100  Midland 
Ave.,  Lexington,  KY  40508.  (606)  231- 
3265  Tuesday  -  Friday  5  p.m.  -  12 
g.m.  EOE  M/F. _ 

EDITOR 

For  Southeast's  largest  fashion,  enter¬ 
tainment  city  magazine.  Experience 
with  Mac  and  QuarkXPress.  Able  ta 
relocate  to  Miami.  Send  resumes  to  Box 
07577,  Editor  &  Publisher. 

EDITOR 

WEEKLY  BUSINESS  &  LEGAL-FLORIDA 

Publisher  seeks  experienced  editor  (or 
weekly  business  newspaper  focusing  on 
real  estate,  low  and  technology.  Editor 
will  be  responsible  (or  managing  staff, 
editing  copy,  writing  columns,  and  con¬ 
tributing  to  on-line  product  (urkhttp:// 
www.review.net).  Must  be  hard¬ 
working  and  cammitted  to  editorial 
excellence.  Send  resume  to:  Kenneth 
Karpay  (Editorial  Consultant),  Public 
Strategies,  Inc.,  204  Oakdale  Road, 
Baltimore,  MD  21210  (or  by  e-mail: 

kdk5779@aol  .com) . _ 

ENTERTAIN  US 

Do  you  love  Lucy?  Do  you  see  your 
friends  in  "Friends"?  Do  you  know  mov¬ 
ies,  TV,  pop  arts?  We're  looking  for  an 
energetic  generalist  who  can  cover 
local  television  as  news  and  brighten 
our  living  and  arts  sections  with  both 
quick  features  and  thoughtful  trend 
pieces  that  spring  out  of  movies,  music 
and  the  world  of  popular  culture  -  from 
Anita  Baker  to  "The  X  Files,"  from  Alison 
Krauss  to  X-Men.  Our  dream  staffer  has 
at  least  three  years  experience  and  likes 
reporting  as  much  as  she/he  likes  w^i^ 
ing;  we're  not  in  the  market  for  a  sit- 
and-watch  critic.  The  News  &  Observer 
is  an  innovative,  1 50,0(X)-plus  circula¬ 
tion  daily  in  Raleigh,  NC.  It's  a  great 
place  to  live  and  work.  Please  don't 
call,  but  send  10  of  your  best  clips, 
resume  and  letter  ta  Felicia  Gressette, 
features  editor.  News  &  Observer,  215 
S.  McDowell  St.,  Raleigh,  NC  27602. 

ENTRY  TO  SENIOR  JOBS  in  Journal- 
ism.  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance. 

For  free  newsletter 
call  (310)792-1313. 
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EQUESTRIAN  REPORTER/WRITER 
Leading  English  riding  magazine,  aut- 
side  Philadelphia,  seeks  seniar  writer 
for  in-depth  how-to  and  consumer 
features.  Minimum  5  years  newspaper/ 
magazine  experience,  degree  pre¬ 
ferred,  knowledgeable  equestrian  with 
dressage  emphasis.  Send  letter, 
resume,  clips,  references  to  YC,  18955 
Fox  Road,  Hiram,  OH  44234  or  fax 
(216)  834-1117. 

FULL  TIME  CHIEF  COPY  EDITOR  needed 
for  Ohio  business  newspaper.  AP  style. 
Rewriting,  leadership  required.  Experi¬ 
ence  helpful,  but  will  consider  senior 
reporters  ready  to  make  switch  to  desk 
work.  Send  cover  letter,  samples  to  Box 
07583,  Editor  &  Publisher. 

FUNNY  SUBMISSIONS  WANTED! 
Looking  for  hilarious  true  stories  of 
workplace  goof-ups  for  publication. 
$500  first  prize.  Deadline  Dec.  31. 
Send  to:  The  Gotham@aol.com  or  TRUE 
STORIES,  #315  2117  L  Street,  NW, 
Washington,  DC  20037. 

GAY  NEWS  EDITOR 
TWN,  a  Miami-based  gay  newspaper 
is  seeking  a  bright,  intelligent  individual 
fram  a  daily  or  weekly  background  to 
heod  our  newsroom  as  an  editor/writer 
with  page  design  ability  and  experi¬ 
ence.  Lead  our  small  staff  and  dozen 
freelancers.  Pen  1  -2  pieces  a  week, 
oversee  staff,  design  by  QuarkXPress 
(PC),  plan  for  future  issues.  Excellent 
salary  &  benefits  package.  Move  to 
South  Florida  (the  Gay  Riveria)  and  be 
yourself.  Call  Bill  Watson  at  (305)  757- 
6333,  ext.  8600  to  schedule  interview. 
GAZEHE  NEWSPAPERS  has  several 
positions  available  in  our  editorial 
department: 

MANAGING  EDITOR 
Managing  Editor  for  Bethesda,  Chevy 
Chase  and  Kensington  papers.  Prefer 
individual  with  prior  community  jour¬ 
nalism  experience,  in  a  similar  role. 
Degree  related  field  preferred. 

POLITICAL  REPORTER 
Political  Reporter  needed  in 
Gaithersburg  office.  2+  years  related 
experience  preferred.  Degree  related 
field  preferred. 

COMMUNITY  REPORTERS  (2) 

Two  positions  available  for  Kensington 
and  Wheaton/East  county.  These  are 
entry  level  positions.  Degree  related 
field  preferred. 

BUSINESS  REPORTER 
Business  Reporter  needed  to  support 
new  Business  &  Technology  section. 
Prefer  individual  with  related  experi¬ 
ence  &  degree. 

CRIME  REPORTER 

Two  plus  years  related  experience  pre¬ 
ferred.  Degree  related  field  preferred. 

Send  resume  and  clips  to: 

Donna  Johnson 

Gazette  Newspapers 

1 200  Quince  Orchard  Blvd. 

Gaithersburg,  MD  20878 
EOE 


_ EDITORIAL _ 

METRO  EDITOR 

The  Democrat  &  Chronicle  and  Times- 
Union  in  Rochester,  NY,  seeks  an  expe¬ 
rienced,  hands-on  metro  editor. 

Responsibilities  include  directing  a  staff 
of  40  journalists  ranging  from  the  best 
and  brightest  recent  graduates  to 
national  award-winning  seasoned 
veterans.  This  staff  produces  copy  for  a 
morning  and  an  afternoon  newspaper, 
with  combined  circulations  of  190,000 
daily  and  260,000  Sunday. 

Rochester  is  home  to  10  universities, 
including  the  Rochester  Institute  of 
Technology  and  the  University  of 
Rochester's  famed  Eastman  School  of 
Music.  Rochester  is  a  major  manufactur¬ 
ing/export  center,  including  the  corpo¬ 
rate  headquarters  of  Kodak  and  Bausch 
and  Lomb. 

Candidates  should  have  total  newsroom 
vision,  superb  editing  skills  and  an 
energetic  leadership  style.  Knowledge 
of  computer-assisted  reporting  tech¬ 
niques  and  FOI  experience  essential. 

Gannett  Rochester  Newspapers  value 
the  benefits  of  diversity  in  the 
workplace  and  are  committed  to  equal 
opportunity  employment.  Candidates 
who  share  our  vision  are  especially 
encouraged  to  apply. 

Send  work  samples,  resume,  salary  his¬ 
tory  and  expectations  with  a  cover  letter 
outlining  your  vision/thoughts  on  what 
makes  a  good  newspaper  to: 

Tom  Callinan 
Editor 

Gannett  Rochester  Newspapers 
55  Exchange  Boulevard 
Rochester,  NY  14614 

EDITORIAL 


Twice  Weekly  -  Newspaper  and  Staff 
Management.  Experience  Necessary. 

Computer  Skills  -  Salary,  Benefits 

THE  PALOS  VERDES 

PENINSULA  NEWS 
Attn:  Publisher 

4010  Palos  Verdes  Drive  North 
Suite  208 

Rolling  Hills  Estates,  CA  90274 

Fax:  (310)  377-4522 

MANAGING  EDITOR 

Creative  news  professional  sought  to 
oversee  the  news  gathering,  editing 
and  packaging  of  aggressive  daily  in 
fiercely  competitive  market.  The  suc¬ 
cessful  candidate  will  be  able  to 
motivate  a  staff,  design  pages,  lead  an 
investigation  and  run  a  newsroom  of 
award-winning  journalists. 

This  individual  should  have  extensive 
daily  newspaper  management  experi¬ 
ence,  proven  people  skills  and  a  vision 
for  excellence.  Candidates  should  send 
recent  copies  of  their  newspaper, 
resume  and  a  letter  outlining  their 
newspaper  philosophy  to  Allison 
Walzer,  Sr.  VP  and  Editor,  The  Times 
Leader,  15  North  Main  Street,  Wilkes 
Borre,  PA  1871 1-0250.  EOE. _ 

MANAGING  EDITOR 
Ready  for  a  new  challenge  in  a  tough, 
competitive  market?  Strong  leadership, 
teaching,  news  development  skills 
required.  Need  minimum  five  years 
managerial  experience.  Send  resume, 
references  to:  Ev  Landers,  executive 
editor,  Courier-Post,  P.O.  Box  5300, 
Cherry  Hill,  NJ  08034. 

MANAGING  EDITOR 
Shelby,  NC  (7-day,  17,000)  seeks 
managing  editor  with  desire  to  excel. 
Initiative,  good  planning  skills,  team 
player  essential.  Send  resume,  cover  let¬ 
ter  to  Publisher,  The  Shelby  Star,  P.O. 
Box  48,  Shelby,  NC  28150. 

EDITORIAL 


MARKET  OR  BUSINESS  REPORTER 
sought  to  cover  the  natural  gas  market 
in  the  Hauston,  TX  bureau  of  estab¬ 
lished  natianal  daily  and  weekly  trade 
publicatians.  Should  have  three  years 
business  reporting  experience.  Join  one 
of  the  leading  publications  covering  the 
deregulated  natural  gas  market  and 
related  futures  markets-delivered  in 
print  and  electronically  over  national  com¬ 
puter  networks.  Send  resume  and  sam¬ 
ples  ta  Editar  Ellen  Beswick,  22648 
Glenn  Drive  S305,  Sterling,  VA  201 64. 

NATIONAL  SPORTS  JOBS  WEEKLY 

PO  Box  5725  Glendale  AZ  8531 2 
(602)  933-4345  $39-4  Issues 
POP  MUSIC  REPORTER  for  the  Mid- 
South's  premier  newspaper.  The  suc¬ 
cessful  candidate  will  be  prolific, 
possess  solid  news  judgment  and 
significant  knowledge  of  the  field  (5-10 
years  experience),  particularly  the  his¬ 
tory  and  current  trends  in  blues  and 
rock  and  rail.  Top  priority  is  hard  news, 
followed  by  features,  profiles  and  some 
reviewing.  Send  cover  letter,  resume 
and  clips  to  Leanne  Kleinmann,  AME 
Features,  The  Commercial  Appeal,  495 
Union  Avenue,  Memphis,  TN  38103. 

PULITZER  PRIZE  WINNER,  The 
Hutchinson  News  in  Hutchinson,  Kan¬ 
sas,  wants  an  aggressive  reporter  to 
cover  politics  and  general  assignment. 
Not  interested  in  agenda  reporters  or 
clerks.  This  position  is  high  profile  with 
a  must  placed  on  getting  the  story, 
regardless  of  the  official  line.  Send 
resume,  clips  and  references  to  Steve 
Whitmore,  managing  editor, 
Hutchinson  News,  P.O.  Box  190, 
Hutchinson,  KS  67504-0190 
• 

Also,  looking  for  a  sports  writer.  Quark¬ 
XPress  experience  not  a  requirement  but 
preferred.  Send  resume,  clips  and 
references  to  Steve  Carpenter,  Sports 
Editar,  Hutchinson  News. 

REPORTER:  Award-winning  30,000 
daily  in  South  CA  seeks  reporter  to 
cover  environmental,  business  and 
health-related  issues.  Must  have  one 
year's  newspaper  experience,  be  able 
ta  meet  strict  deadlines.  Salary  range: 
$7.25-$l  1 .25  per  hour.  Send  resume, 
clips  to  L.  Croom,  Daily  Press,  P.O.  Box 
1 389,  Victorville,  CA  92393.  Deadline: 
Nav.  14. 

REPORTER 

Award-winning  20,000-plus  East  Tenn¬ 
essee  daily  newspaper  needs  police/ 
judicial  reporter  who  can  produce  com¬ 
pelling,  provocative,  well-written  stories 
on  deadline.  We're  looking  for 
someone  who  can  tell  readers  what  the 
stories  mean  to  them  and  why  they 
should  care.  Send  clips  and  resume  to: 
Frank  Trexler,  The  Daily  Times,  P.O. 
Box  9740,  Maryville,  TN  37802-9740. 
REPORTER.  Full-time,  entry  position  at 
Zone  2  urban  weekly.  Must  be 
versatile--will  cover  wide  variety  of 
news  and  features.  Interest  in  politics  a 
plus.  Zone  2  candidates  preferred,  but 
all  considered. 

Send  resume,  3-4  clips  to:  Sandra  Pilla, 
editar.  South  Philadelphia  Review,  1 2th  & 
Porter  Streets,  Philadelphia,  PA  19148. 

NO  CALLS 


SENIOR  REPORTERS,  EDITORS 

The  Omaha  World-Herald  is  interviewing  to  fill  senior 
reporter  openings  and  news-national-copy  desk  posi¬ 
tions. 

Experience  with  computer-assisted  reporting  a  plus  for 
reporters.  For  desk  editors,  at  least  three  years’ 
experience  preferred.  Pluses  include  national  desk 
background,  design  skills  or  pagination  training.  Re¬ 
cent  grads  will  be  considered. 

The  World-Herald,  an  employee-owned  newspaper,  is 
growing  and  financially  strong.  Over  the  last  four  years 
circulation  has  risen  10  percent  daily  (to  238,000-plus) 
and  more  than  5  percent  on  Sunday  (to  300,000-plus). 
More  than  600,000  people  live  in  our  city  zone.  Housing 
is  inexpensive,  crime  is  low  and  the  schools  are  good. 

Send  cover  letter,  resume,  clips  to:  Deanna  Sands, 
managing  editor,  Omaha  World-Herald,  World-Herald 
Square,  Omaha,  NE  681 02. 
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REPORTER 

The  Herald-Whig  Newspaper,  a  mid¬ 
sized  PM  daily  in  West-central  Illinois, 
has  an  immediate  opening  for  a 
reporter  to  cover  education  and 
neighborhood  issues.  The  ideal  candi¬ 
date  will  hove  up  to  two  years  of  expe¬ 
rience  on  a  daily  or  weekly  newspaper. 
Candidates  in  Illinois,  Iowa  and 
Missouri  are  strongly  encouraged  to 
opply.  Send  resumes  and  clips  to:  Mike 
Hilfrink,  managing  editor.  The  Herald- 
Whig,  1 30  S.  Fifth  Street,  Quincy,  IL 
62301;  Fox:  (217)221-3395. _ 

REPORTER  NEEDED  by  county  seat 
weekly;  4  person  newsroom.  Must  have 
good  writing  and  photography  skills. 
Send  resume  to  Putnam  County  Sen¬ 
tinel,  P.O.  Box  149,  Ottawa,  OH 

45875. _ 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston  and 
San  Francisco.  We  publish  in-depth, 
well-crofted  stories  that  explore  the 
issues,  events  and  personalities  that 
make  our  communities  tick.  Our  stories 
inform  and  entertain  readers,  provoke 
strong  reactions  and  win  national 
awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily  papers, 
if  your  copy  is  as  much  a  pleasure  to 
read  as  it  is  well  researched,  we  want 
to  hear  from  you.  There  are  immediate 
openings  for  serious,  issue-oriented 
news  writers  in  Denver,  Houston  and 
San  Francisco.  We  also  need  another 
Spanish-speaking  reporter  (news  or 
feature)  in  Miami. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective  and 
tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Fleming 
Executive  Managing  Editor 

New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 

time  and  the  space. _ 

SENIOR  EDITOR:  New  international 
lifestyles  magazine  blending  spirit  and 
style  launching  in  NYC  and  Japan. 
Duties  include  assigning  and  editing 
features,  some  writing,  supervise  copy 
department.  Send  package  to  Senior 
Editor,  SUGA  USA,  560  Broadway, 
Suite  405-B,  New  York,  NY  10012  or 
fax  (212)  343-7319. 


_ EDITORIAL _ 

SPORTS  EDITOR  &  POUCE  REPORTER 

The  Sentinel,  winner  of  Pennsylvania's 
daily  Newspaper  of  the  Year  Award,  is 
seeking 

•Innovative  sports  editor  with  pagination 
skills  to  lead  sports  staff  of  17,000 
circulation  paper. 

•Police  reporter  to  cover  crime  beat  and 
courts. 

Send  cover  letter  outlining  coverage 
philosophy,  resume,  clips  and 
references  to:  Carol  Talley,  editor.  The 
Sentinel,  P.O.  Box  1 30,  Carlisle,  PA 
17013. 

SPORTS  EDITOR 

Award-winning  20,000-plus  East  Ten¬ 
nessee  daily  newspaper  needs  editor 
who  can  lay  out  exciting  pages  while 
directing  prep,  collegiate  and  other 
sports  coverage  related  to  the  Blount 
County  market.  Candidate  must  have 
good  organizational  skills,  be  able  to 
fire  up  stoff  and  correspondents,  and 
produce  compelling  copy.  Send  clips 
and  resume  to:  Frank  Trexler,  The  Daily 
Times,  P.O.  Box  9740,  Maryville,  TN 

37802-9740. _ 

SPORTS  EDITOR 

The  Sun,  a  40,000  circulation  AM  serv¬ 
ing  the  west  side  of  Puget  Sound,  is 
seeking  an  energetic,  innavative  editor 
to  lead  our  veteran  sports  staff.  We've 
got  plenty  to  cover:  the  high  schools  in 
our  back  yard,  and  the  Mariners, 
Sonics,  Seahawks  and  Washington 
Huskies  an  hour's  ferry  ride  away  in 
Seattle.  And  since  we  live  in  one  of 
America's  most  beautiful  settings,  we 
cover  outdoor  recreation  in  a  big  way. 

Your  challenge  will  be  figuring  out  how 
to  make  our  sports  coverage  stand  out 
in  a  highly  competitive  market.  And  as 
sports  editor,  you'll  be  a  full  partner  in 
our  newsroom's  leadership  team. 

Send  a  resume,  a  letter  outlining  your 
philosophy,  samples  of  your  greatest  hits 
and  your  last  week's  work  to: 

Brian  Stallcop 
Managing  Editor 
The  Sun 
545  Fifth  Street 
Bremerton,  WA  98337 

No  phone  calls,  please. 
Deadline:  Nov.  15 

THE  CALEDONIAN-RECORD  in  St. 
Johnsbury,  VT  has  an  immediate  open¬ 
ing  for  a  full-time  general  assignment 
reporter.  Send  resume  and  references 
to:  Roxanna  Jones,  Caledonian-Record, 
P.O.  Box  8,  St.  Johnsbury,  VT  05819, 
or  call  (802)748-8121. 

A  man  can  refrain  from  wanting  what  he 
has  not,  and  cheerfully  make  the  best  of 
a  bird  in  the  hand. 

Seneca 


THE  COLORADO  SPRINGS  Gazette 
Telegraph,  a  105,000  AM  daily,  is 
seeking  a  copy  editor/editorial  writer. 
This  staff  member  will  be  responsible 
for  design,  copy  editing  and  other 
production  work  for  daily  editorial  and 
Op/Ed  pages.  The  ideal  candidate  also 
will  be  able  to  write  clear,  compelling 
editorials.  Commitment  to  a  philosophy 
of  personal  liberty,  limited  government 
and  free  market  economics  is  important 
in  this  position.  So,  too,  is  a  desire  to 
help  us  make  these  pages  a  dynamic 
forum  for  airing  the  community's  con¬ 
cerns.  Ours  is  a  vibrant,  growing  com¬ 
munity  in  the  shadow  of  Pikes  Peak.  If 
you  are  interested,  send  a  cover  letter 
and  samples  of  your  writing,  editing 
and  design  work  to  Public  Editor  Jon 
Stepleton,  P.O.  Box  1779,  Colorado 
Springs,  CO  80901 . 


THE  CORVALLIS  GAZEHE-TIMES  is 
seeking  an  online  copy  editor,  online 
graphics  editor  and  an  online  market¬ 
ing  representative  to  help  create  an 
exciting  online  service.  Journalism  and 
online  development  experience 
required.  Send  resume  and  cover  letter 
stating  the  position  for  which  you  ore 
applying  and  detailing  your  experi¬ 
ence,  to  Lisa  Yahnke,  human  resource 
odministrator,  Corvallis  Gazette-Times, 
P.O.  Box  368,  Corvallis,  OR  97339. 
Deadline:  10/31/95.  EOE 


THE  SEATTLE  TIMES  news  desk  is  seek¬ 
ing  a  copy  editor  with  strong  word¬ 
editing,  headline-writing  and  layout 
skills.  Applicants  must  have  at  least  5 
years  editing  experience  on  a  metro 
daily.  Send  resume  and  samples  of 
your  work  to  Millie  Quan,  AME,  Seattle 
Times,  P.O.  Box  70,  Seattle,  WA 
98111.  No  calls,  please. 


EDITORIAL 


’’HE  STUART  NEWS,  a  fast-growing 
Florida  east  coast  daily,  seeks  a  copy 
editor  with  superb  editing,  headline  writ¬ 
ing  and  design  skills.  Two  years  daily 
copy  desk  experierKe  preferred.  Please 
send  cover  letter,  resume,  clips  and 
references  to:  Allan  Schilling,  The  Stuart 
News,  Box  9009,  Stuart,  FL  34995- 
9009. 


THE  WATERTOWN  DAILY  TIMES  has 
an  opening  for  a  bureau  editar  in  St. 
Lawrence  County.  The  bureau  editor 
oversees  four  bureaus  with  seven 
reporters.  Candidates  must  hove  a  col¬ 
lege  degree,  at  least  five  years  experi¬ 
ence  in  journalism  and  at  least  two 
years  of  management  experience.  Send 
resumes  to  Bob  Gorman,  assistant 
managing  editar-news,  Watertown 
Doily  Times,  260  Washington  Street, 
Watertown,  NY  13601. 


WE  SEEK  AN  Aggressive  sportswriter 
who  can  provide  more  than  game  cov¬ 
erage  and  profiles.  Responsibilities 
would  include  women's  collegiate 
sports,  minor  league  baseball,  and 
general  assignment  features  and  sports 
news.  Send  resume  and  clips  to  B.J.  Bar¬ 
tlett,  The  Arizona  Daily  Star,  P.O.  Box 
4850  S.  Park  Ave.,  Tucson,  AZ  85726- 
6807. 


WE'RE  LOOKING  for  a  general  assign¬ 
ment  reporter  to  cover  health  care.  If 
you  con  produce  compelling  stories 
about  real  people,  break  news  and 
write  features,  analyze  hospital  and 
government  databases  and  surf  the 
Internet  with  ease,  you  are  the  one. 
Send  resume  and  clips  to  John  CuHey, 
assistant  city  editor,  St.  Louis  Post- 
Dispatch,  900  N.  Tucker  Boulevard,  St. 
Louis,  MO  63101. 

EDITORIAL 


SENIOR 
TECHNICAL  WRITER/EDITOR 

The  Wharton  School,  one  of  the  leading  business  schools  in  the 
country  is  seeking  a  unique  technical  writer  for  the  Deputy  Dean's 
office.  The  successful  candidate  will  synthesize  complex  and  highly 
technical  faculty  research  findings  covering  such  cliverse  fielifc  as 
finance,  decision  processes  and  statistics  to  be  published  and  pre¬ 
sented  in  a  "reader  friendly"  format  to  senior  level  international 
businesspersons.  Articles  will  appear  in  leading  business  publica¬ 
tions.  Additionally,  the  individual  we  choose  will  be  responsible 
for  all  aspects  of  producing  an  in-house  publication  dealing  with 
same  topics. 

Our  ideal  candidate  will  have  a  BA/  BS  in  Economics,  Business  or  a 
related  field  from  a  recognized  college  or  university.  A  graduate 
degree  in  same  field  or  journalism  is  preferred.  We  are  requiring  5- 
7  years  writing  experience  with  a  business  publication  covering  a 
variety  of  corporate  management  and  financial  issues.  Also  required 
is  the  ability  to  comprehend  faculty  research  presented  in  highly 
technical  concepts  and  to  integrate  into  writings  for  a  diversified 
audience.  Final  candidates  may  be  requested  to  submit  a  writing 
sample. 

Responses  should  be  forwarded  to  Anna  Loh,  303  Steinberg  Hall- 
Dietrich  Hall,  3620  Locust  Walk,  Philadelphia,  PA  19104-6302. 


ULharton 


The  Wharton  School  of  the  Uruversity  of  Pennsylvania 


AA/EEO  Employer 
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EDITORIAL 


MAILROOM 


MARKETING 


PROMOTIONS/MARKETING 

MANAGER 


PRODUCnON/TECH 


ADVERTISING  PRODUaiON 
SUPERVISOR 


WITH  THE  RETIREMENT  of  a  colleague, 
our  senior  news  writer  is  being  pro- 
nx>ted  to  (be  desk.  To  replace  him,  well 
need  on  experienced,  productive  and 
accurate  reporter,  equally  at  home  with 
hard  news  and  features.  We  affer  com¬ 
petitive  salary  and  benefits  -  and  the 
heart  of  Cajun  Country.  A  1 5,000  daily 
(Mon-Fri.  PM,  Sat-Sun.  AM),  we're 
the  Louisiana  Press  Association's 
Newspaper  of  the  Year  in  our  division 
for  the  second  straight  year.  Send 
resume,  clips  and  references  to  Ted 
Truby,  editor.  The  Daily  Iberian,  P.O. 
Box  9290,  New  Iberia,  LA  70562,  or 
call  (318)  365-6773  after  11:00  a.m. 
CDT. 

WRITER/EDITOR 

Publisher  of  World's  most  widely  read 
Astrological  Publication  seeks  highly 
motivated,  talented,  full-time  Writer- 
Editor  for  its  Monthly  Publication,  a  Suc¬ 
cess  Magazine.  Must  be  a  positive 
thinker  and  "Wordsmith”  who  can  write, 
re-write  and  polish  information-packed 
copy.  The  genius  we  are  looking  for  will 
be  groomed  for  our  Editor-in-Chief  posi¬ 
tion.  Pleasant  westside  Los  Angeles 
Office  with  great  people.  Salary  com¬ 
mensurate  with  experience  and 
abilities,  plus  excellent  benefits  and 
potential  profit-sharing.  Send  resume 
and  writing  samples,  particularly  any 
short  articles  or  stories,  to:  International 
Publisher,  Box  A,  Beverly  Hills,  CA 

90213. _ 

WYOMING'S  FASTEST  GROWING 
daily  newspaper,  nestled  between  the 
Block  Hills  and  the  Big  Horn  Mountains, 
is  looking  for  a  skilled  newsroom  man¬ 
ager  to  keep  us  on  the  cutting  edge. 
Design  and  desk  experience  preferred, 
but  senior  reporters  shouldn't  shy 
away.  Our  award-winning  staff  is  small 
but  tough  at  7,000-circulation  daily. 
Send  resume  to  Ron  Franscell,  The 
News-Record,  P.O.  Box  3006,  Gillette, 
WY  82717.  (307)682-9306. 

EMPLOYMENT  OPPORTUNITIES 

$35,000/YR.  INCOME  POTENTIAL. 
Reading  books.  Toll  Free  1  (800)  898- 
9778  Ext.  R-5189  for  details. 


$40,000/YR.  INCOME  POTENTIAL. 
Hame  Typists/PC  users.  Toll  Free  1 
(800)  898-9778  Ext.  T-5189  for  list¬ 
ings. 


COMING  SOON 
1996 

Editor  &  Publisher 
Market  Guide 
To  order  your  copy 
contact  E&P's 
Circulation  Department 
(212)  675-4380 


WE  ARE  A  DAILY  NEWSPAPER, 
located  in  North  Central  Flarida  part  af 
a  major  newspaper  chain,  seeking  an 
experienced  manager  ta  supervise  the 
mailroom  operation,  for  a  seven  day 
newspaper/commercial  printing  facil¬ 
ity.  The  position  requires  someone  who 
has  experience  in  all  phases  af  man¬ 
agement  with  a  proven  track  record  of 
success.  This  is  a  fast  paced  job  which 
requires  the  best  in  thinking,  organiz¬ 
ing,  planning  and  executing  production 
operations;  and  hiring,  training, 
evaluating  and  managing  people. 
Ensure  proper  set  up  operation  and 
maintenance  af  production  equipment. 
Strong  leadership  ability.  Willingness  to 
reorganize  the  mailroom  as  a  hands-on 
manager. 

Successful  candidates  must  have  5-7 
years  previous  mailroom  experience, 
and  a  complete  understanding  of  all 
mailroom  equipment  and  machinery. 
We  offer  a  competitive  salary,  an 
excellent  benefits  package,  and  the 
ability  to  grow.  Interested  parties  should 
submit  a  resume  with  salary  history  to: 

Human  Resources  Director 
The  Gainesville  Sun 
P.O.  Box  147147 
Gainesville,  FL  32614-7147 

MARKETING 

MARKETING  MANAGER  -  The  Editor  & 
Publisher  Company  seeks  a  hands-on 
marketing  professional  for  its  soon  to 
be  launched  online  service  - 
AMPERSAND  and  its  website  -  EDITOR 
&  PUBLISHER  INTERAQIVE.  The  posi¬ 
tion  requires  ad  ogency  experience 
with  an  emphasis  on  print  media  plan¬ 
ning.  Candidate  must  be  computer  lit¬ 
erate.  Responsibilities  include  all 
aspects  of  marketing  and  promotion 
including  direct  contact  with  clients  in 
evaluating  beta  test  results.  Please  send 
resume  to  Dennis  O'Neill,  vp  opera¬ 
tions,  Editor  &  Publisher,  1 1  West  1 9th 
Street,  New  York,  NY  10011.  No 
phone  calls,  please. 

IF  YOU  OWN  OR  MANAGE  a  highly 
successful  door  to  door  solicitation 
company  with  a  proven  track  record  to 
increase  net  paid  hame  delivery  circula¬ 
tion  in  highly  competitive  markets,  we 
would  like  to  hear  from  you.  We  are 
leaking  far  a  partnership  to  foster  our 
net  paid  home  delivery  numbers  in 
areas  autside  of  Denver,  Colorado.  If 
your  company  possesses  the  qualities 
we  are  looking  (or,  you  could  join  us  in 
increasing  our  market  positian  as 
Denver's  Number  One  Newspaper. 
Only  goal  ariented,  highly  professional 
companies  who  can  produce  quality 
paid  in  advance  arders  need  inquire.  If 
you  are  up  to  the  challenge,  send  yaur 
informatian  and  tell  us  why  you  should 
be  one  of  our  door  to  door  solicitation 
companies  we  utilize.  Carrespandence 
should  be  directed  to:  Darrell  Janes, 
State/Suburban  Circulation  Manager, 
Rocky  Mountain  News,  400  West  Col¬ 
fax  Avenue,  Denver,  CO  80204.  Tel: 
(303)  892-5287. 


Welcome  everything  that  comes  to  you, 
but  do  not  long  for  anything  else. 

Andre  Gide 


The  Times  Community  News  Group  is 
currently  seeking  a  Promotion/ 
Marketing  Manager  to  join  our  man¬ 
agement  team.  We  are  a  multiple-day 
publication  located  in  the  Puget  Sound 
area.  This  position  will  be  responsible 
for  leading  the  promotion  efforts  of  our 
three  newspapers  to  build  up  name 
recognition  in  the  communities  they 
serve  to  obtain  strong  subscription 
growth  and  advertising  growth.  We  are 
looking  for  a  person  who  can  imple¬ 
ment  and  coordinate  solid  marketing 
strategies  consistently  with  specific,  well 
layed  out  plans.  This  individual  will 
develop  community  partnerships  for 
sponsorship  of  events,  promotions,  and 
other  tie-ins  that  develop  newspaper 
identification  and  awareness.  The  ideal 
candidate  must  have  proven  strong 
marketing  background,  be  a  creative 
thinker,  and  problem  solver  in  media 
environment  and  willing  to  get  down  in 
the  trenches  to  achieve  the  objectives. 
Must  have  good  leadership  skills  to 
supervise  others.  Reports  to  the  pub¬ 
lisher.  Competitive  salary  and  excellent 
benefits  package. 

Send  resume,  references,  and  salary 
history  by  November  1 4th  to: 

Times  Community  News  Group 

Human  Resources  Manager,  PM 
P.O.  Box  481 19 
Seattle,  WA  981 48 


_ PHOTOGRAPHY _ 

PHOTOGRAPHER:  Award-winning 
30,000  daily  in  South  CA  seeks  photo¬ 
grapher  with  one  year's  newspaper 
experience,  be  able  to  meet  strict 
deadlines.  Salary  range  $7.25-$11.25 
per  hour.  Send  resume,  clips  to  L. 
Croom,  Daily  Press,  P.O.  Box  1 389, 
Victorville,  CA  92393.  Deadline:  Nov. 
14. 

PRESSROOM 


PRESSROOM 

MANAGER 

Growing  Zone  5  newspaper  and  com¬ 
mercial  printer  needs  tap-flight  experi¬ 
enced  manager  far  two  lines  (26  units) 
of  Urbanite  with  a  staff  af  36 
supervisors  and  pressmen  covering 
three  shifts.  We  are  planning  further 
expansion  of  our  present  lines  to  accom¬ 
modate  additianal  cammercial  printing. 
The  qualified  candidate  will  be  able  to 
think,  lead,  train,  motivate,  schedule, 
and  counsel  his  team  members.  A 
knawledge  af  quality  reproduction 
assurance,  waste  central,  preventive 
maintenance  procedures,  and  customer 
service  is  essential.  Pay  will  be  com¬ 
mensurate  with  experience  and  a  full 
package  of  benefits  including  reloca¬ 
tion.  THIS  AIN'T  NO  DAY  AT  THE 
BEACH.  But  if  you  think  you  have  what 
it  takes  to  rise  to  the  challenge,  it  is  an 
excellent  opportunity  with  a  company 
that  is  positianing  itself  for  growth  into 
the  next  century. 

Send  resume  with  salary  requirements  ta 
Bax  07573,  Editor  &  Publisher. 


The  Bakersfield  Califarnian  has  an 
immediate  opening  for  an  Ad  Prad- 
uctian  Supervisor.  The  winning  candi¬ 
date  must  possess  strong  deadline  orien¬ 
tation  and  two  years  supervisory  expe¬ 
rience  in  advertising  productian  ar 
graphic  design.  Job  respansibilities 
include  all  aspects  of  advertising  prod¬ 
uction  and  coordinating  page  flow  to 
paginated  output.  Hands-on  Macintosh 
experience  with  Multi-Ad  Creator, 
QuarkXPress  and  PhotoShop,  and 
experience  maintaining  a  well¬ 
functioning  networked  ad  production 
environment  are  essential. 

Bakersfield  is  a  friendly  western  city  with 
an  emphasis  on  informal  outdoor  activities 
and  recreation.  We  boast  some  of  the  most 
affordable  housing  costs  in  the  state. 

Please  send  resume  to: 

The  Bakersfield  Californian 
P.O.  Box  440 
Ad  Production  Supervisor 
Bakersfield,  CA  93302 
Fax:  (805)  395-7484 

EEO/MF/H 

PREPRESS  MANAGER  for  22,000 
circulation  daily  using  PC-based 
network  and  Sll  System  22's,  and  ready 
to  paginate.  If  you  have  a  hands-on 
background  in  computerized  newspa¬ 
per  production  and  are  looking  for  a 
challenge,  we'd  like  to  talk  with  you 
about  working  for  this  independent, 
locally-owned  paper  in  attractive 
western  Massachusetts.  We  offer  com¬ 
petitive  benefits,  compensation  and 
incentives. 

Write,  enclosing  resume,  to 
Peter  DeRose,  publisher.  Daily 
Hampshire  Gazette,  P.O.  Box  299 
Northampton,  MA  01061. 


EOT 


The 
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CLASSIFIED  ADVERTISING  RATES 

Foreign/Posittons  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1995 


LINE  ADS 

1  weel<-S8.20  per  line 

2  weeks-$7.25  per  line,  per  Issue. 

3  weeks-$6,36  per  line,  per  issue. 

4  weeks-S5.46  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-$4.10  per  line 

2  weeks-S3.40  per  line,  per  issue. 

3  weeks-$2.85  per  line,  per  issue. 

4  weeks-  S2.66  per  line,  per  issue. 


Add  $8.50  per  insertion  for  box  sen/ice.  Add  $4.50  per  insertion  for  box  service. 
Count  os  on  odditionol  line  in  copy.  Count  os  on  odditional  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line, 
3  lines  minimum,  NO  ABBREVIATIONS, 

Deadline;  Every  Tuesday,  12  noon  (ET)  for  Saturday  s  issue, 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion:  1  time,  SlOO;  2  to  5  times,  $95 
6  to  13  times,  $90;  14  to  26  times  $85;  27  to  52  times  $80,  8  point  minimum  on 
display  text  set  up  by  E&P. 

DEADLINE;  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Name, 


Company, 

Address _ 

City _ 


State, 
Zip — 


Phone, 


Classification, 


Authorized  Signature, 
Copy - 


POSITIONS  WANTED 


_ ACADEMIC _ 

JOURNALISM  PROFESSOR,  strong 
teaching  track  record,  wants  term  or 
tenure-track  appointment  (or  spring  or 
fall  of  1996.  Strong  writing,  computer- 
assisted  journalism  skills.  Well  and 
recently  published  in  major  pub¬ 
lications.  Foreign  correspondent  in 
Asia,  Europe,  ^rica,  Latin  America. 
M.A.J.,  fluent  Spanish.  Bill  Wright,  714 
3rd  Ave.  South,  Columbus,  MS  39701 . 
Tel:  (601)  329-0097,  (ax  (601)  329- 
7458. _ 

ADMINISTRATIVE 

COMMUNITY  PUBLISHER  with  strong 
record  of  revenue  and  profit  increases, 
news  and  editorial  awards,  and  heavy 
community  involvement.  I'm  a  hands-on 
manager  who  motivates  and  leads  by 
exam^e  —  every  d^.  Seeking  a  qual¬ 
ity,  family-oriented  Zone  3  or  4  situa¬ 
tion  with  salary  &  incentives  in  $65- 
$90  range.  Reply  to  Box  07530,  Editor 
&  Publisher. 

SUCCESSFUL  EXECUTIVE  available. 
Publisher/ Advertising  executive  with 
over  29  years  of  success  is  available  for 
the  right  opportunity  and  location. 
Experience  in  metros,  suburbans, 
weeklies  and  radio.  A  true  generalist 
who  has  had  an  impeccable  track 
record  as  a  publisher,  ad  director  and 
administration  VP.  Tenacious  and 
hard/smart  working.  Currently 
employed.  Will  relocate  (or  a  quality 
opportunity  and  location.  Reply  to  Box 
0/559,  Editor  &  Publisher. 

CIRCULATION 

CIRCULATION  PROFESSIONAL  -  seeks 
Director  position  in  Zone  2.  Fully  expe¬ 
rienced  in  carrier  or  mail.  Possess  sales, 
mailroom.  transportation  and  promo¬ 
tion  knowledge.  Given  the  staff  and  the 
funding  I  can  make  it  grow.  Need 
medium  to  larger-size  pubTications.  Box 
07567,  Editor  &  Publisher. 

PROFESSIONAL  Circulator  seeks 
Telemarketing  opportunity  with  Daily  or 
Weekly  in  Eastern  Zone  2.  Fox  or  Call 
(516)588-2735.  _ 

_ EDITORIAL _ 

FORMER  WEEKLY  EDITOR  with  awards 
(All  New  England  General  Excellence) 
and  track  record  in  attracting  readers. 
Currently  stifled  at  daily.  Seeks  lead¬ 
ership  position  at  weekly  or  weekly 
roup.  ME,  NH,  MA  only.  Reply  to  Box 

7576,  Editor  &  Publisher. _ 

Ught  tomorrow  with  today. 

Elizabeth  Barrett  Browning 


_ EDITORIAL _ 

AGGRESSIVE  REPORTER  wants  to  vrork 
for  daily  paper  in  a  news/feature 
capacity.  I  worked  for  7  years  at 
a  weekly  covering  just  about  every¬ 
thing — local  government,  education, 

r slice,  elections,  and  state  government. 

hove  a  proven  track  record  of  scoop¬ 
ing  the  competition  and  making  dull  sub¬ 
jects  interesting.  My  portfolio  includes 
good  recommendation  and  solid  clips.  I 
am  willing  to  relocate  almost  anywhere, 
but  pr^er  Zones  2  or  3.  Call 
Christopher  Kersey  ot  (302)  453-1 1 66. 
FREELANCE  WRITER  Seeking  Work  in 
Zone  9,  Seattle-Tocoma  region.  Experi¬ 
ence  with  community  newspapers;  hun¬ 
dreds  of  articles  published.  Very  strong 
on  features  and  interviews.  M.  Swartz, 
P.O.  Box  8734,  Tacoma,  WA  98418- 

0734. _ 

RESEARCH  ASSISTANT/REPORTER: 
Gifted  researcher,  strong  writing, 
several  years  experience.  Clips/ 
recommendations  available.  Call 
Donno  (310)  823-1056. _ 

STRONG  WRITER-EDITOR  wants  edit¬ 
ing,  editorial  writer,  columnist,  report¬ 
ing,  writing  coach  or  challenging  slot  in 
daily,  we^ly  or  other  publication,  or 
broadcast  or  public  relations.  Well  and 
recently  published  in  major  pub¬ 
lications.  Foreign  correspondent  in 
Asia,  Europe,  Airrica,  Latin  America. 
Fluent  in  Spanish.  Bill  Wright,  714  3rd 
Ave.  South,  Columbus,  MS  39701.  Tel: 
(601)  329-0097,  fax  (^1)  329-7458. 
WANT  TO  PUMP  new  life  into  your 
business  section?  Hire  an  experienced 
building  industry  professional  who  con 
write!  Would  like  to  cover  Residential- 
Commercial  construction  and  Real 
Estate.  Newhouse  School  graduate. 
Reply  to  Box  07552,  Editor  &  Publisher. 
YOU  REQUIRE  quality  copy  editor/ 
designer  with  5-t'  years  experience 
60,(X)0  daily.  Write  Pete  Barnes,  20 
Woodrow,  Staten  Island,  NY  10312. 

FREELANCE  SERVICES 

TRADE  DEFICIT? 

Writer/Reporter/Consultant  on  interna¬ 
tional  trade  seeks  publication  or  asso¬ 
ciation  clients.  Recent  topics:  Interna¬ 
tional  Trade  Commission  and  Adminis¬ 
tration,  Trade  Representative,  courts. 
Census,  Clinton  trade  team.  Congres¬ 
sional  committees,  Canada,  Europe, 
North  American  Free  Trade  Agreement, 
dumping,  subsidy,  statistics.  Know  Hill, 
federal  agencies.  Can  travel,  can 
lobby.  Reply  to  Box  07580,  Editor  & 
Publisher. 
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by  James  H.  Hunter  Jr. 


Shop  Talk  at  Thirty 

A  PRIMER  ON  CALL-IN  COLUMNS 


READER  CALL-IN  columns  can  add 
zest  to  your  opinion  sections  and  in¬ 
creased  interaction  with  your  readers. 
They  take  some  investment  in  time, 
but  aren’t  too  expensive,  and  readers 
love  them. 

Some  wring  their  hands  over  such 
call-in  columns,  calling  them  a  breach 
of  editorial  conscience,  responsibility 
and  integrity,  as  well  as  an  obvious 
abuse  of  the  First  Amendment.  That’s 
hogwash.  They  can  be  responsible  and 
fun  and  are  guaranteed  to  foster  reader 
interaction. 

To  begin  one,  you  need:  ( 1 )  a  dedi¬ 
cated  phone  line;  (2)  an  industrial 
strength  answering  machine  (put  one 
in  the  budget  each  year);  (3)  a  play¬ 
back  tape  recorder  with  stenographer’s 
control  (a  cheap  foot  pedal);  (4) 
enough  money  to  pay  a  transcriber  for 
a  couple  hours  a  day,  seven  days  a 
week;  (5)  a  couple  of  mature  editors 
with  a  good  sense  of  fairness  and  libel. 

One  of  the  most  popular  additions 
the  Citrus  County  Chronicle  in  Crystal 
River,  Fla.,  ever  made  to  its  content  in 
recent  years  when  I  was  editor  was  the 
reader  call-in  column.  We  called  it 
“Sounding  Off,  The  Editor’s  Hotline.” 
The  idea  is  that  readers  who  won’t  take 
the  time  to  write  you  letters  will  call 
you.  We  found  that  to  be  very  true. 

In  preparation,  I  had  called  the  one 
editor  in  our  newspaper  group  then  us¬ 
ing  such  a  column.  He  gave  me  some 
advice  and  promised  it  would  be  im¬ 
mensely  popular.  He  was  right. 

It  would  be  an  understatement  to 
say  I  was  apprehensive  about  the  fair¬ 
ness  and  libel  —  so  much  so  that  I 
took  total  control  in  the  beginning.  I 
had  the  answering  machine  in  my  of¬ 
fice  and  I  transcribed  the  calls  myself 
for  the  first  month  or  so.  I  did  this  to 
control  everything  that  went  into  print 
and  to  see  what  was  involved. 

We  allotted  it  some  space  on  the 
opinion  page,  gave  readers  a  story  on 

Hunter  is  former  editor  of  the  Citrus 
County  Chronicle  in  Crystal  River,  Fla. 
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it,  ran  the  guidelines  and  the  hotline 
number,  and  kicked  it  off;  leaving  the 
line  open  24  hours  a  day.  It  was  a  hit 
and  still  rivals  letters  for  space.  When 
it’s  not  in,  the  complaints  begin. 

It  wasn’t  a  hit,  however,  with  some 
local  officials,  bureaucrats  and  politi¬ 
cians.  For  example,  the  local,  longtime 
sheriff,  a  tough  and  successful  politi¬ 
cian  who  gets  very  thin-skinned  at 
election  time,  hates  it.  He  literally 
jumps  up  and  down  about  it.  “This  is 
un-American.  This  is  irresponsible  . . .  ” 
and  so  on.  The  truth  is  that  if  anybody 
was  going  to  criticize  the  politicians. 


then  by  God,  they  wanted  to  know 
who  it  was.  This  is  politics,  son,  and 
paybacks  are  hell. 

When  they  hollered,  1  always 
stopped  them  with  one  guiding  princi¬ 
ple  about  the  way  I  ran  the  hot  line.  It 
didn’t  always  make  me  friends,  espe¬ 
cially  with  officials,  but  it  sure  worked. 

It  evolved  in  the  first  anxious 
months  about  what  to  print  and  what 
not  to.  I’ll  skip  all  the  nuances  we 
wrestled  with.  Use  the  following  ax¬ 
iom,  and  you  won’t  get  into  trouble. 
You  may  still  get  stuff.  Run  these  calls 
once  in  a  while  with  an  editor’s  note 
inviting  them  to  call  you  to  discuss  it 
and  referring  to  the  reasons  for  rigor¬ 
ous  editing. 

What  I  said  to  other  editors  who 
were  enlisted  to  edit  the  column  was:  If 
in  doubt,  whack  it,  without  exception. 
They  had  to  feel  comfortable  saying  it 
and  we  might  differ  on  the  comfort 
zone,  but  if  there  is  a  question  and  one 
editor  thinks  it  should  go,  it  goes. 
Don’t  fight  over  it.  This  is  not  First 


Amendment  stuff.  You  are  saying  it. 
And,  if  you  can’t  salvage  enough  of  it 
to  make  sense,  toss  it  all. 

Write  your  own  occasional  columns 
about  the  call-in  line.  Readers  get  the 
message  fairly  quickly  about  what  you 
will  and  won’t  allow,  and  sure,  they’ll 
try  you.  You  may  wind  up  cutting  a 
third  of  it  in  the  beginning,  though 
that  will  change.  Most  stay  within 
bounds  and  have  reasonable  things  to 
say  once  the  column  is  established. 

Some  more  technical  advice: 

•  Give  them  only  30  seconds,  and 
say  that  on  the  answering  machine 


greeting  to  the  column.  If  they  call 
back  to  finish,  you  decide  whether  it’s 
worthwhile  enough  stuff  to  let  them 
continue.  Run  a  box  with  the  guide¬ 
lines  succinctly  stated  with  every  col¬ 
umn. 

•  If  you  can’t  understand  something 
because  of  slurred  speech,  cut  it  with¬ 
out  exception.  Never  guess  and  never 
fill  in.  Don’t  waste  your  time.  Make 
sure  the  person  transcribing  adheres  to 
that.  (They  can  notate  the  transcrip¬ 
tion.)  Let  readers  call  it  back  if  it 
didn’t  get  in  because  it  was  unintelligi¬ 
ble.  Believe  me,  they  will. 

•  Advise  readers  to  write  their  com¬ 
ments  out  first  and  then  read  them 
over  the  phone  for  smoother  delivery. 
Take  it  on  paper  for  the  transcriber  if 
the  reader  insists,  and  some  will. 

•  Run  their  criticisms  of  your  paper, 
but  be  fair  to  your  people,  too. 

•  Don’t  get  caught  between  cus¬ 
tomers  and  businesses.  It’s  not  a  con- 

(See  Shop  Talk  on  page  42) 
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Some  wring  their  hands  over  such  call-in  columns, 
calling  them  a  breach  of  editorial  conscience, 
responsibility  and  integrity,  as  well  as  an  obvious 
abuse  of  the  First  Amendment.  That^s  hogwash. 


Technology  Changes. 
Exlitorial  Quality  Doesn’t. 
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Newspaper  Editing 
Intern  Program 

As  many  as  80  interns  work 
for  daily  newspapers  as  copy 
editors  after  two  rigorous 
weeks  of  training  on  one  of 
six  college  campuses. 


Business  Reporting 
Intern  Program  for 
Minority  College 
Sophomores 

As  many  as  12  interns  work 
for  the  business  sections  of 
daily  newspapers  after  a 
one-week  training  seminar 
at  Rutgers  University. 

All  internships  last  a 
minimum  of  10  weeks; 
interns  must  be  paid;  and 
those  returning  to  school 
receive  $1,000  scholarships 
from  the  Newspaper  Fund. 
The  application  deadline  for 


The  news  industry  is 
fast  embracing  the 
information  age. 

New  technologies,  considered 
experimental  a  short  time  ago, 
are  commonplace.  Yet 
traditional  newspapers  will 
flourish  into  the  foreseeable 
future.  Business  news  is  a 
growing  part  of  daily  coverage 
and  diversity  will  remain  the 
2 1st  Century  challenge. 

Four  Dow  Jones  Newspaper 
Fund  internship  programs 
address  growth  in  business 
journalism,  new  technology, 
the  need  for  newspaper  copy 
editors  and  diversity. 

Hundreds  of  college 
students,  representing  a  cross- 
section  of  talented  aspiring 
journalists,  apply  for  the 
programs  each  year. 


Real-Time 
Information  Program 

As  many  as  12  interns  work 
for  database  and  real-time 
business  news  services  after 
one  week  of  intense  training 
at  Dow  Jones  &  Co.’s  New 
Jersey  campus. 


NEWSPAPER  FUND  INC. 


Online  Editing 
Intern  Program 

As  many  as  12  interns  work 
for  online  versions  of  news¬ 
papers  after  a  week-long 
training  session  using  state  of 
the  art  facilities. 


all  programs  is  Nov.  15,  1995. 
Interns  are  selected  in 
December  by  a  panel  of 
college  journalism  instructors 
and  news  professionals. 


Newspapers,  news  services  and 

online  ventures  interested  in 

reserving  an  intern  should  contact: 

Richard  S.  Holden 

Executive  Director 

The  Dow  Jones  Newspaper  Fund,  Inc. 

RO.  Box  300 

Princeton,  NJ  08343-0300 


TEL:  (609)  452-2820 
FAX:  (609)  520-5804 
E-Mail:  newsfund@plink.geis.com 


Students  who  would  like 
applications  can  call 
1-800-DOWFUND. 


A  shining  TMC,  Star 
Watch  focuses  on  the 
biggest  and  brightest 
names  in  entertain¬ 
ment  In  households 
delivered,  Star  Watch 


A  fast-paced  enter¬ 
tainment  section, 
SpotUght  is  designed 
for  smaller  newspa¬ 
pers.  This  bright  and 
colorful  section 
catches  the  eye. 


A  monthly  tabloid 
aimed  at  parents 
and  their  children, 
the  Parent’s  Post  is 
packed  with  informa¬ 
tion  on  all  things 
kids. 


A  monthly  tabloid 
highlighting  the  home 
and  leisure  activities. 
Feature  stories  cover 
home  furnishings! 
and  design,  travel  and 
cuisine.; 
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Jith  four  publications  aimed  at  diverse  markets,  we  have  the  editorial  ammunition  to  bring  your  advertising 
r  program  into  focus.  And  with  more  than  4  million  circulation,  our  products  have  a  track  record  to  prove  it. 


Here  are  sonie  of  the  critical  specs: 

♦  Prices  start  as  low  as  $99  a  month  ♦  Fully  paginated  and  edited 
♦  Available  digitally  or  on  negatives  and  veloxes 
♦  Used  in  over  50  markets,  with  product  circulations  from  5,000  to  over  500,000 


For  more  information,  call  1  •800-808-7784  and  ask  for  Jim  Hollis  or  Alan  Cronk. 
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